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Fleetwood Down in the Fourth 
But Up for the Year 
Fleetwood Enterprises, Inc., 
announced that prelim mary fourth 
quarter sales figures dropped from 
about $772 million from the same 
time last year to $746 million th1s 
year, a decline of three percent. 
But the Riverside-based pro-
ducer of manufactured housing 
and recreational vehicles experi-
enced a two percent rise in sales 
for the fiscal year ended in April, 
from $2.81 billion to $2.87 bil-
lion, according to preliminary fig-
ures. 
RV saks gained six percent to 
approx1mately $1.4 billion. 
"Strong demand for new 
Class A motor home products has 
been the main drive of RV sales 
growth," said President Glenn 
Kumm~r. 
Brown Introduces Bill to 
Protect Senior Home Owners 
Congressman George E. 
Brown, Jr. (D-San Bernardino) 
introduced the HUD Reverse 
Mortgage Program Rcduction 
Act, a hill to protect senior home 
owners from being charged for 
reverse mortgage mformation 
available from the government for 
free. 
"Many senior citizens. espe-
cially in California. have recently 
been victimized by companies 
cominued on Page 28 
c 
by Mathew Padilla 
Credit umons lost another bat-
tle in the ongoing war against banks 
when the Washington D. C. Circuit 
Court of Appeals denied their 
request for the right to add new 
member groups. 
That decision is part of a piv-
otal case for the industry: First 
National Bank and Trust Co. et a\ 
vs. National Credit Union 
Administration (NCUA). 
The case hinges on the Credit 
Union Act of 1934, wh1ch states 
that all members of any federal 
credit union must share a .. common 
bond." 
Takin 
In a style resembling political 
campaigns and rock & roll tours 
that travel the country by bus, a 
roof-tile manufac-
turer has created a 
classroom on 
wheels. 
Monier, Inc., 1s 
teachmg classes in a 
trailer, which is trav-
eling across the 
country as part of a 
mission to educate 
employees, building 
contractors, code 
agencies and archi-
tects on concrete-roof-tile installa-
tion. The company ktcked off the 
tour on April 17, with a press show 
at its San Bernardino plant. 
Reporters viewed the inside of 
the 53-foot-long tra1ler, which 
attaches to a truck. Up to 35 people 
can sit in a classroom, with desks, a 
computerized projector and a state-
of-the-art sound system. 
And, in case somebody gets a 
hunger pang during class, there ts 
also a small kitchen. 
• e 1 
H~>torically, that common bond 
has been the members' employer. 
But the NCUA decided in the 
I 980s to allow credit unions to have 
more than one core group. 
Since then, banks have been 
usmg the courts to fight credit 
umon expansion. 
Last October, a U.S. D1strict 
Court judge ordered all federal 
credit unions to stop accepting new 
members outside of their core 
group. Three months later, that rul-
ing was partially stayed; credit 
unions were allowed to add mem-
bers to existing groups but could 
not add new groups. 
Attorneys for the cred1t umons 
Monier, an Irvine-hased firm, 
hired experienced trainer Torn 
Brockert to lead the charge to edu-
cate the people. 
He takes his job as seriously as 
any politician or rock star would. 
He is quick to point out that hts 
four-hour presentations are not just 
cut-and-dried how-to lessons. He 
teaches the history of concrete-roof 
tile, tells how the tile ts made, 
and-under a canopy outside the 
trailer-slaps some tile on a simu-
lated roof. 
continuecl on Page 5 
See Page 10 
asked for a full stay. That request 
was denied on April 17 
Now credit unions must keep 
their hands tied unttl the Supreme 
Court hears the case, probably in 
the fall. 
"Clearly we are disappointed," 
said Brenda Furlow, general coun-
sel for Credit Union National 
Association, one of the defendants 
in the case. "It's a long period of 
time for consumers to be without 
access [to credit umons]" 
Furlow's comments strike at 
the heart of what proponents for 
credit unions are saying: In the war 
commucd 011 Page 5 
Gay Man Claims Sexual 
Harassment at Rancho 
Mirage Resot·t 
An attorney for a Palm Desert 
man filed a complaint with the 
California Department of Fair 
Employment and Housing, claim-
ing that his client was fired from a 
Rancho Mirage resort because he is 
openly gay. 
Craig de Sedle cla1ms he was 
the victim of sexual haras."iment at 
Westin Mission Hills Resort. Sedle 
said that his performance was 
exemplary and that a male supervi-
sor created a hostile workmg envi-
ronment. 
"I'm extremely disappotnted 
not only at having to put up with 
harassment at work, but also that 
management seemed more con-
cerned with my sexual orientation 
than with my abtlity to perform," 
de Sedle said. "I've worked in the 
hospitality industry all of my adult 
life, and nobody should have to go 
through this kind of treatment." 
The complaint, filed at the end 
conwwed 011 Page 28 
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The world may have been created in six days, but the Inland Empire is tak-
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es and apartments spring up like wild flowers. But the boom of today 
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Superior Court Ruling Protects Charter Schools, Denies Public Scrutiny 
by Rebecca Jo James 
A recent Superior Court ruling 
could have a major impact on char-
ter schools throughout the state, 
granting them greater autonomy 
from the public eye. 
State Superior Court Judge 
Jules E. Fleuret ruled against a 
request by a local newspaper to 
review private financial records 
of Options For Youth, Inc., a 
non-profit corporation that 
operates a charter school for 
the Victor Valley Union High 
School District (VVUHSD). 
The ruling upholds Options For 
Youth's position that it is 
exempt from the requirements 
of California's Public Records 
Act. 
"We were disappointed in the 
ruling," said Ricardo Pimentel, edi-
tor for the San Bernardino County 
Sun newspaper. "However, we 
found solace in the judge's asser-
tion that the request was reason-
able." 
With controversy rising over 
the education children are receiv-
ing in public schools, this "reason-
able request" was pre-empted by 
the newspaper's understanding that 
there was a compelling public 
interest in how charter schools are 
run, Pimentel said. 
Charter schools, which are 
Taking it 
continued from Page 3 
Not bad for a session that is 
free. 
The free show has left the 
Inland Empire for Northern 
California, Washington, Nevada 
and Texas but will return here in 
two or three months. 
Contractors, architects or any-
one else can call (800) 571-TILE 
and request the traveling university 
slop by their firm when it returns to 
the area. Brockert said he can 
design a presentation to fit a com-
pany's needs. 
"We are trying to be as flexible 
as possible for our customers as 
well as our employees," Brockert 
publicly funded but exempt from 
most education laws, have been 
given another look from parents 
who are searching for an alter-
native to traditional public 
schools. 
But, according to the new rul-
ing, much of the freedom that char-
ter schools already have will go 
unchecked. 
Options for Youth President 
John Hall applauded the new rul-
ing. 
"Although we have always 
fully disclosed to the VVUHSD all 
records concerning the expendi-
ture of pub I ic funds, we believe 
Judge Fleuret's ruling strengthens 
the fundamental concept behind 
charters." 
Hall said requiring the dis-
closure of private, internal finan-
cial documents would have 
placed an "undue burden" on 
Options For Youth's ability to 
operate charter schools for the 
VVUHSD. 
"Charter schools are given 
the freedom to explore alterna-
tive education techniques, with 
the only criterion being the acad-
emic performance of students," 
Hall said. "They are therefore 
free of the bureaucratic require-
ments of the state education code 
and the dictates of local school 
districts." 
said. "This is more than travel 
around and do a performance. The 
presentations are tailored to what 
the needs of the customers are." 
Why invest so much energy in 
free training? 
"To make sure that their roofs 
are properly installed," said 
spokesperson Janice Kaye. She said 
proper installation leads to inde-
structible roofs, which makes the 
customer happy and so makes 
Monier happy. 
And, of course, it's fun to drive 
around the country. 
"I'm having a blast," Brockert 
said. 
- by Mathew Padilla 
He said the schools are gtven 
great independence and flexibility 
with regard to budgeting, staffing, 
curriculum and teaching methods. 
Hall did, however, stipulate that 
Options For Youth would allow the 
newspaper to inspect the docu-
ments if the paper agreed not to 
publish or otherwise disclose the 
information without prior consent. 
But, the Sun declined. 
"It is not our pol icy to agree to 
prior consent to publication," 
Pimentel said. 
Under law, public schools are 
obligated to disclose any finan-
cia! reports. With the new ruling 
in effect, charter schools-also 
supported by taxpayer's 
money-could prove they are 
exempt from such laws should 
they fall under the umbrella of a 
"local agency." 
But this ruling is not satisfacto-
ry to the Sun, which is "considering 
its options" and not ruling out an 
appeal. 
"Our position is clear," 
Pimentel said. "We believe the 
records we requested are public, 
and we have never veered from that 
view." 
Credit unions 
cominued from Page 3 
between banks and credit unions, it 
is consumers who may lose. 
"By taking away our right to 
grow into other areas, you are 1 im-
iting people's right to choose where 
they want to bank," said Lisa 
Porter, spokesperson for Rockwell 
Federal Credit Union, the largest 
credit union in the Inland Empire. 
"The consumer is going to 
Jose," said Charles Hale, vice pres-
ident of administration of the 
March Federal Credit Union in 
Moreno Valley. "Basically, what 
you are going to end up with is a 
virtual monopoly." 
Hale points to NCUA policy 
not to allow groups of less than 500 
to form a credit union. Instead, the 
agency has Jet small groups join 
existing unions. 
"A large number of businesses 
out there don't have 500 employ-
ees," Hale said. 
Hale's credit union, founded in 
1953, initially served only people 
who worked on the March Air 
Force Base and their families. But 
the base has been cut back to 
reserve troops, and the March 
Federal Credit Union began accept-
ing other groups in the I 980s. 
Of the 29,000 people the union 
serves, about 24,000 are now or 
were at one time associated with 
the base. The other 5,000 come pri-
marily from local businesses. 
Hale said a Supreme Court 
decision limiting federal credit 
unions "would be a blow, because 
employee groups come and go, 
businesses come and go." 
He said a client of his union 
recently announced a plant closure, 
and that could have eliminated a 
smaller credit union associated 
with those employees. 
But banks tell a different story. 
They say credit unions are acting 
like banks without having to play 
by the same rules. The result is 
unfair competition. 
"They don't pay taxes, so they 
can charge lower rates," said Frank 
Mercardante, CEO of Business 
Bank of California, based in San 
Bernardino. 
Like many banking leaders, 
Mercardante has no problem with 
credit unions as they were original-
ly formed. But adding new groups 
has taken things too far. 
"The NCUA has redefined 
what Congress has put into place 
by allowing credit unions to cross 
common bonds," Mercardante said. 
Mercardante has a point; a 
point which some congressmen 
have already begun to attack. 
Last month, a bipartisan coali-
tion of House representatives intro-
duced a bill which would protect 
the rights of credit unions. The war 
between banks and credit unions is 
being waged on two fronts: in 
Congress and in the courts. 
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Voter Apathy No Surprise 
Here is a simple question that occurs to milhons of Americans every 
election year: Why vote? 
Imagine a voter on the fringe of serious apathy to slate government, 
tired of career politicians who seem more concerned with re-election and 
pork barrel politics than with serving the people. So this voter makes an 
effort to vole for a proposition that establishes term limits. 
Proposition 140 passed, and that voter was vindicated, al least until his 
voice and the voices of hundreds of thousands of other voters were over-
turned last month by a single federal judge after the slate courts affirmed 
the lerrn limits proposition as legal. Is it any surprise that many registered 
voters don't see a point in going to the polls? 
And this is no isolated incident. II seems whenever a controversial 
proposition is passed everyone is agreed that it will be fought out in court. 
Wby vole at all? Why not have all controversial proposals directly for-
warded to the Supreme Court? That would save lime and money. 
This country needs to take a serious look al the power of lower court 
judges. Until voters can be assured that what they decide will become and 
remain Jaw, there is little motivation for them to go to the polls. 
Beller yet, if elected officials did their job, there would be no need for 
ballot propositions. 
The Coming-Out Party is Over 
Throughout the Inland Empire, Ellen DeGeneres has come out of !he 
closet and into your TV set. You may not have known !hal you had a clos-
et in your television, and you probably don 'I care that Ellen came out of it. 
Unfortunately, that was about as big as it gels for a! least one television net-
work. 
The pity is, Ellen's coming out party was not the great milestone for 
gay rights thai some people would have you believe. TV's first gay was 
Billy Crystal on "SOAP" more than 20 years ago. Amanda Donaho was a 
lesbian on "LA Law." Tony Randall played the tille queen in "Love 
Sidney." In fact, homosexuality has been portrayed on shows as diverse as 
"Dynasty" and "Roseanne." Even "Deep Space Nine" had actress Terry 
Farrell lay a lip lock on another woman thai would have made Howard 
Stem blush. 
continued on Page 12 
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Daily Overtime Repealed in California 
by Barbara Lee Crouch 
The Industrial Welfare 
Commission (IWC) met in San 
Francisco on Friday, April I I. The 
meeting was marked with hysterics 
and threats. The commission, by a 
3-2 vote, finalized the decision to 
remove the daily overtime require-
ments from Wage Orders 1, 4, 5, 7 
and 9. The affected wage orders 
cover many densely populated 
industries and include, for exam-
ple: manufacturers, health care, 
restaurants, bars, hotels, mercan-
tile, banks, insurance, non-profits, 
professional offices, and trans-
portation of persons and property. 
The other 10 wage orders were 
unaffected by this action. 
The effect of this vote will be to 
provide employers with increased 
flexibility in arranging work sched-
ules for California workers; they 
will not have the burden of paying a 
premium for overtime after a daily 
eight-hour work schedule. They 
will pay overtime for hours worked 
beyond 40 a week. 
The proposal, first voted on in 
January by the JWC, prompted a 
large turnout of support in the 
employer community. The 
Employers Group had spearheaded 
an effort to remove daily overtime 
for a number of years. After the 
vole in January, public hearings 
were held in Sacramento, Oakland 
and Los Angeles to take testimony 
on this issue from the public. 
Even in the face (on Thursday, 
April 10) of a threatened court 
challenge by the opponents to 
remove one of the commissioners, 
the IWC weighed the facts before 
them on the issues and the impact 
on California families. Now 
employers will be able lo arrange 
flexible schedules in the workplace 
without the burdensome restric-
tions formerly placed on them by 
the daily overtime requirements. 
The effective dale of this change is 
most likely Jan. 1, 1998. 
The IWC also look action on 
four other issues relevant to Wage 
Orders I, 4, 5, 7 and 9. Also effec-
tive Jan. 1, 1998, meal and lodging 
credits will be increased. The waiv-
er of a second meal period may be 
voluntarily agreed to by employ-
ees, and the employees' cxempt-
slalus standards will remain 
unchanged. Under Wage Order 5, 
only the definition for a salesperson 
10 be exempt from overtime has 
changed. 
Labor unions have already filed 
a court action questioning the 
authority of the IWC to make these 
changes. The challenge is expected 
to be unsuccessful. In addition, there 
are bills in both the Assembly and 
Senate to make daily overtime a Jaw. 
AB 15, sponsored by Democrat 
Wally Knox, would make daily 
overtime a part of the California 
law. His bill would require lime-
and-a-half for hours worked 
beyond eight in a day. h does pro-
vide for up to four hours each week 
of " replacement lime" for employ-
ees who wan! to make up lime. The 
requirements for !his flex-lime 
arrangement are very rigid. 
SB 680, sponsored by 
Democratic Senator Hilda Solis, 
contains the same language as !he 
Knox bill and has been heard in the 
Senate Industrial Relations 
Commillee. 
Both Knox and Solis have 
other bills in the Legislature thai 
may affect daily overtime. If any of 
these bills are passed, Governor 
Wilson will veto them, and it is 
doubtful !hal there would be 
enough votes to override his veto. 
The Employers Group will 
continue to monitor these issues 
and keep the members of the asso-
ciation and Inland Empire Business 
Journal readers informed as the 
IWC changes move closer to 
implementation. 
Barbara Lee Crouch is the 
Riverside-San Bernardino coumies 
regional manager for The 
Employers Group, formerly 
Merchants & Manufacturers 
Association. The 100-year-old not-
for-profit company is one of the 
largest employer represematives 
for human resources management 
issues in the nation. Th e group 
serves 5,000 member firms which 
employ approximately 2.5 million 
workers. Crouch may be contacted 
by calling (909) 784-9430. 
MAY 1997 INLAND EMPIRE BUSINESS JOURNAL • PAGE 7 
PRO CON 
The action: The state Legislature passed AB 1890, deregulating the electronic market. The law focuses on power gen-
eration. The California Public Utilities Commission on May 6 will consider opening electric distribution services: 
metering, billing, service repair and customer service functions. 
---L--PRO 
The CPUC Should Take the Next Step 
by Michael Shames 
In passmg AB 1890 last year, 
the Legislature decided !hal it was 
going to rely upon competition, not 
regulation, to provide electric ser-
vices to this state's customers. In so 
deciding, the Legislature commit-
ted itself lo a competitive system 
that is less fair, less societally inter-
ested and less reliable in order to 
obtain greater efficiency. Consumer 
advocates cautioned against full 
reliance upon compelilion for this 
necessary serv1ce, but the legisla-
lure rejected !hal caution. 
This new law requires thai 
electric regulation cease and retail 
competition be introduced. The 
result is that the large monopo-
lies-SDG&E, Southern Cahfornia 
Edison and Pacific Gas & 
Electric-lose their monopoly over 
electric generation and retail ser-
vice. Other companies may now 
offer electric service at lower prices 
or/and provide beller service. 
But a glitch arose. After careful 
study, stale regulators and industry 
analysts concluded that in order for 
competition to reach all customers, 
competitors must have the option 
of providing their own billing and 
metering serv ices to residential 
customers. Without control over 
billing, competition wouldn ' I hap-
pen. 
The large monopolies are dis-
pleased with this circumstance. 
They aren't prepared lo give up 
control of residential and small 
business customers. So their lobby-
ists have marched upon 
Sacramento, demanding a scaling-
back of the law. 
Sure enough, some legislators 
are beginning to have second 
thoughts now. 
"Let's give competitive options 
only to large industrial and com-
mercial customers," say the ner-
vous ones. ((Let's refrain from giv-
ing residential or small business 
customers real competition for 
awh1le," !hey argue. "Sure, large 
customers may reap huge wind-
falls, but they are beller able to lake 
the necessary risks." 
The political cold feel is under-
standable; as we've graphically 
seen in telephone deregulation, 
there is a lot thai can go wrong. But 
the worst possible scenario is to 
make the benefits of competi tion 
available to a select group of large 
customers and deny it to !he major-
ity of other electric users. 
Those with access to competi-
tive options are expected to be able 
to cut their electric bills by 30 per-
cent or more. Those without 
access ..... won't. 
However, there are three other 
compelling reasons why competi-
tive choice must be made available 
to all customers, not JUS! the select 
few. 
First, it's the law. Legislators 
were able to mute opposition to last 
year's bill by promiSmg choice to 
all customers, not just big business. 
Consumer and small business 
groups agreed not to oppose the 
law in exchange for fairness to all 
customers. Now some legislators 
want to renege. 
Second, by preventing com-
petitors from gelling access lo 
small customers, the legislators 
unwillingly gave the large utilities a 
near-monopoly hold on their resi-
dential and small business cus-
tomers. The only thing worse than a 
regulated monopoly is an unregu-
lated monopoly. 
Finally, without giving com-
petitors the ability to independently 
bill and meier !heir own customers 
they can't compete with the large 
companies. The Public Utili11es 
Commission correctly concluded 
that competitive "opportunities to 
residential and small commercial 
customers in 1998 might be severe-
ly limited if we fail to allow energy 
providers to provide these services." 
continued on Page 9 
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The State Legislature's Plan WiU Offer Equal Access, 
Benefits and Protection to All Consumers 
by Joe Baca, Assemblyman 62nd 
District 
Cahfornia has taken a bold, 
pioneering step by working to 
deregulate the state's electricity 
system--the first stale in the nation 
to do so. h is a monumental task, 
requiring conscientious effort. It 
must be done carefully and 
thoughtfully in order to promote 
equal access and consumer protec-
tion and to create a level playing 
field for all customer classes and 
market participants. 
The stale Legislature worked 
hard to ensure that basic provisions 
of equahty and consumer protec-
tion would be enacted as California 
set to restructure its electric utility 
mdustry. After more than two years 
of effort, historic IegiSiation-AB 
1890-was passed unanimously by 
the Legislature and signed by the 
governor. AB 1890 provided a 
framework for a responSible transi-
tion to a competitive electrici ty 
market, remembering and avoiding 
the mistakes made during the 
deregulation of the telecommunica-
lions industry. 
And yet, competition as intro-
duced by AB 1890 appears no 
longer to be enough for new, unreg-
ulated energy marketers seeking to 
offer their wares in California. 
Recenlly, there has been movement 
within the slate to push the 
California Public Utililies 
Commission (CPUC}-and now 
even the Legislature-to open up a 
new portion of the electricity indus-
try, beyond power generation. 
Proponents want to "unbundle" 
electrical distribution services-
that is the separation of metering, 
billing, service repa1r and customer 
service functions. If no! pursued 
cautiously, an unbundling policy 
could lead to illcreased costs for 
certain customers and massive cus-
tomer confusion. Moreover, it 
could seriously impede the avail-
ability of direct access to all con-
sumers. 
A similar system was created to 
facilitate deregulation of the 
telecommumcations industry, and 
many customers received numerous 
b1lls for different components of a 
single telephone number. 
Customers did not know who to 
call to resolve a service or billing 
problem, and there was lillie 
accountability among the various 
providers. 1n addition, consumers 
were exposed to constant harass-
men! by lelemarkelers with offero 
to sell numerou.s unnecessary ser-
vices for nonexistent savings. 
Competition for competition's sake 
may be a good idea for unregulated 
energy marketers, but it is not nec-
essarily in the best interest of all 
Californians. 
I cannot Simply stand aSide and 
watch a scheme be put into action 
thai would place the interests of 
out-of-stale power marketers above 
those of Californian residents, and I 
certainly cannot allow new, unregu-
lated power marketers' schemes to 
benefit one class of energy cus-
tomer at the expense of another. My 
constituents include all classes of 
people in California. And, the 
smaller user-the residents and 
small businesses-<:ould be signifi-
cantly impacted by plans currenlly 
proposed by out-of-stale power 
marketers through the 
Administrative Law Judge (AU) 
for !he CPUC. A similar plan now 
seems to be underway in the 
Legislature as well, in an atlempllo 
mandate unregulated power mar-
keters' suggestions for unbundling, 
to the great detriment of many 
California consumers. 
Though power marketers are 
pushing their schemes under the 
guise of "customer choice," careful 
review of their objectives displays 
their true intent, which is to offer 
'"choice" only to those profitable 
electricity users they choose 
continued on Page 9 
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Garage-Based Firm Chases a Dream, and Catches It 
by Rebecca Jo James 
He's worked with ghouls, made 
waters dance, birds sing and wolves 
howl. No, he's not Dr. Dolittle or 
Steven Spielberg. But his name is 
as well known in the theme park 
industry as theirs are in the movies. 
Garner Holt is the inventor, innova-
tor and creative genius behind 
Garner Holt Productions, a compa-
ny that specializes in animated fig-
ures and special effects for major 
theme parks throughout the world. 
Nthough he's been described 
as part inventor, part magician, part 
wizard and part animator, Holt is a 
down-to-earth individual who is 
achieving what he has wanted to 
achieve all his life-and is having 
fun doing it. 
"I feel sorry for companies that 
just build widgits day after day," 
Holt said. "Every time the phone 
rings in my business, I know it's 
going to be something new and dif-
ferent for us to make." 
Founded in 1976, Holt's San 
Bernardino-based company has 
about 25 employees who share his 
dream of being creative. 
Machinists, sculptors, make-up 
artists, finishers, painters and com-
puter tecbs all come together to cre-
ate what has been known as a "full-
fledged animation company." 
Contributing to the company's 
expertise is an extensive network of 
professionals who add to the suc-
cess of his projects. He works with 
musicians who develop musical 
scores to accompany his projects 
and costume designers who help 
create the clothes for his animated 
projects. 
The animaJed wms range in price 
from hundred; to millioos of dollars. 
But, this multi-million-dollar 
company had humble beginnings in 
Holt's garage. 
Just out of high school, Holt 
created an "Uncle Sam" character 
for a patriotic traveling show 
production. This character rides a 
unicycle back and forth on top of a 
sign and greets the audience, wav-
ing his hat and cane in the air. The 
elaborate gestures and facial move-
ments of "Uncle Sam'' impressed 
top executives at Disneyland. 
But Holt resisted job offers 
from Disney to pursue the forma-
tion of hts own business. 
Twenty years 
later, Holt has pro-
duced animated 
shows for Disney-
land and Disney 
World. More than 
50 of h1s animated 
figures and special 
effects have found 
a home at the 
ing on a variety of projects at the 
same time. Although many of their 
projects are confidential, Holt did 
talk about a robot they just shipped 
off that is going to star in a 
Japanese television show. And they 
Holt. "At the end of the day, it logs 
that infonnation into the computer 
and faxes it to my office." 
In the morning, even before the 
client sees that there might be 
something wrong, Holt will have a 
report from the 
horse indicating, for 
example, that it had 
trouble with a head 
movement. 
"We'll communi-
cate with the horse by 
computer and fix it that 
way, or, depending on 
the severity of the 
problem, we will send 
a technician out there." 
largest ride in the 
MGM Movieworld 
Theme Park, the 
Grand Canyon 
Rapids. From a 
snarling timber 
wolf to a "shoot With a friend like him who needs enemies -or is it monsters? This ghoul i.s another 
out" in the bank, Garner Holt crea1ion. 
More of Holt's 
work can be seen at 
Knott's Berry Farm 
Theme Park, 
Michael Jackson's 
Neverland Valley 
Ranch, Dollywood 
and Buffalo Bill's 
the Grand Canyon 
Rapids attraction required a diverse 
range of special effects and props. 
"The theme park industry is 
very active right now," Holt said. 
He added that Disney is creating 
three new theme parks: one in 
California, one in Florida and 
another in Japan. 
And, although Holt can't 
divulge the new attractions lined up 
at the Disney theme parks, Gamer 
Holt Productions is developing 
right along with them. 
When Holt is approached to cre-
ate a project, the "green light" goes 
on inside of Garner Holt Productions 
and the brain storming begins. 
"Either we're given a concept 
and asked to create it or given a loca-
tion and asked to create something 
for that location," explained Holt. 
Once an artist draws up the 
concept and it is accepted by the 
client, budget comes into play. 
"The idea is honed into what 
they want to have created with 
the budget they have available," 
Holt said. "Then we check their 
schedules with our schedules and 
when they want the project com-
pleted, and we get to work." 
Holt keeps his staff busy work-
are creating a 40-foot-high horse 
for Caesars Palace in Las Vegas. 
One of the largest animated 
marronics 
projects ever built, the horse will 
move to music and snort steam out 
of its nostrils. Nl of the parts will 
be computerized and tied into the 
computer system at the warehouse 
in San Bernardino. 
"Every time the horse's show 
runs, a computer monitors the slats 
on all of the animation," explained 
Theme Park 
Resort and Casino, and the list goes 
on and on. 
Holt's word has become gold 
in the theme park industry. His 
desire to give the customer what 
he wants and to take care of it-
even when the warranty has run 
out-has promoted Garner Holt 
Productions into the $3 million 
category. 
"I believe that it's important 
to stay consistent and maintain a 
high quality of work," Holt said. 
"I've had the opportunity to 
rocket ahead, but I've seen other 
companies do that and then 
overextend themselves. I'm con-
servative and won't bite off more 
than I can chew." 
With all the projects coming 
Holt's way, his business has out-
grown the 13,000-square-foot 
warehouse in San Bernardino, and 
Holt is currently looking for a larg-
er location. And, based on what 
Universal City Studios is asking 
him to build, it looks like he'll need 
to move pretty soon. 
What is it? 
"I can't tell you," Holt smiles. 
"It's a secret.'" 
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The next step ... 
When they passed AB 1890, 
the Legislature and the governor 
put into motion a tumultuous 
process. Deregulation of banking, 
of airlines, of telephone service and 
of natural gas service has proven to 
be disappointing; small customers 
often were the losers because poli-
cy-makers sought to "protect cus-
tomers" from competition rather 
than ensure competition occurred. 
Instead of diligently encouraging 
competition, regulators and legisla-
tors looked the other way while 
giant mergers swallowed up emerg-
ing competitors. 
History threatens to repeat itself 
as California energy mergers begin. 
Our elected officials turn a blind 
eye to this anll-competitive activity 
and, instead, talk nervously about 
"protecting" consumers by with-
holding competitive choices from 
small customers. What they don 't 
understand is that competition for 
the few amounts to robbery of the 
many. 
Michael Shames is the executive 
director of UCAN, Utility 
Consumers Action Network, a con-
sumer rights advocacy group, and 
his office IS located at 1717 Kettner 
Blvd., Suite 105, San Diego, CA 
92101. The phone number for that 
office is (619) 696-6966. 
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The Legislature's plan ... 
throughout the state. And, in order 
for a residential consumer to be 
"chosen" by a new, unregulated 
power marketer, that customer must 
be part of a profitable group of cus-
tomers-all of whom must be will-
ing to purchase a whole variety of 
products from the marketer in addi-
tion to lower-cost energy service. 
As it now appears that some 
Californians are being forgotten in 
this race by unregulated power 
marketers for a bigger piece of the 
electric market, I have introduced 
legislation to remind my colleagues 
and our constituents of the basic 
values to which we all can and did 
agree. Objectives for metering and 
billing in the restructured electric 
industry shall do all of the follow-
ing: I) facilitate prompt availability 
of direct access to the deregulated 
energy market for all customers; 2) 
protect the integrity of the metering 
and billing process, leaving no one 
at risk of fraud; and 3) offer equal 
access to the generation market of 
electricity to all consumers, with-
out unfair cost shifting. 
Through the passage of AB 
1890, the state Legislature deregu-
lated the California electric utility 
industry and fixed what was bro-
ken, guaranteeing significantly 
lower electricity prices for 
California's consumers. If it 
becomes evident that it is in the 
best interest of California, its busi-
nesses and its residents to introduce 
competition into a new portion of 
the electric utility industry, then I 
expect the same goals and princi-
ples will be put into place: All 
Californians must have access to 
any benefits created, witholll jeop-
ardizing the protection or the ser-
vice of any one class of customer. 
Equal opportunity without 
undue cost shifting or unnecessary 
disruption of service must always 
exist for all of California's con-
sumers in the new, deregulated 
' electric market place. All customer 
classes must be treated fairly and 
responsibly in any new plan intro-
duced in this state. It is my duty to 
ensure that, and I will. The electric-
ity-restructuring model set by 
California must offer an example to 
the rest of the nation of complete 
fairness. That model must benefit 
all electric users, without putting 
the interests of any one class of cus-
tomer over another. 
7Hu. ghes-Av1com International signed a three-year contract wtth American Airlines to 
provide maintenance service for the 
airline 's entertainment systems on 
more than 200 aircraft. The two 
firms did not disclose the terms of 
the contract. The contract covers 
monitors, projectors, overhead 
video systems and the in-seat video 
players that carry 8 mm film. The 
airplanes named in the contract 
include Boeing 757s, 767s, MO-
lls and DC- lOs. Hughes-Avicom 
has had a service agreement with 
American since 1976. The 
Pomona-based company issued 
lay-off notices II months ago, fir-
ing 120 employees and 60 contract 
workers. 
15 The Los Angeles Board of Airport Com'."ission-ers unammously 
approved a 25-year agreement 
signed by Southwest Airlines, 
United Parcel Service and Ontario 
International Airport. Southwest 
was pleased with the agreement, 
said John Chaussee, senior manag-
er of properties for the airline. He 
said Southwest especially liked a 
provision allowing profits from 
concessionares to offset airline 
landing fees. 
21 UCR's graduate busi-ness school dean, Michael Granfield, 
announced he is leaving. His 
departure came amid allegations 
that he treated minority staff mem-
bers unfairly and praise for pro-
moting school ties to business. 
Granfield, 53, said he treated fair-
ly all staff members of the A. Gary 
Anderson Graduate School of 
Management. He said that he will 
be taking a job as a partner with a 
major accounting firm for a salary 
higher than the $146,000 annual 
salary the university pays him. His 
announcement came less than a 
month after a Riverside Superior 
Court judge overturned a decision 
by the dean to demote a professor 
who had been a critic of the busi-
ness school's administration. The 
controversial dean also defended 
decisions not to give merit pay 
raises to Wayne Rodgers, an asso-
ciate professor whom Granfield 
accused of poor teaching. 
Rodgers, who is black, is suing the 
university for alleged racial dis-
crimination. 
21 Business Bank of California reported first quarter earnmgs of 
$151,000, equal to $0.10 per share 
on a total of 1,459,657 shares out-
standing. Total assets rose to about 
$108 million while total deposits 
and loans increased to about $94 
million and $62 million respective-
ly. "The bank exceeded its first 
quarter forecast in every category, 
including earnings," said president 
and CEO Frank Mercardante. "The 
bank's annualized internal rate of 
growth for the quarter was slightly 
better than projections at 24 per-
cent." The bank operates four 
branches in the Inland Empire: two 
in San Bernardino, one in Corona 
and one in Redlands. 
21 The state Assembly passed Joint Resolution 8 by Assemblyman 
Mike Honda (D-San Jose) on a nar-
row majority. The resolution calls 
for a freeze on heavy-duty truck-
trailer sizes and lengths at 1991 lev-
els. California carriers have been 
operating under similar size and 
length requirements for the past 20 
years. The resolution is aimed at a 
proposal by officials in the high 
desert to allow triple-trailer trucks 
to operate on 1-15 and 1-40 from the 
state line to Victorville, stopping 
before the Cajon Pass. 
2 3 A report showed the city of San Bernardino's work 
force declined by 9 percent in the 
early 1990s, dropping from 85,006 
jobs in 1991 to a low point of 
75,035 jobs in 1994. San 
Bernardino economist John 
Husing, who conducted the study, 
said the results are not surprising, 
especially "when Norton Air Force 
Base was a $2 billion bit on the 
East San Bernardino Valley." The 
base's 1994 closure meant the loss 
of 10,000 jobs. 
CLOSE- UP 
Morgan Blends New Ideas with Family Tradition 
by Rebecca Jo James 
The University of La Verne is 
in his blood-and why not? Three 
generations of his family have 
walked its halls of ivy, and now 
Steve Morgan calls it "home." 
"My grandmother graduated 
from La Verne, as did my mother," 
Morgan said. "It created a special 
interest in this institution." 
His special interest ultimately 
brought Morgan on board as the 
president and CEO in 1985. But 
Morgan wasn't always sure of what 
he would ultimately do with his 
life, being a child with many inter-
ests and talents. 
Morgan was born in Upland. 
His father worked for Southern 
California Gas Company as a sales 
rep calling on customers who sold 
gas appliances. Morgan spent his 
youth in Covina, where they moved 
after he was born and where his 
mother worked as a school teacher. 
"I don1t know if my mother's 
career ultimately influenced my 
choice of jobs later in life," Morgan 
reflected. "I believe I was always 
geared toward education." 
"Geared up" best describes 
Morgan's desire to learn. When he 
wasn't busy with student govern-
ment and other school activities, 
Morgan took apart, built and re-
built stereo equipment. But whatev-
er he set his sights on, his parents 
were always understanding. 
"They really encouraged me to 
do whatever I wanted," Morgan 
said. "My parents were very sup-
portive and helped me through col-
lege." 
Entering college with a jack-of-
all-trades attitude made it difficult 
for Morgan to settle on one major. 
He finally chose a special mix of 
social sciences--taking courses in 
psychology and sociology and 
14 throwing in" economics and busi-
ness at the same time. 
These courses honed Morgan's 
interest into becoming a city man-
ager. But just before he was about 
to graduate, Morgan was 
approached by the U Diversity of La 
Verne. 
"They offered me the opportu-
nity to jam theor fund-raising staff 
on a part-time basis," Morgan said. 
"This worked out well for me 
because I was going on to the 
University of Southern California 
to get my master's." 
Stephen C. Morgan, 
development, Morgan moved up 
the ranks, creating a strong founda-
tion. One position as the assistant to 
the president gave Morgan a taste 
of the responsibilities to come 
when he supervised the planning 
and construction of the university's 
$2.3 million 
student center 
and theater 
complex. 
W h e n 
Morgan made 
the natural 
transition to 
the presidency, 
his wife, who 
had been a 
school teacher 
for 15 years, 
coordinated 
activities for 
the renovation 
of the universi-
ty. Currently, 
she is continu-
ing her educa-
tion, working 
toward her 
doctorate in 
clinical psy-
chology. 
President and CEO of the University of La Verne Morgan 
instills the 
While at USC, Morgan 
switched tracks again. Influenced 
by the university's president, 
Morgan changed his major to work 
on educational administrallon. 
Morgan went on to the University 
of Northern Colorado to attain his 
doctorate in education with an 
emphasis in educational manage-
ment 
"My interest was piqued in 
management and how it applies to 
higher education," Morgan said. 
"I've come to learn that the univer· 
sity is like a corporation and needs 
to be run like one." 
Morgan's path to the presiden-
tial seat was strewn with experi-
ences all dealing in the educational 
arena--and most of them with the 
University of La Verne. From his 
first position as development repre-
sentative to vice president for 
same philoso-
phy at work that he does with his 
daughter, who is attending the 
University of Denver as a voice 
major. 
"Honesty and integrity are 
important to me," Morgan said. 
"Maintaining a high level of 
respect for everyone I deal with by 
getting to know them, where 
they're coming from and what they 
stand for is very important to me." 
Morgan allows this philosophy 
to permeate his leadership in the 
university that was founded in 
1891 by the Church of the 
Brethren. The church's doctrine 
has a real interest in peace and con-
flict resolution. Its service mission 
is to go out and help people by 
sending disaster teams anywhere in 
the world to provide assistance, 
Morgan said. 
"We've had an interest in pro-
mating that same service so that 
students understand the value of 
providing service to their commu-
nity and their profession," he said. 
Traditional undergraduates 
have to participate in a semester of 
service as a part of their general 
education requirement by volun-
teering their time. 
"It's been well·received among 
the students," Morgan said. "They 
are amazed at the doors it has 
opened up to them." 
Morgan has easily blended the 
traditions of the past with the inno-
vations of the future. Keeping the 
university in the "financial black" 
for the past 12 years has enabled 
Morgan to put approximately $12 
million into campus facilities while 
adding programs to the academic 
foundation. 
His participation as president 
of the Western College Association 
as well as lobbying in Sacramento 
on behalf of higher education is 
tempered with his love for golf (a 
passion he shares with his brother, 
who is the executive director for the 
Southern California Golf 
Association) and his love for 
orchids, which he cultivates in a 
hothouse at his home. 
Morgan said these times "of 
enjoyment" regenerate him so that 
he can once again address issues at 
hand at the university. 
The University of La Verne 
operates in 12 California locations, 
one in Alaska and one in Athens, 
Greece. Soon, a location will be 
opening in Rancho Cucamonga. 
In 25 years, the university has 
gone from self-containment to 
more than 6,000 students world-
wide. But no matter how large the 
university gets, the education and 
development of personal values 
always remains foremost in 
Morgan's mind. 
"We are hopeful that every 
graduate goes out and makes a con-
tribution to make the world a better 
place," he said. "Well, maybe they 
can't change the world all at once, 
but you can still have a positive 
effect on people-even if it's one 
person at a time." 
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Every day you carry around tools, supplies and the responsibility of the job. The last things 
you need to lug along are a pager, a cell phone and a two-way radio just to stay in touch 
with customers, suppliers and co-workers. Well now there's a way to lighten the load. It's called Nextel. 
Our ali-in-one, pocket-size phone by Motorola combines dtgital cellular for crisp, clear phone communi-
How to rid 
yourself of a II that 
excess weight. 
cation; text messaging and numeric paging to receive messages; and o11r unique Nextel Direct Connect,"' a 
digital two-way radio feature. With Nextel Direct Connect, a single button lets you reach one, three or all of 
your co-workers instantly, then talk for a fraction of the cost of cellular. Find out N~EL: 
how easily we can customize a Nextel system to the needs of you and your workers. You'll feel a lot lighter. 
GET SMART. GET NEXTEL. CALL 1.800.NEXTEL9. 
J9Q7 'e'\tel <:ommuntcallon~ o\11 nght' re~enc:d 1\e'\lel. the '\e'\lellogo. l\.;c'\tel 01rect Conne(t and (ll:t Smart Get l\.;e,.tc\ 
arc trade mar~~ and or ~en tee marl~ of 'e\tcl ( ommuntcatiOn~ Inc. "~~ltOrola ~~ a reg1'tc:red trademark of \1ohlrOla. Inc. "'"'"' nc'\lel com 
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Are Commercial Courts in California's Future? 
by Lazaro Fernandez 
By far the majority of cases in 
our overburdened and financially 
strapped court system are civil, not 
criminal, cases. Of those civil 
cases, a very large number involve 
business disputes between business 
entities or individuals and business 
entities. A recent trend in some 
states has been the creation of busi-
ness or commercial courts to handle 
these cases. Recently, a bill was 
introduced in the California 
Legislature to set up such courts 
here. 
Specialized business courts 
would not be a new idea. 
Bankruptcy courts have existed for 
some time, and they obviously deal 
with the liquidation of a debtor's 
assets for payment to creditors, the 
administration of a debtor's bank-
ruptcy estate and the resolution of 
competing claims between credi-
tors to a debtor's assets. Those 
courts have their specialized rules 
and procedures, also. 
The Chancery courts in 
Delaware gained great notoriety in 
the takeover battles of the 1980s. 
Those courts became involved in 
takeover disputes because many of 
America's corporate giants had 
incorperated in Delaware to take 
advantage of its generally pro-man-
agement and pro-majority share-
holder corpcrate law. As a result, 
takeover targets, shareholders and 
takeover mitiators would run to the 
Chancery courts seeking injunc-
tions either mandating or prohibit-
ing a certain side, group or compa-
ny from engaging or not engaging 
in certain activities. 
Due to the urgent nature of 
such requests, decisions were made 
almost immediately. Also, many 
companies that eventually filed 
bankruptcies as a result of debt bur-
dens incurred in the 1980s filed in 
Delaware. 
New York now has a commer-
cial division in its Supreme Court 
{their equivalent of our Superior 
Court) in Manhattan and Rochester. 
That state has been given very high 
marks by those using the commer-
cial courts there. States such as 
Florida, Connecticut, New Jersey 
and Pennsylvania are also consider-
ing commercial court'S. 
One can consider the advan-
tages of such a system. By allowing 
interested judges to hear these cases 
and by streamlining the rules and 
procedures in these courts, there is 
the like! ihood of resolving such dis-
EDITORIAL------- contin11ed from Page 6 
And we haven't even started to talk about made-for-TV movies. Or day-
time soap-operas. Then, too, there are enough homosexual movies to fill out 
the dance card of the recent Riverside Gay and Lesbian Film Festival. 
And yet, for all of this, we are being told that the "Ellen" show marks 
a great day for gay and lesbian rights. I don't know why. Not only is this 
nothing new, but Ellen is only a character in a situation comedy. Saying that 
she carries the banner for lesbians is like saying that Steve Urckel is a roll 
model for Black youth in America. It's a comedy, folks. More to the peint, 
it's all TV fiction. It's no more real than the "X-Files" or "Saved by the 
Bell." 
Now we are being told that it has become more relevant because Ellen 
DeGeneres herself decided to come out as a lesbian actress ... as if the short 
hair, flannel shirts and scruffy jeans didn't give it away. Not to mention per-
petuating the stereotype. 
The worst of it all is that it won't end here. Soon, alternative lifestyle 
supporters will demand the laugh-a-minute adventures of a molester work-
ing in a day care center. And bestiality can become accepted as a part of the 
norm in a show called "Gorillas I Have Kissed." Will somebody please 
explain this point. Why is it that the people who demand the government 
stay out of our bedrooms can't wait to get the TV cameras in? 
putes in a shorter time period at 
reduced costs to the parties. Also, 
there would be increased efficiency 
in the use of the courts. 
Since 1992, New York's com-
mercial division has helped shorten 
the time it takes to resolve contract 
cases by 29 percent, to 15 months, 
according to a New York County 
Supreme Court study released last 
year. 
And the study also found that 
the number of cases settled before 
going to trial rose 85 percent during 
the same period. 
Ao additional advantage of a 
separate commercial court would 
be to let companies in California 
and those considering relocating 
here know that the state is doing its 
part in improving its business cli-
mate. 
A pessible disadvantage would 
be the fear of diverting scarce 
resources from other areas of civil 
practice, such as family law and 
personal injury matters. 
New York's system is not 
statewide yet. Similarly, the 
Legislature here might target a mix 
of large, medium and small pepula-
tion-sized counties to determine if 
the program works and in what size 
counties it is most efficient. By then 
fine-tuning the enabling statute, 
California could find itself on the 
cutting edge of a court system that 
would benefit all those involved in 
business or commercial disputes. 
Lazaro E. Fernandez is a partner in 
Gonzalez & Fernandez, a Limited 
Liability Partnership, located in 
downtown Los Angeles. Tire firm 
concentrates its practice in busi-
ness and commercia/litigation and 
bankr11ptcy work. Fernandez is a 
former law clerk to the Honorable 
Mitchel R. Goldberg, U.S. bank-
ruptcy }11dge for the Central 
District of California sitting in San 
Bernardino. Fernandez is a mem-
ber of the California and Florida 
state bars. 
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~ CORNER ON MARKET 
Marketing Positioning: Building Success on Solid Ground 
by Ron B11rgess 
David Olgivy, one of the most 
noted and respected marketers of 
the advertising firm Olgivy and 
Mather, once made a list of what 
his agency had learned following 
the occasion of placing a billion 
dollars in advertising. After listing 
30 peints, he concluded that "of all 
that we have learned, far and away 
the most important is positioning." 
In marketing, positioning refers 
to how a company or product's ben-
efits are matched to a particular 
group of customers in relation to 
the competition. Many good com-
panies and fine products fail each 
year due to pear positioning. Many 
Frank Williams 
Occupation: Executive Director for the 
Building Industry Association Baldy 
View Chapter, a nonprofit trade associa-
tion that represents builders, developers, 
banks and insurance companies. Member 
of the California Board of Architectural 
Examiners, which regulates the profes-
sion of architecture. 
Short Biography: He served in the army 
after high school, and he then received a 
bachelor of science degree in business 
administration from the University of 
Florida in 1968. He attended school while 
working as a prison guard. He worked 
from 9 p.m. to 5:30a.m. and went to class 
at 7:30 a.m. After graduation, he began a 
career in government as the Bradford 
County Civil Defense Director, coordinat-
mg emergency management. 
The Florida native really developed a 
taste for politics and decided to run for the 
House of Representatives. He won and 
served from 1972 to 1984, representing 
three Florida counties. 
"I was able to accomplish things I 
wanted to accomplish. Back then it was 
quite a rural area. I helped create a prison 
industry. We had the one prison when I 
was first elected. Nobody {in other areas] 
wanted prisons, so I took advantage of 
that. We located four other institutions in 
the area and increased payrolls and pros-
perity m the county." 
At that time the position was pare-
time, and Williams was paid S 100 a month. 
"I think 1t's a big mistake having 
full·time legislators; we met 60 days a 
year and took care of the state." 
times, executives and business 
owners never fully realize why they 
fail. In most cases, failure is due to 
incorrect positioning. Positioning 
often fails because of incorrect exe-
cution of the pesitioning process. A 
successful positioning program 
encompasses five areas: 1. Strategy, 
2. Pricing, 3. Quality, 4. Service 
Levels, and 5. Image. 
Properly implementing all of 
these five areas is fundamental in 
correctly positioning any company 
or product. This process can be 
likened to erecting a building. A 
pear foundation will haunt your 
structure with problems that will 
continue for years after you have 
moved in. Without taking care to 
Having full-time legislators JS an 
mvitation for pork barrel politics, 
Williams said. 
"Politics is just about the same all 
over the country. It's the same trough, just 
a different group of hogs. I can say that 
because I used to be one of them hogs." 
He worked in the mongage business 
while a congressman and decided to move to 
California, where the industry was booming. 
In 1991, he decided to go back into 
politics and became the governmental 
affairs director for the Building Industry 
Association Baldy View Chapter. He 
became the executive director in 1993. 
Family Status: Single, with three grown 
children in Florida and one granddaughter. 
Age: 54 
Hobbies: "Playing government. I just 
like to be around politics. You get politics 
in your blood, and you like to be 
involved." He also enjoys reading, play-
ing bridge and water skiing. "Age is a 
state of mind." 
What is your greatest concern? "My 
greatest concern is the lack of understand-
ing and communication that not only 
organizations but individuals have in 
communicating positively with elected 
officials. It works both ways. I don't want 
to point fingers at elected officials. What 
it boils down to is the fact that so few peo-
ple participate in the electoral process." 
City of Resldeace: Alta Lorna 
properly prepare the foundation, 
additions and improvements will be 
very costly down the road. 
Similar to a building's founda-
tion, proper positioning must be 
built in sequence (you cannot peur 
the cement until the forms have 
been set). First of 
their attempts to accomplish the 
feat on their own. In fact, few com-
panies possess "inside talent" 
capable of accomplishing the 
image phase of the pesitioning 
process. 
Unfortunately, the convenience 
all, a company's "Marketing positioning is the overriding 
strategy must be key to effectively communicating to existing 
determined. 
and potential customers. Pricing, quality 
and service relate Correct positioning makes the difference 
to each other so 
close! y that they 
must be consid-
between good companies and good 
ered together. 
Once these are completely defined, 
image can be developed to suppert 
the pesitioning. ("Image" applies 
to names, logos, store fronts, dis-
plays, letterhead, appearance of 
personnel, office signage and fur-
nishings, as well as all communica-
tions.) 
Unfortunately, some think that 
image development, as the last 
step, is insignificant and conclude 
that it can be "skimped on." Others 
believe that their product is so well 
pesitioned that consumers will beat 
a path to their door. 
Tragedies result when all of the 
elements involved in positioning 
are well developed, yet a compa-
ny's image remains "just average." 
Image is the hub around which all 
other elements rotate. Without a 
well-defined image, there is noth-
ing special distinguishing a compa-
ny as outstanding. Skimping over 
image development is a grave mis-
take, and one that is made all too 
often. 
In addition, a successful prod-
uct with pear pesitioning is easier 
to copy or steal. Successful, mar-
ket-driven companies pesition their 
products based upen carefully lis-
tening to customers' needs, as well 
as carefully defining their image. 
Finding outside help to define 
the first four element>; is more diffi-
cult than locating an agency 
equipped to adequately carry out 
image development. But very few 
small businesses see the value of 
spending time and money creating 
image. As a result, they fall short in 
companies that are growing." 
of desk-top publishing has created 
a false confidence in many who 
believe that keyboard knowledge 
makes them instant professionals. 
Just owning a grand piano does not 
make one a concert pianist. 
Likewise, music lessons do not 
always ensure prodigious results! 
Too much is at risk. Being a suc-
cessful marketer with your compa-
ny or product is not the same as 
giving a recital for your aunts and 
uncles! At concert time, you need 
to look professional! 
Nationally-known marketing 
consultant and best-selling author 
Jay Conrad Levinson agrees in the 
impertant role pesitioning plays in 
success. He says that 20 percent of 
his clients spent a correct amount 
on the production of image materi-
als, 40 percent spent too little, 
while 40 percent spent too much, 
feeding their egos while not ade-
quately addressing the product 
positioning strategy. Spending 
more does not always ensure suc-
cess. Some pesitioning strategies 
do not lend themselves to slick, 
over-produced support materials. 
This type of strategy would be an 
inappropriate way to market an 
environmental product aimed at a 
target group of old hippies. 
Many times, small companies 
and well-established, slow-growing 
larger businesses fall into the penny 
pinching trap. These companies are 
willing to step over dollars to pick 
continued on Page 41 
Staying on Top 
by Peta G. Penson 
The planning session appears to 
be running smoothly. No one is dis-
agreeing with the vice president, 
and there are few questions. Why 
should there be? The stock's in fine 
shape, the revenue numbers look 
good, employee morale couldn't be 
better--especially after the unex-
pected bonus in everyone's pay-
check last week. 
Yes, everything is bunky-
dory .•. until a little voice pipes up 
from the back of the room and says, 
''What are we going to do for an 
encore?" 
The silence is deafening. 
Complacency can be a grave danger 
to any business, even when it is 
firmly established at the top of its 
game, or the emerging darling of 
the venture community. When 
!lungs are bopping along, CEOs 
and other top managers focus on 
fixing some mechanism that isn't 
performing at its peak. But the 
small improvements that come 
about from process improvement, 
re-engineering, and training people 
to be better problem solvers and 
collaborators don't gamer break-
throughs. And breakthroughs are 
what's needed to sustain a compa-
ny's economic value. 
Planning sessiOns are only use-
ful if the group is able to ask hard 
questions. Why are we here? What 
business are we going to be in 
2010? What is our purpose as indi-
viduals and as a company? What 
does this organization/team expect 
from each of us? Are our goals in 
sync? What's the biggest threat to 
our future? How are we making our 
decisions? What is the level of 
trust? What's our reluctance to rein-
vest in a failed project? Why can't 
we talk about highly divisive top-
ics? Are we in conflict over man-
agement appointments? 
Hard questions belong in all 
Small Box ••• 
LARGE $ALES. 
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Business & lnaease Sales 30-50% 
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nigh-level meetings, but it can be 
especially difficult to be challeng-
ing when what we've been doing 
lately seems to be working. We're 
boxed in by good news on all 
fronts, and it's easy to ignore the 
uneasy knowledge deep in our gut 
that the good times won't last for-
ever. The competitor on our heels 
will catch up, the stock market will 
experience the much predicted 
"correction," our key people will 
be lured away, fickle customers will 
go elsewhere. 
Having another rabbit tn the hat 
for tomorrow's magic show means 
getting beyond complacency in 
planning meetings and shaking 
things up but good. How to do it? 
• Tell the truth-ALL of it. 
Start with yourself, the only person 
you can really control at the table. 
Try telling the bald truth about a 
few things and watch the result. 
People copy what their managers 
do, so your truth-telling is likely to 
start a npple of new, startling infor-
mation as the group packs up your 
standard. 
• Break out of old habits. We're 
not talkmg about streamlining 
mechanisms, we're talking about 
hacking into the real gold mine of 
opportunity: the hearts and spirit:; 
of people in the enterprise. People 
blossom and produce wonderful 
thmgs when they feel encouraged 
and free to do so, unconfined by old 
habits and patterns. 
• Lose the exquisite politeness 
that characterizes so many senior 
employees. We're not starnng m a 
Jane Austen drawing room novel; 
we're trying to propel a business 
into the future. Holding back in the 
name of civility keeps innovation to 
a minimum. New ideas are sure to 
be an affront to someone, so expect 
it and deal with it. 
• Fix poor communications. 
One COO of a high tech company 
described his organizataon as 
"m1cro cultures that collide all the 
time." There are long-time employ-
ees who achieved great things in a 
stable envtronment and built small 
fiefdoms while doing it. Their pn-
ority is protecting the status quo. 
Then there are New Agers for 
whom self development, interper-
sonal relationships and meaning at 
work are paramount. The filters and 
screens between these folks pre-
clude the honest, direct communi-
cation that could potentially cata-
pult this company far ahead of com-
petitors in the 21st century. 
• Try not to take skepticism or 
rejection of your ideas personally. 
It's just business. 
Hard questions, asked and then 
re-asked, are what prepare you to 
seize new opportunities and do 
something serious to old chal-
lenges. Otherwise, you are doomed 
to spend time in Dante's lOth run of 
business hell: the place where 
superficiality and self delusion rule. 
Pera G. Penson, Ed.D. 1.1 a pmrc1pal 
with Human Factors, Inc. ln San 
Rafael, California, an executive 
performance comultrng firm. Sire 
may be reached at41 5!388-8000. 
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~THE EMPLOYERS GROUP 
New Laws Change How Employers Must Handle Health Care 
Part II of II 
by Jeff Dodson 
Congress, in its last session, 
passed several laws that will greatly 
impact the health plans offered by 
small and large employers. 
The Mental Health Parity Act 
(MHPA) of 1996 will have an effect 
on all group health plans-of 
employers with 50 or more employ-
ees--that offer a mental health ben-
efit. The MHPA requires the life-
time and annual dollar limits 
between mental health benefits and 
other group medical benefits be the 
same. 
Employers can no longer place 
a lower lifetime maximum on the 
mental health portion than it does 
on the general group plan. This par-
ity can occur in one of two ways: a 
plan can combine the benefits under 
one annual or lifetime limit; or a 
plan can develop separate lifetime 
or annual limits, but they must be 
equal for each segment of the plan. 
If a group health plan offers a 
choice of indemnity or HMO men-
tal health coverage for participants, 
each mental health option must 
have parity with the other. The act 
does allow employers to set 
employee cost sharing arrange-
ments and the scope of benefits, 
such as limits on the number of 
inpatient days or outpatient visits 
annually. Additionally, this act does 
not consider the treatment of drug 
abuse or chemical dependency as 
part of the mental health benefits 
covered under the plan. 
Employers may be exempted 
from complying with this act if they 
can prove the cost of compliance 
will increase the cost of their health 
care plan by more than 1 percent. 
At this point, however, the law does 
not give employers a method of cal-
culating that increase in order to 
apply for the exemption. More 
information will be forthcoming 
from the various federal agencies as 
regulations are finalized. These 
rules apply to governmental or 
church plans but not to Medicare or 
Medicaid programs. 
The Newborns' and Mothers' 
Health Protection Act (NMHPA) of 
1996 requires employers of any size 
who provide health care coverage 
for hospitalization to allow mothers 
and newborns an extended hospital 
stay. This mandate also applies to 
individual insurance plans. 
Women who have a normal 
vaginal delivery may elect to stay in 
the hospital up to 48 hours after the 
birth. Women who have a 
Caesarean delivery may elect to 
stay for 96 hours after birth. This 
new law does not require a woman 
to give birth in the hospital or to 
stay for the full period. In fact, the 
mother can consult with her health 
care provider and leave the hospital 
at an earlier time. Newborns have 
the same opportunity for extended 
stay as do the mothers, based on the 
type of delivery and a consultation 
with the health care provider. 
Insurance plans or HMOs can-
not require prior authorization 
before prescribing the extended 
stay. This legislation precludes 
insurers, plans, and HMOs from 
offering incentives to mothers to 
reduce their stays. Nor can these 
plans impose a greater co-payment 
for later parts of the hospital stay 
than the earlier part. Plans cannot 
penalize the health care provider 
who allows patients to take part in 
the extended stay by reducing the 
amount of the provider reimburse-
ment. Nor can the providers be 
offered incentives to encourage 
their patients to reduce the stay. 
Employers must notify plan 
participants of these new rules for 
maternity stays no later than 60 
days after the first day of the plan 
year starting January I, 1998. 
Calendar year plans must notify 
participants no later than March 2, 
1998. 
Both the Small Business Job 
Protection Act and the Health 
Insurance Portability Act of 1996 
contain clarification and changes to 
COBRA. 
Now newborns and adopted 
children may be immediately cov-
ered under a parent's COBRA poli-
cy. Under previous COBRA inter-
pretation, such dependents could be 
denied coverage until the plan's 
next open enrollment perrod. Thts 
rule effects persons on COBRA 
after January 1, 1992, regardless of 
the date of the COBRA qualifying 
event. 
An 18-month COBRA continu-
ation period may be extended to 29 
months for any COBRA qualified 
beneficiary, not just the covered 
employee. The qualified beneficia-
ry must be disabled, according to 
Social Security rules. Also, the dis-
ability can occur any time during 
the first 60 days of COBRA contin-
uation coverage. This rule change is 
effective as of Jan. I, 1997, regard-
less of the date of the COBRA qual-
ifying event. 
As of Jan. 1, 1997, COBRA 
notices must incorporate changes 
made to the law by the Health 
Insurance Portability and 
Accountability Act of 1996. 
Language describing COBRA 
rights in summary plan descriptions 
should also be amended for the 
changes. 
Several changes have occurred 
in the California insurance market 
based on this year's state legislative 
actions. 
Senate Bill 1559, known as The 
Private Health Care Voluntary 
Purchasing Alliance Act, estab-
lished purchasing alliances (PAs) 
for small employers so that they 
may be able to purchase health 
insurance for their employees at a 
better rate. The bill establishes six 
geographic regions within the state. 
Employers with three to 50 full-
time employees in those regions 
may purchase insurance from the 
alliance in their area. 
PAs must be certified by the 
insurance commissioner. Fees the 
PAs charge the small employers 
must be set. A PA may not base fees 
on the size of the employee/depen-
dent population, utilization, or pre-
vious claims experience. It may not 
require the small employer to force 
all employees to sign up for the 
health insurance plan to become 
eligible for participation. The PA 
must contract with at least three 
unaffiliated medical carriers offer-
ing health benefits in all regions of 
the state, with few exceptions. PAs 
must set up a billing process for 
small employers. They must offer 
continuation and conversion 
options for all employees in the 
plans. Each PA must provide a 
mandatory notice to all employers 
and employees who obtain cover-
age from the alliance. 
Over the next several months 
the federal government and the 
states will publicize and revise reg-
ulations dealing with these new 
laws. As is the case with the Family 
Leave and Americans with 
Disabilities Acts, many of the 
details and regulations are yet to be 
worked out. 
Some legislators are already 
planning for technical corrections 
to this legislation in the near future. 
Employers are encouraged to 
review closely any benefits plans 
that may be affected by the new 
laws and monitor developments as 
the regulations are finalized. 
Jeff Dodson is a staff consultant 
with The Employers Group. He lras 
more /Iran 20 years of experience in 
human resources. Tire Employers 
Group is a 100-year-o/d employer-
focused human resources manage-
ment group with nearly 5,000 mem· 
ber firms in California, represent-
ing over 2.5 million workers. 
Dodson can be contacted by calling 
(213) 765-3922. 
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Employment Services/Agencies 
Company Nam~ 
Address 
Ci1y, State, Zip 
Offices I.E. 
Company Wide 
Yr. Estab.. I.E. 
Appi<One Employment Svcs. 8 
I. 1501 Rimpau. Ste. 105 89 
Corona, CA 91719 1964 
Interim Personnel 
2. 3633 E. inland Emp1re Blvd, #133 1,113 
Ontario, CA 91764 1986 
Kdly Temporary S<nices 6 
3. 1950 S. Sunwesl Ln., Stc. 106 1,000 
San Bemardmo, CA 92408 1965 
Staff Control, Inc. 
4. 14150Vine Place 
Ccrntos, CA 90701 
Westomlndustrlal Mgmnt., lrn:. 
5. 3243 Arlington Ave., #204 
Riverside, CA 92506 
Thomas Staffing 
6. 6700 Indiana Ave., Ste. 165 
Riverside, CA 92506 
Klmm Stalllq Solutions 
7. 6840 Indiana Ave., Sic. 110 
8. 
Riverside; CA 92506 
Q American Temporary Services 
4345 Lowell St, #A 
Ontario, CA 91761 
5 
15 
1983 
5 
6 
1979 
22 
1969 
5 
20 
1986 
5 
5 
1997 
Diversilled 'Itmporary Services Inc. 4 
9. 43533 Ridge Park Dr. 4 
Temecula, CA 92590 1984 
Winners Circle Personnel 4 
10. 10134 6th St., Ste.l 4 
Rancho Cucamonga, CA 91730 1900 
Princeton Corporate Consultants 3 
ll. 6.l0 S. lndtao Hill Blvd, Ste. I 3 
Claremoo~ CA 91711 1977 
Talent n... Stalling Svcs. 3 
12. 282 S. Mountain Ave. 180 
Upland, CA 91786 1976 
Humaa Raour<a Ctr. (Div. Harding) 3 
U. 2234 S. Mountain Ave. 3 
Onwio, CA 91762 1958 
Culver Group 
14. 3200 E. Inland Emptre Blvd., N !50 
Ontario, CA 91764 
Helpula Slalllac S<n1ca 
15. 9267 Haven Ave., #180 
IW!cho Cucamonga, CA 91730 
Olympic Personnel 
16. 600 N. Mountain Ave., #A·l05 
Upland, CA 91786 
RollmiW-
~0..... 
17. 3633lolaod l!mpR BMI., 511:. 480 
Odlrio, CA 91764 
Accountants On CaU 
18. 1650 Sprua: St 
Rtverside, CA 92507 
A.S.L 
IJ. 750 Terndo Plaza 6'.31 
Covill, CA 91723 
C/ESardl,lac:. 
20. 42335 Washiagton, Ste. E-120 
Palm Desert, CA 92211 
.,... .......... u:.,..,., 
JL 19 B. Otno Awe. Slo..20l 
llodl.-ll, CA 92373 
2 
28 
1986 
10 
1965 
2 
5 
1983 
I 
200 
1996 
I 
53 
N/A 
I 
4 
1994 
I 
I 
1983 
I 
600 
1!1116 
llcm/..ul h\ \ ttmlnr ol Olfru' 111 tiH lu/wull.mtnrt 
Employees I.E. 1996 I or Searches/Year Avg. Candidate 
Prof. Recruiters RtH"nues ~arrh Area Salal) Range 
TyPf of Search Fee 
59 WNO N/A Varies 
N/A U.S., Canada 
None 
32 $2.1 bil. NIA Varies by Skill 
5 
35 S3 bil. N/A N/A 
N/A 
50 
5 
35 
15 
25 
N/A 
25 
4 
100 
8 
1,350+ 
6 
17 
2 
N/A 
12 
3 
16 
N/A 
7 
N/A 
10 
25 
615 
4/3 
4 
N/A 
40 
N/A 
WNO 
WNO 
$50 mil. 
S49mil. 
WNO 
S6mil. 
WNO 
N/A 
N/A 
u.s 
Negotiable 
N!A 
na 
s Cal. 
Neg01iabte 
N/A 
L.A., S.B., Riverside 
None 
8.400 
I.E., San Diego 
None 
NlA 
S. Cal. 
10% Contingency 
$23 mil N/A 
WNO 
WNO 
Nationwide 
Standard-33 1/3% 
N/A 
100.200 
I.E. 
Prof.!feoh. 
WNO N!A 
WNO N/A 
$14 miL N/A 
S.B.!Riv. Cntys 
None 
WDN N/A 
WJrldwtde 
Contingency 
WNO N/A 
$7mil. N/A 
$95,000 
50 to 100 
Retainer/Contingency 
$500,000 I.E 200 
$250 mil. Thtal lolCnlational 
Coatingency 
N/A 
Varies 
by Skill 
Varies 
by Skill 
Varies 
by Skoll 
SS. S25 
Vanes 
by Skoll 
$60,000 
N/A 
N/A 
Varies 
N/A 
Varies 
Vane. by Skill 
N/A 
N/A 
S40-80,000 
$50,000 
Services 
Temporanes 
Full-Time 
Clerical 
Top Local Executive 
Title 
Phone/Fax 
Grrgg A. Hassler 
Regional Vice Presidenl 
(909) 279.JI 00{279-1 159 
Lt. Industrial, Technical Sandra D. Bolger 
Acctg. Div., Legal, Clerical, Group Vice Pr~idcnt 
Health Care, On-Premise (714) 990-3414/990-0558 
Temp., Temp. to Hire, Laura Kubik 
Mktg., Lght. Ind., Clerical, District Manager 
Tech. & Tech Suppon (909) 381-8014/381-9676 
Light Industrial 
Clerical 
Full·1ime 
Lt. lndusuial, Clerical, 
Accounting, Temp/Temp 
to Hire, Staff Leasing 
Clerical 
Light Industrial 
ClcricaVAdmin. 
Light lndustrial(fechnical 
Temp(femp to Hire 
Prof., Eng., Acctg., 
Bookkeeping, Light Ind., 
Tech., Temp. to Full lime 
Clerical, Lite 
Industrial, Technical, 
Medical 
Direct Hire, Temp., 
Placement for Mgmnt., 
Tech., Acc1., Clerical, Ind. 
Medical Devtces 
Pharmaceuticals 
Plastics 
Varies 
Technical 
Clerical 
Lite Industrial 
Permanent Sales, 
Adm. Suppon. Cust. Svc 
Acctg., Marketmg 
Oerical 
Accounting, Technical 
Light Industrial 
Temporary 
Permanent 
Staffing 
Tempoty, Temp. 10 Hire, 
Specializexl Fmanciall 
Temp, Temp. 10 Hir<, Penn, 
Specializexl AdmuustrattVe 
Accounting 
Bookkeeping 
Te<:h Suppon, Ll. Ind., 
Temp!T'emp to Hne 
ClericaJ/ Accounting 
Construction 
Engmeering 
Eddie Torres 
Area Manager 
(909) 351-3014/351·9975 
Pam Montello 
General Manager 
(909) 890-1000/890-10 I 0 
Kathy Bolle 
Area Vice President 
(909) 686-4111{274-0417 
Audrey Loera 
Area Manager 
(909) 686·3800/390-9886 
Anthony Madrid 
Administrative Director 
(909) 974-4004/39Q.{i()86 
Bonnie Renz-Hanna 
CEO 
(909) 676-8077/699-0601 
Jan Faulk 
Pres1dcnt 
(909) 483-1863/483- 1868 
Ste,·e Adams 
Sr. Vice President 
(909) 625-3007/621.0315 
Shannon Kahn 
Executive Vice Prcsidcnl 
(909) 982-6566/949-9691 
Bonnie LaBarber 
General Manager 
(909) 467-3200/467-3:!06 
George Kaszacs 
Area Manager 
(909) 989·3333{989-3962 
Dan Struve 
CEO 
(909) 484-26881484-2699 
Mike Schell 
Vice PrcsidcnVGen. Mgr. 
(909) 612-1588/612-1594 
Barbora Bowl>y, CPA 
Br.mch Manager 
(909) 94S.2292f.l.l5-2299 
(909) 945-228:1}.)4.5-2299 
Vic Shneider 
President 
(909) 686-2100/686-2662 
Manila Malloy 
CEO 
(818) 859-2366/915.()330 
James E. Brown 
President 
(619) 568-3060 
Coosttuctioa/Engr. Arcb. Maurice R. Meye,. 
Health Cue Manager 
Telecommunications Sales (909) 335-2055{792-4194 
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Entertainment Company Is Taking Inland Empire by Storm 
by Rebecca Jo James 
An entertainment mogul has 
invaded the Inland Empire, landing 
in San Bernardino. 
Laser Siorm Inc. has oulfilled 
!he Inland Cenler Mall wilh "The 
StarGate Arena," an entertamment 
sensation based on the movie of the 
same name, starring Kurt Russell. 
Amid pouring smoke and lighl 
shows, people will be entertained by 
laser Jag games. 
Laser Storm is an operator of 
themed laser tag entertainment cen-
ters and is a leading manufacturer, 
designer, developer and distributor 
of innovative themed laser tag 
games and syslems for the rapidly 
growing location-based entertain-
ment industry. 
Its trademark is to create enter-
tainment themes from the movie 
industry, such as the "X-Men " from 
Marvel Entertainment Group and the 
blockbusler movie "SiarGale." 
The new entertainment center in 
Inland Cenler Mall scheduled a 
"soft" opening for the first weekend 
in May and is looking 10 hosl a grand 
opening Joward !he middle of the 
monlh. 
"These new stores will be 
another slep in our goal of diversify· 
ing our revenue streams and becom-
ing a leading operator of laser tag 
entertainment centers," said Bob 
Cooney, Laser Storm's chief execu-
tive officer. 
The San Bernardino location is 
among more !han 200 Laser Siorm 
systems placed worldwide. 1Wo 
olher stores 10 be added in May are 
located in Florida and Colorado. 
"As store cash flow contribu-
tion increases, we expect to see an 
improvement in our financial per-
formance," Cooney said. 
Laser Stann's financial report 
for last year was somewhal dismal. 
The nel loss for !he year was 
$2,791,756 or $0.86 per share com· 
pared with a nel income of $204,848 
or $0.10 per share in 1995. 
But Cooney said the loss was 
partially relaled to the developmenl 
and inlroduction of a new lhemed 
game, investigation of potenlial 
acquisitions, severance and term ina-
lion costs and bad debts associated 
with the relum of equipment from a 
single independenl operator. 
To combat this happening 
again, Laser Slorm reduced approx· 
imately 50 percent of its workforce 
and implemented other cost-saving 
measures such as reducmg overhead 
expenses and implementing certain 
salary reductions. 
These tmprovements, coupled 
with negotiations with Namco 
Cybertainment, Inc., and United 
Arlisls Thealres, should pull Laser 
when you ',·e fin aU)-' 
made it? At 
AppleOne, 
feel that a 
big part of 
a successful 
career is simply 
having the time 
for the imJ>Oriant 
things in life. We've 
all looked at people "ho 
are at the top of their game and 
wished \\-e had the kind of time 
that they do to spend 
with their families or 
travel. Work isn't a grind 
for them, it's a joy. 
That's because they 
have control of their 
careers in a way 
few people ever 
really appreciate. 
A ppleOne gives 
you the power 
to take control 
of your career. 
Isn't it time you 
got to enjoy the 
fruits of your 
labor? Call today 
to find out how 
AppleOne com help 
you take control of 
your career. 
Storm into the black. 
Namco has agreed to construct 
and operate laser tag facilities within 
several Namco locations . United 
Artists Theatres have announced a 
leiter of intent to build a laser tag 
arena at United Artists Theatres 
Starport Entertainment Center in 
AJbuquerque, New Mexico. 
"As we continue to open addt-
tional stores throughout the year, we 
expect to see growth as a result of 
having more stores open and running 
successfully," Cooney said. 
Information taken from the 
Business Wire contribwed to this 
story. 
• AppleOne Temporary Division 
• AppleOne Full-Time Division 
• AppleOne TECHNOLOGIES 
• AppleOne Accounting 
• AppleOne Payroll & Tax Filing Services 
• AppleOne Computer Software Training 
Call to be connected to 
the office nearest you. 
Call (BOO) 564-5644 Where greet people and great eompenles meet. Til 
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Cal State Conference to Focus on International Trade and Economic Integration with Mexico 
by Stl!l·en M. Mtlltz 
The Inland Empire Management 
Center in the School of Business and 
Public Administration at the 
California State University, San 
Bernardino, will present a conference 
on June 27 on international trade, 
trade with Mexico and issues related 
to economic integration with Mexico. 
The conference will be held at 
the Ontario International Airport. It 
starts with an executive briefing 
breakfast meeting from 7:30a.m. to 9 
a.m. that is sponsored by the 
Southern California Gas Company. 
The conference itself begins at 
9:30 a.m. and will conclude at 4:30 
p.m. Support for the conference is 
being provided by the Inland Empire 
fiin us in honoring those 
entrepreneurs who have been nominated 
Econom1c Partnership and the 
Commercial Service of the U.S. 
Department of Commerce. 
An early list of speakers 
includes: Jose Angel Pescador Osuna, 
the consul general of Mexico in Los 
Angeles; Dr. Raul Hinojosa-Ojeda, 
the director of the Research Center 
for North American Integration 
Development at UCLA; Carlos J. 
* 
for the ultimate award in business - the 1997 
Inland Empire Entrepreneur Of The Year Award. 
ENTREPRENEUR OF THE YEAR• 
For more information on the banquet, please call (909) 276-7279. 
fOUNDER AND PRODUCER 
$!/ERNST & YOUNG LLP 
·= CITIZENS BowNE 8USI.,.E88 BASk 
THE~ 
NATIONAL SPONSORS 
REGIONAL SPONSORS 
J9tJNSON 
-.GitfiiGGINS 
BANQUET PATRONS 
• 
" 
MEDIA SPONSORS 
BYlsiness Press 
"·-, ..................... _, ... _ 
~~ . 
-.... ..1pnnt. 
Wlnrich Capital Management 
--.c-. 
Valderrama, the director of Latin 
American operations for Carlsmith 
Ball Wichman Case & lch1ki; Fred 
Latuperissa, the director of the 
Commercial Service of the U.S. 
Department of Commerce; Susan 
Thomas, consultant with Export 
Associates; and several professors 
from Cal State as well as its sister 
institution in Mexicali, Mexico, 
Universidad Autonoma de Baja 
California. 
Trade with Mexico is an impor-
tant element in the continued growth 
of the economy of the Inland Empire. 
In 1996, California increased its 
level of export sales to $104.46 bil-
lion, representing 17 percent of total 
U.S. exports. Exports to Mexico 
increased 23 percent above 1995 lev-
els and now totals more than $9 bil-
lion. Mexico now ranks third, behind 
Japan and Canada, as the most popu-
lar destinations for California goods. 
The 1996 exports to Mexico 
more than fully recovered from the 
effects of the peso devaluation. 
Leading the way were expons in two 
key sectors, both high-technology 
oriented. Industrial machinery and 
computer equipment grew 31 percent 
while export growth in elt:ctronics 
was 16.7 percent. 
Total exports to the NAFTA 
regional trade group was $20.16 bil-
lion in 1996, an 18.3 percent increase 
from 1995. 
As the economy of the Inland 
Empire continues to recover from the 
economic downturn of the early 
1990s, trade with Mexico and our 
other NAFTA partners will continue 
to play a major role in defining the 
extent of the recovery. The purpose 
of the conference is to provide a 
forum for these issues, and to create 
a dialogue about the importance of 
economic integration with Mexico 
through trade and investment as well 
as the barriers to overcome in creat-
ing successful business ventures. 
For additional information about 
the conference contact Tanya Scott, 
assistant to Dean Mintz, at (909) 
880-5771. The June issue of the 
Inland Empire Business Journal will 
contain additional details about con-
ference registration. 
Steven Mintz is the dean of the 
School of Business and Public 
Administration at California State 
Uni1·ersity, San Bernardino. 
EcoNOMIC 
ill ERNST & YOUNG LLP 
RIVERSIDE 
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A Mixed Picture for Riverside County 
New business growth in 
Riverside County is lagging behind 
the state, according to a public 
records service, but some areas are 
growing like hot cakes. 
Figures compiled by CDB 
lnfotek show that the number of 
businesses that incorporated in 
Riverside during the first three 
months of this year dropped 22.9 
percent from the same period in 
1996. The amount of business 
incorporations fell from 350 to 270. 
That drop is embarrassingly 
low when compared to the rest of 
the state. Statewide the number of 
incorporations rose to this decade's 
highest level. A total of 14,464 new 
businesses in California were regis-
tered with the secretary of state dur-
ing the first quaner. That total was 
up 34.1 percent from 10,782 for the 
previous quarter and up 2.1 percent 
from 14,166 for the same period 
last year. 
But those figures don't tell the 
whole story in Riverside. 
Kevin Palmer, a regional man-
ager with the Economic 
Development Agency of Riverside 
County, said that areas along the l-
15 are growing rapidly. 
"You have an area that is geo-
graphically primed for warehouse 
distribution and manufacturing in 
terms of its vicinity to major trans-
ponation networks," Palmer said of 
regions along l-15. "And the land 
in relation to land in the Ontario 
area is relatively cheaper." 
Palmer also stated that the 
county has a very business friendly 
attitude. The EDA's Fast Track pro-
gram is an example of that attitude. 
The program expedites land-
use approval and permit processes, 
helping businesses get through red 
tape a lot quicker. 
Home sales in the county sup-
port Palmer's optimistic picture, 
indicating population growth and 
economic prosperity. 
A real estate information ser-
vice showed that Riverside home 
sales rose 3.1 percent, from 2,133 
in March 1996 to 2,200 in March 
1997. And it showed the median 
price of a county home increased 
slightly from $127,000 to 
$129,000. 
The county's performance 
reflects a trend in the region. Across 
Southern California home sales and 
prices rose in March, indicating 
that the lagging real estate sector 
finally has become a part of the 
region's economic recovery. 
A total of 18,370 new and 
used houses and condos were 
sold in Riverside, San 
Bernardino, Los Angeles, 
Ventura, Orange and San Diego 
counties in March. That was up 
27.2 percent from February's 
14,442 and up 2.8 percent from 
17,874 for March a year ago, 
according to Acxiorn/DataQuick 
Information Systems. 
Reports from the Business Wire 
contributed to this story. 
Why relocate a business or move 
your family to Riverside 
County? 
Here is a Jist of reasons to 
answer that question: 
>The abundance of affordable 
prime industrial, commercial 
and residential real estate. 
>An educated and highly-trained 
workforce. 
>Various regions of the coun-
ty-from mountains to deserts to 
metropolitan communities to 
rural farming areas-provide 
distinct locales for business relo-
cation and expansion. 
>A county government which is 
business friendly. 
>Bisected by interstates 15 and 
10, and the 215, 91 and 60 free-
ways, the county is connected to 
Los Angeles and San Diego 
counties, beach cities, the 
Central Valley, Mexico and 
beyond. 
Building a Better Riverside 
>Several community colleges, 
private colleges and universities, 
and the University of California, 
Riverside. 
>The Riverside County Fair & 
National Date Festival in Indio, 
the Balloon and Wine Festival in 
Temecula, the Orange Blossom 
Festival in Riverside, and more. 
Art Pick. Presid~nt/CEO 
G~att!r Rlvusidt! Cham/J(!r o[Commeru 
The city of Riverside has done 
its best to become a regional cen-
ter for state and federal govern-
ment, financial services and arts 
and culture. Many of the develop-
ment goals set years ago are com-
ing to fruition, said Chamber of 
Commerce President/CEO Art 
Pick. In a candid interview, Pick 
tells of the city's past, present and 
future. 
Q What are the latest eco-enomic developments in 
Riverside? 
A The courts, certainly. We • have the bankruptcy court 
that is going to open within 
weeks. It will be followed by the 
appellate court and federal 
court. 
Q How will those courts • affect business/economic 
development? 
A Law offices are already • relocating to Riverside. 
The bankruptcy court is bringmg 
in 100 new employees. That will 
create retail businesses, restau-
rants and other auxiliary kinds of 
things. 
Q Movi n g to other d evel-o o p men ts, h ow is the 
M iss ion V illage Project-
the compre h e n sive plan to 
r e v italize key res id ential 
a nd commercial ne ig h bor-
h ood s d ownto wn- p rogress-
in g? 
A It is in the planning state. oWe were the recipient of a 
federal grant to do it. It is going 
through all of the planning 
processes and hearings that are 
necessary. 
continued on Page 21 
Manufacturing Employment: City of Riverside 1995 
Name or Company 
Rohr Industries 
Aeetwood Enterpnses, Inc. 
e Press-Enterprise 
Bourns, Inc. 
Progressive Wheels 
e lbro Co., lrrigalion Div. 
Bear Medical Systems, Inc. 
Alumax Mill Products, Inc. 
Sweetheart Cup Co., Inc. 
R1verside County Publishmg 
Caddock Electronics, Inc. 
Employment 
750 
600 
552 
1,500 
450 
775 
500 
325 
377 
220 
169 
Products 
Aircraft and rocket motor assembly 
Mobile home/recreational vehicles 
Daily newspaper; typescumg 
Electronic and instrument systems 
Automobile Wheels 
Irrigation equip., sprinkler system 
Ventilators and related equipment 
Aluminum m1ll products 
Plastic containers 
Advertising circulars 
Precision fixed film resistors & 
resislive devices 
Non-Manufactul"iog Employment: City of Rive1·side 1995 
Na me or Employer 
County of Riverside 
U.C. Riverside 
Riverside Umfied School Dist 
City of Riverside: 
Riverside General Hospttal 
ThtMISSIODinn 
Pacific Bell Co. 
Consolidated Freiglu 
Riverside Commun1ty Hospital 
E.L Yeager Construction Co., Inc. 
Alvord Umfied School Dist. 
Kaiser Permanente 
Employment 
10,934 
2,800 
2,924 
2,642 
1,600 
290 
1,800 
1.800 
1,053 
583 
1,200 
1.700 
Description 
County government 
State university 
Public school system 
City government 
General hospital 
Lodging/cntertatnment 
Telephone ulility 
Freight haulingltruck.mg 
Community hospital 
Road construction 
Public school system 
Medical hosp1tal 
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A better Riverside 
cominued from Page 20 
Q In economic terms, what o are the city's strongest 
areas? 
A We at the chamber have o been involved with long-
range economic-development 
planning, starting 20 years ago. 
We have been instrumental in cre-
ating a concept of at least four 
redevelopment areas in the city of 
Riverside: the airport, University 
Avenue, Sycamore Canyon and 
the Market Place. The first three 
actually came out of chamber 
committees and proposals. Today, 
along with the downtown area, 
they represent the strongest areas 
of economic growth and they 
have for the last five years. 
Sycamore Canyon is respon-
sible for Pepsi and Smith Foods 
Warehouse, now Ralphs' Food 
Warehouse. The airport redevel-
opment area has in it Flexsteel, 
Hartz Mountain and the new 
postal encoding center. University 
Avenue is responsible for 
Universtty Village and all that's 
happening in that area, tncludtng 
projected skatmg rinks and other 
things forthcommg. Market Place 
development has been a viable 
commercial development with 
restaurants and Metrolink. In 
addition to the redevelopment 
areas, Hunter Park area remains 
very strong as does our Galleria. 
Our downtown area is the envy of 
Southern California, with the 
Mission Inn, California Tower 
and the three new courts. 
Q What are the weakest • areas? 
A I think the area around oRohr [a manufacturing 
firm J ts still suffering. But they 
have announced new hirings and 
are gradually coming back. Our 
Magnolia Center Plaza area is 
weak now. 
The Riverside Auto Center, 
although not a weak area, is going 
through extensive remodeling. 
Q W hat is being done to o improve the Magn olia 
Center Plaza? 
A We are m the process now o of establishing a redevel-
opment area. 
Q On a different note, what o should attract tourists or 
business travelers to Riverside? 
A Certainly, the ambiance of • our downtown and Mission 
Inn, our Victoria Avenue and our 
Citrus Heritage State Park. 
Our colleges and universities are 
probably the best businesses because 
they are growing rapidly. All of those 
attract business travelers. 
Our state buildmg attracts 
business. 
Q What types of. business~s • are growing tn 
Riverside? 
A Lots of small manufactur-o ers, less than 20 employ-
ees, are coming by the handfuls 
from Orange County and other 
locations. 
Q Why are they com in g to o R iverside? 
A The land, the employees m o Orange and Los Angeles 
counties. Employees and land are 
expens1ve, so they are moving to 
Riverside. 
Q What is the next big chal-o lenge facing the cham-
ber? 
A The problems with the • city of Riverside finances 
and utility deregulation. We 
own our own public utilities, 
and utility deregulation is a 
complex problem for us to 
solve. 
Q How bad are the city's • financial woes? 
A Terrible. Well, not terrible • but serious . 
Q What is the ch amber's o strategy to face the fi na n-
cial ills a nd u tili ty deregula -
tion? 
A To work closely with our o political leadership. We are 
very supportive of our polittcal 
leadership 
"'"""""''"'"'/'""' ,,, Employment Services/ Agencies 
Rtmi.:.£'tl by \ runh£•r of Offrces m the Inland Emprr'' 
Company Name I.E. Offices, Employees I.E. 1996 # of Searches/Year A"·g. Candidate Services Top Lou! ExecutiH~ 
Address Company Wide Prof. Recruilers Rnenues Search Area Salary Range Title 
City, State, Zip Yr. Estab. I.E. 1)pe of Search Fee Pbone!Fax 
Uoited Staffing 30 $3 mit. 2,0CMJ Varie.'\ Temp. Employees Carol Thomas 
22. 18484 Hwy. 18, Ste. 190 2 8 Cal., Nev. Medtcal Employees Office Manager 
Apple Valley. CA 92307 1992 t\one Nursing Regi~try (6!9) 241-5250/241-5901 
Norrell Senices t $4.5 mil. NIA $7·12 Full Service Jim Donahue 
23. 440 N Mountain Ave., Ste. 301 350 Regmnal Vice President 
Upland, CA 9 t 786 1964 (909) 981-3939/981·1476 
Coman:o/dba Ri Desert Per.mt. Svc. t 20 WND 20'< $55,0tJO Lt. Industrial Robert A. U>vtngood 
24. 14360 St. Andrews Or., Ste. I t Clerical Presidenl 
Victorville, CA Q2392 1989 EngineenngfTechnical (760) 245-1460/245-1725 
Riverside Personnel Svcs., Inc. I tO WND N'A NIA Fuii/Parl·lime S. Mitchell'Z. Beard 
25. 3500 Central Ave., Ste. 200 I N/A Temporary Co-Owner.. 
Riverside, CA 92506 1978 Office Support (909) 788-7900!788-16 76 
Search West t 14 WND 400 $30- I 10.000 Admtnistrntion-Financial Na .. Reddtcks 
26. 2151 E. Convention Ctr. Wy., Ste. 1218 5 12 u.s. Technical General Manager 
Ontario, CA 91764 1982 Cantin gency{Reta i ners Sales (909) 937·01001937-0101 
CorestatT Services I 20 $750 mil. N/A $5,000-S t 5.000 Temporary & Pennancnt, Brenda Zlmmennan 
27. 9121 Haven Ave., Stc. I tO 4 15 Clerical, Light Industrial Vice Prestdent 
Rancho Cucamonga, CA 91730 1980 Accounting, Techntcal (909) 989-48181948-1249 
A Mac Rey Corp. t WND WND On Going Varies Temporary, Temp-to-Full Jacqudlne Lopn-Rey<s 
28. 12210 Michigan, NJ t 3 I.E. lime, Payroll, President 
Grand Terrace, CA 92313 1994 None Accom. (909) 825-701(\1825-7055 
Ultimate Staffi ng Service I WND WND WND WND Lighllndustrial, Marissa Ashton 
29. 10681 Foothitt Blvd., Ste. 210 22 3 I.E. Clerical Area Manager/Panner 
Rancho Cucamonga, CA 91730 1994 Employer Patd (909) 945-2191!945-3270 
NJA =Not Applicable, WND = II!JuldNotDis<:/o.re, na = fWf mailable. The informariotl u> theaboo<li.!t wasob<ninedfrom th<ecmpanl£S li.sred Tod"' be!tofourkn<Yoledgethein{omvn;onsupp/ied is~ 
as of pnm linr<. IWWe "'-"'Y ejfon is mode to""""" the aa:uracy and rhotrJughness of the li.!t, omis:sions and opograpilical """'.romeiJmes""""' Pkase send com:aiom or additians on ""'¥"'">' ~ 10: 
The/nland~BusinessJounwJ, 8560\.fneyaniA...., Suile~, RondtoCucamonga. 0\91730. Researched IIyJerryStrouss. CopyrlghJ !9'17/.E.BJ. 
PEOPLE, PLACES AND EVENTS 
American Wilderness Experience Gets Manager for June Opening 
Ogden Entertainment, Inc., has 
appointed Adam Wensley as gener-
al manager for the American 
Wilderness Experience (AWE), 
scheduled to open in June at the 
Ontario Mills Mall. He is responsi-
ble for the day-to-<lay management 
of the facility, including all opera-
tions and staffing. 
Wensley brings more than 16 
years of experience in famjly-based 
entertainment and restaurant opera-
tions. Prior to joining Ogden, 
Wensley served as general manager 
for the Marmalade Cafe & Catering 
Co. in Malibu as well as operating 
Wensley Consulting, a hospitality 
and food consulting service. 
"We are excited to have Adam 
managing the AWE-Ontario team. 
His experience in family-based 
entertainment and restaurant opera-
tions is invaluable to the success of 
our project," said Billy Warr, vice 
president of operations for 
American Wilderness Experience. 
"The AWE-Ontario is Ogden's 
flagship location. I'm looking for-
ward to opening an exciting attrac-
tion that is a departure from the typ-
ical site-based entertainment ven-
tures," Wensley said. 
AWE is an immersive adven-
ture experience incorporating 
sights, sounds, climates and smells 
that evoke all the elements of the 
world of animals and their habi-
tats. Additionally, visitors will 
enjoy a unique dining experience 
at the Wilderness Grill and find 
unusual nature-oriented gifts at the 
themed retail store, Naturally 
Untamed. 
AWE at Ontario Mills is the 
first of eight planned locations to be 
developed by Ogden across the 
United States. By replicating 
American environments, Ogden 
will bring American Wilderness 
Experience to urban retail <:enters 
including Mills facilities in Tempe, 
Arizona, and Grapevine, Texas, in 
November. 
Ogden Entertainment is a divi-
sion of the $2 billion Ogden 
Corporation, a global company 
focusing on aviation and energy in 
addition to the entertainment busi-
ness. 
Sheahan Named Vice President 
of Dames & Moore 
N. Thomas Sheahan has been 
appointed a vice president and offi-
cer of Dames & Moore in Ontario. 
Sheahan has more than 30 years of 
experience in hydrogeology and 
water resources development. 
Since joining Dames & Moore 
N Thomas Sheahan 
in 1990, Sheahan has provided oonsult-
ing services involving: soil and ground-
water remediation, environmental liti-
gation support, and optimization of 
groundwater supply systems. 
Sheahan holds a doctorate of 
law degree from the University of 
La Verne College of Law and a 
bachelor of sc1ence degree in geol-
ogy and geography from the 
University of Missouri. He is a 
member of the Association of 
Engineering Geologists, the 
American Institute of Professional 
Geologists, the National Ground 
Water Association, the California 
Groundwater Association, the 
American Bar Association and the 
Los Angeles County Bar 
Association. 
Dames and Moore is a compa-
ny of the Dames & Moore Group, 
which is comprised of Walk 
Haydel, O'Brien Kreitzberg, 
DecisionQuest, BRW and Dames & 
Moore Ventures. With annualized 
revenues of $645 million, these 
companies provide engineering, 
environmental, construction man-
agement and litigation support ser-
vices as well as make equity invest-
ments in their areas of expertise. 
Based in Los Angeles and operating 
worldwide, the group bas 197 
offices in 29 countries. 
Fields Brings Expertise to Cal 
State San Bernardino 
Elizabeth A. Fields has joined 
the ranks at California State 
University, San Bernardino, in the 
School of Business and Public 
Administration. 
As the director of development, 
Fields is responsible for fund-rais-
ing, donor and alumni relations, 
managing volunteer support for the 
school and special events. 
Fields is not a newcomer to the 
development arena, bringing with 
her experience as development offi-
cer for Viewpoint School in 
Calabasas and extensive experience 
with the United Way in Arizona. 
Working directly with Dean 
Steven Mintz, Fields will help build 
support for the enhancement of pro-
fessional development opportuni-
ties for faculty and students. 
The School of Business and 
Public Administration is the largest 
Elizabtth A. Fields 
trainer of business managers in the 
Inland Empire and the only one 
accredited by the American 
Assembly of Collegiate Schools of 
Business at both the graduate and 
undergraduate levels. 
Whitehead Dean Named to 
Senior Post 
Lucille Sansing, dean of the 
Whitehead College at the University 
of Redlands, has been named vice 
president for academic affairs at the 
College of Notre Dame (CND) in 
Belmont, effective July 1. 
"I am proud that Lucille's work 
at Redlands has led to this wonder-
ful career opportunity, though we 
will miss her tireless dedication to 
our campus," said University of 
Redlands President James R. 
Appleton. 
Sansing has served as dean of 
Whitehead since 1994, arriving 
here from Washington College in 
Maryland. Whitehead College 
offers bachelor's and master's 
degrees to working adults through-
out Southern California. 
Appleton said he would work 
closely with faculty and administra-
tion to begin a nationwide search 
for a new dean. 
"Whitehead College is a model 
program in its commitment to inte-
grating liberal arts and professional 
education for adults who were 
unable to continue their education 
early in their lives. I know there are 
many thousands of successfu l citi-
zens of our own Inland Empire 
region who can attest to that," he 
said. " Whitehead College will need 
strong leadership to meet the chal-
lenges of the next decade, and we 
intend to provide that leadership." 
Sansing said she was attracted 
to CND by many of the values it 
shares with the University of 
Redlands. Founded in 1851 by the 
Sisters of Notre Dame de Namur, 
CND now is an independent college 
with about 1,700 students in full-
time and evening programs for 
undergraduates and graduate stu-
dents. The University of Redlands 
is located at 1200 E. Colton Ave. 
and can be reached by phone at 
(909) 335-4070. 
Fair Association Makes Vice 
Presidential Promotions 
The Los Angeles County Fair 
Association has promoted two 
department managers to vice ·presi-
dential positions at the Fairplex in 
Pomona. 
A. Dale Coleman has been ele-
vated from sales and events manag-
er to the position of vice president 
of sales and general manager of the 
organization's convention and 
exposition business. 
Ronald Juliff has been promot-
ed to vice president of administra-
tion and general manager of corpo-
rate services at the Fairplex. He was 
formerly the manager of human 
resources and risk management. 
The newly-promoted officers 
will oversee mdividual business 
units or departmental functions 
within the organization. 
"Both Dale and Ron have 
exhibited their organizational and 
planning lalenLs, and we are pleased 
to promote them to vice presi-
dents," said Association President 
and CEO James Henwood. 
Bishop Promoted 
Terri Bishop has been promot-
ed to supervising employment ser-
vices analyst within the San 
Bernardino County Jobs and 
Employment Services Departmenl. 
In her new capacity, she is directly 
responsible for the department's 
contracting unit, which requests 
proposals from outside agencies to 
provide services for both Job 
Training Partnership Act and 
Greater Avenues for Independence 
participants. 
Promoted from within the 
department, her unit ensures that the 
allocations received from the state 
are obligated, as required, and that 
contracted services assist in meeting 
required performance standards. 
Stewart 
Appoints 
Director 
Holt 
Public 
Advertising 
Relations 
Ron Raposa jmned Stewart 
Holt Advertising as director of pub-
lic relations, bringing with him a 
background of 25 years in writing, 
publishing and agency work. 
"Ron has worked with me 
before and has proven experience in 
public relations planning, story 
placement and special event coordi-
nation," said agency President 
Steve Holt. "We're excited about 
the contributions he will make to 
the agency and our clients." 
Stewart Holt, established in 
1989 by Holt and Mike Stewart, 
specializes in national and interna-
tional automotive after-market 
accounts, including No Touch 
North America, Falken Tire and 
Wells Manufacturing. Agency 
billings this year are expected to 
reach $11.5 million. 
PEOPLE, PLACES AND EVENTS 
Raposa has 16 years of JOUrnal-
ism experience and recently was edi-
tor and publisher of City Magazine 
in San Diego. He did award-winning 
work for papers in the Los Angeles, 
Chicago and Boston areas and also 
does creative writing. 
Ron Raposa 
Citizens Business Bank Makes 
VP Appointments 
Citizens Busaness Bank 
appomted to v1ce preSidents and 
banking officers: Vernon Camara at 
the Arcadia office, and Eugene 
Dunford at the Fontana office. 
Camara joins Citizens Business 
Bank with 33 years in the banking 
industry and a strong background in 
commercial lending. He began his 
career with American Security 
Bank in Honolulu, Hawmi, which 
was followed by several years with 
First Interstate Bank as assistant 
vice president for the California 
Bankmg Group. Most recently, he 
was vice president of commercial 
lending for California State Bank. 
Dunford's experience mcorpo-
rates over six years in banking and 
financial management with a strong 
background in commercial lending. 
Prior to joining Citizens Business 
Bank, Dunford was a business 
finance officer, relationship manag-
er with Wells Fargo Bank. Most 
recently, he was assistant vice pres-
ident, commercial loan officer for 
National Bank of Southern 
California in Newport Beach. 
Citizens Busmess Bank is the 
largest bank headquartered in the 
Inland Empire area, with 23 offices 
in San Bernardino, Riverside, 
northern Orange and eastern Los 
Angeles counties. 
Real Estate Firm Expands 
Investment Division in Inland 
Empire 
Grubb & ElliS Commercial 
Real Estate Services has expanded 
its investment division in the Inland 
Empire, adding two brokers to its 
Ontario office and one broker to its 
Temecula office. 
The real estate firm's Inland 
Empire District, with a sales force 
of 50 broker professiOnals, mcludes 
offices in Ontario, Temecula and 
Rancho Mirage. 
Joining the Ontario office are 
veteran broker John Kalm1kov and 
his associate Andrew Minier, both 
previously wilh Sperry Van Ness. 
Joining the Temecula office is Paul 
Runkle, a senior marketing consul-
tant and investment specialist, who 
currently works out of Grubb & 
Ellis' San Diego office 
"The addition of these mdivid-
uals to our sales team will assist us 
in taking advantage of growing 
opportunities 111 the investment 
market," said Mark Piscitelli, 
senior vice presadent and dastrict 
manager. 
Kalmikov joms Grubb & Ellis 
as a senior vice pre.."iident specializp 
ing in the sale of investment proper-
ties. He has brokered more than 
$200 million in transactions and was 
among the top 10 producers in gross 
closed sales for Sperry Van Nes.s. 
PreviOusly, Kalmikov owned 
his own brokerage/development 
real e'tate firm. He holds a bache-
lor's degree in real estate finance 
from California State University, 
Fullerton. 
Mittler jams Grubb & Ellis as a 
senior associate specializing in the 
sale of apartment properties. 
Among his transactions in 1996 
was the sale of an 128-unit apart-
ment complex in Riven;ide. 
Mittler graduated cum laude from 
Claremont McKenna College, receiv-
ing departmental honors from the gov-
ernment and history departmenl:i. 
Runkle, who has been with the 
San Diego office for seven years, 
specializes in investment properties 
in San Diego and the Inland 
Empire, with an emphasis on apart-
ments. He has brokered in excess of 
$110 million in transactions since 
1989 and has been among the San 
Diego office's top 10 producers for 
the past four years. Runkle is a 
graduate of Lehigh University. 
National Recognition Given to 
CB Riverside Management Team 
Marianne Waggoner, senior 
vice president/managing officer for 
the Riverside office of CB 
Commercial, was given the J. Frank 
Mahoney Leadership Award, which 
is presented to individually selected 
managers for demonstrating exem-
plary leadership and management 
continued on Page 25 
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On the Cutting Edge of Cancer Treatment 
The three most common types of 
cancer treatment are surgery, 
chemotherapy and radiation therapy. 
Physicians may use any one, two or all 
three of these treatments for cancer. In 
each case, the physician plans the best 
possible treatment or treatment combi-
nation for the patient . 
Proton therapy is a newer option 
for treating cancer and other diseases . 
It is available at Lorna Linda University 
Medical Center's Proton Treatment 
Center. In some ways it is similar to X-
ray treatment; it is non-invasive and 
painless, but protons are a much more 
precise method of treatment than X-
rays. 
By utilizing the millimeter-preci-
sion of the proton beam, physicians can 
treat a tumor with a higher dose of radi-
ation than X-rays, providing a better 
chance to control or cure the disease, 
with a greater chance to spare healthy 
about the patient and directs a physi-
cian's consultation request to an 
appropriate radiation oncologist The 
radiation oncologist reviews the pauent 's 
case, discusses it further with the referring 
physician and determmes whether the 
patiem's situation appears suitable for j:I'O-
ton treatment. 
An evaluation process ensues 
and the patient 's medical insurance 
provider may be contacted. The treat-
ment is deemed part of accepted 
medical practice by California's 
Medicare underwriter, and the Proton 
Treatment Center has received 
approval from 1he U.S. Food and 
Drug Administration 
Prior to the establishment of the 
proton treatment facility at Lorna Linda 
University Medical Center, proton 
beams were generated in accelerators 
designed for physics research and were 
delivered in labora10ries rather than in 
tissues. This also results in less damage hospitals . At Lorna Linda, however, the 
to surrounding healthy tissue and fewer accelerator, the beam transport system, 
side effects for the patient. A wider and the building itself were designed to 
variety of tumors and diseases can be be used in a hospital. 
treated than with other methods. Since the first patient was treated 
Like all other forms of radiation, in 1990, more than 2,500 people have 
proton radiation is invisible; it cannot completed treatment at the Proton 
be fell. Once a cell is exposed to Treatment Center. Physicians and staff 
enough radiation, it IS no longer able to at the center now have a total of five 
grow and eventually dies. This happens beam lines in four treatment rooms to 
to normal cells and cancerous cells serve people with many kmds of can-
alike and is why careful planning is cerous, as well as non-cancerous, con-
important for all types of radiation ditions, such as arteriovenous malfor-
treatment. mat ions (AVMs) and subfoveal neovas-
Proton radiation treatments may last cularization membranes (SNVMs) of 
from one day to eight weeks, depending the eye. 
on the size and location of the tumor. It Of the more than 2,500 patients 
is usually given on an outpatient basis, who have completed treatments, a large 
and most patients are able to carry on percentage of them (more than 1,600 to 
normal daily activities. date) are men with cancer of the 
Generally, patients who are treat-
ed with protons at Lorna Linda 
University Medical Center are those 
who have; localized disease-tumors 
that have not spread, or metastasized, 
to other areas of tbe body; tumors that 
have spread to speci fie areas of I he 
body that cannot effectively be con-
trolled by other treatment; and local-
ized rumors that sometimes recur fol-
lowing surgery and X-ray lherapy. 
Patients who have blood cell tumors, 
such as leukemia, would not usually be 
treated with protons. 
The Proton Treatment Center 
maintains a centralized referral service 
to meet the needs of the patient and the 
referring physician. A hospital repre-
sentative obtains necessary information 
prostate, the most common type of can-
cer in the United States. 
Research is vital to tbe treatment 
process 
The clinical beams have been sup-
plemented by an additional three lines 
in lhe Del E. Webb Cancer Research 
Laboratory, a separate research room. 
The beam lines in this room enable 
radiobiologists and physicists to per-
form basic studies without interfering 
with patient care. 
This research is developing better 
ways of delivering protons, improved 
control systems, enhanced understand-
ing of the biological effects of prolon 
beams of various energies and total 
doses, and information about the 
effects of protons m tissues, cells and 
subcellular components. Basic research 
helps the staff of the Proton Treatment 
Center to define the situations in which 
protons can be used to best advantage 
for patients, enabling the design of 
innovative treatment strategies. 
Such research is important because 
it documents the benefits of treating var-
ious conditions with proton beams alone 
or in combination with standard radio-
therapy. With a grant from The Hearst 
Foundation and with the gifts of many 
individuals and businesses, clinical 
research at Lorna Linda University 
Medical Center is helping to establish 
new standards of trealment for many 
tumor sites. 
These studies, like those that have 
been pursued for several years, will 
gather information that will be used, in 
turn, to benefit patients. The physicians 
and scientists at the Proton Treatment 
Center are now beginning to see the 
results of clinical studies in patients 
with some forms of cancer and other 
diseases and are beginning to publish 
their findmgs. 
Golf tournament helps fund research 
One of the ways research is funded 
is through the Lorna Linda University 
Ken Venturi Proton Therapy Cancer 
Research Endowment, which receives 
proceeds from the annual Proton 
Charity Invitational. Ken Venturi, one 
of golf's premier personalities, is a for-
mer U.S. Open champion and the win-
ner of 14 Professional Golf Association 
(PGA) tournaments. He is presently a 
golf analysl for CBS Sporls. Since lhe 
inception of the Proton Charity 
Invitational in 1991, Mr. Venturi has 
hosted the annual golf tournament at 
the club at Morningside in Rancho 
Mirage. 
Thanks to 1he generous support of 
corporate sponsors and individuals 
who play in the tournament, the 
research endowment is anticipated to 
reach $1 million by lhe lime of lhe 
Seventh Annual Proton Charity 
Invitational on May 19. This year's 
event is already sold out. 
NASA joins the proton research 
team 
On March 2, Lorna Linda 
University and Medical Center opened 
the new Cancer Research Pavilion. The 
LLU/NASA Radiobiology l..aboralory, 
an outgrowth of a collaboration 
between the National Aeronautics and 
Space Adminislralion (NASA) and lhe 
Proton Treatment Center, occupies a 
significant portion of the Cancer 
Research Pavilion and supports a 
research program with the goal or 
understanding the effects of proton 
radiation on astronauts and the1r equip-
ment while traveling through deep 
space. 
In exchange, the NASA scientis ts 
have agreed to share their findings with 
researchers at Lorna Linda University 
Medical Center. This research will help 
provide more innovative approaches to 
cancer care. 
A vision for the future 
James M. Slaler, MD, FACR, 
director of the Proton Treatment 
Center, has a vision for keeping Lorna 
Linda University Medical Center on 
the leading edge of radiation treatment 
by implementing four major thrusts: 
l. CompUier-based technology IS 
being developed which will make the 
facility much more efficient. The aim is 
to further reduce the cost of proton 
therapy, which will make it available to 
more patients. 
2. The development of other new 
technology will allow Lorna Linda's 
proton system to treat more types of 
cancer and, eventually, cancer in all 
siles of lhe body. To dale, Lorna Linda 
has used protons to treat both malig-
nant and nonmalignant tumors mainly 
in four areas of the body: head and 
neck, brain, adjacent to the spinal col-
umn, and prostate. 
3. To develop new treatment 
sites, clinical research is being con-
ducted. Each patient is placed in a 
protocol program, and the data is 
studied to further improve and expand 
treatment. 
4. Molecular genetics and cancer 
biology research are also in process as 
they relate to proton and conventional 
photon and electron radiation. 
These developments are possible 
because of the collaboralion of many 
individuals and organizations, and with 
the voluntary financial support of many 
individual, businesses, and other fund-
ing groups who want to have a part in 
improving the treatment of cancer and 
other diseases using proton therapy. 
For more information about the 
Proton Treatment Cenler, call (909) 
824-4288. 
continued from Page 23 
excellence on a continuous basis. 
At a nat1onal recognition event 
in early Apnl m Orlando, Florida, 
I he board of directors presented the 
award specifically to acknowledge 
"management excellence in busi-
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ness development " of CB 
Commercial's relationship with 
Wells Fargo Bank. 
CB Commercial is America's 
largest vertically mtegraled commer-
cial real estate services company. 
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research. Founded in 1906, CB 
Commercial is headquartered in Los 
Angeles. Revenues for I 996 were 
$583 million. 
Henderson Communications 
Laboratories Formed 
Henderson Laboratories, Inc., 
has merged wllh Henderson 
Communications Corporatton, cre-
ating Henderson Communications 
Laboratones (HCL). The restruc-
turing brings together the testing 
and certification services and 
training and consultmg serv1ces of 
the two companies. 
Veteran executive and business 
consultant Wayne Schultz has been 
named general manager of the new 
enterprise in Moreno Valley. 
'"As technology '" the voice 
and data communications markets 
continues changing at a rapid pace, 
our business opportunities have 
increased exponentially, especially 
in the areas of standardized testing 
services and product compatibility 
certification programs," said 
Warren Henderson, founder and 
president of the companies. "We 
believe this restructuring was nec-
essary to more effectively serve 
our clients worldwide, as well as to 
bener position the company as we 
enter our next phase of growth." 
Prior to joimng HCL, Schultz 
spent several years as a busmess 
consultant specializing in entre-
preneurial and high-growth com-
panies in the high-tech, communi-
cations and consumer markets. 
His responsibilities for HCL 
include overseeing general busi-
ness operations, personnel, infor-
mation system..-;, contracts, tech-
nology services, and consult mg 
and traimng services. 
Henderson C'ommuntcations 
Laboratories performs daJa, fax, 
cellular and other forms of test-
ing. HCL also provides consult-
ing and documentation servtces 
and conducts surveys, research 
and training seminars in testing 
and transmiSSIOn standards. 
Founded in 1976 as a data and 
Jelecommunications consultancy, 
the company in 1984 introduced 
industry-standardized modem 
testing, which became its sole 
business by 1988. 
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Building a Home for Desert Charities 
The Building Industry 
Association (BIA) Desert Chapter 
has introduced a program to gener-
ate donations that will benefit char-
ities within the Coachella Valley. 
The program, entitled BIA 
House, was introduced last month 
to celebrate National Housing 
Month. BIA House is expected to 
become an annual program. 
Each year a home will be built 
and sold, and a considerable por-
tion of the sale price will be donat-
ed 10 qualified charities. A variety 
of community and charitable activ-
ities and events will be introduced 
as part of the program to increase 
awareness and support for BIA 
House . 
"The program has been 
designed to further establish BIA's 
role here in the desert community, 
and to allow the organization a 
venue for elevating member visibil-
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ity," said Michael Marix, president 
of the BIA Desen Chapter. "This 
type of program has the capacity to 
generate a variety of community 
functions and create a positive 
impact for all involved-<:harities, 
builder members, our organization 
and the community as a whole." 
Century Vintage Homes, a 
home bUilder m the desert commu-
nity, is hosting the initial BIA 
House program. Construction on 
the BIA House home was expected 
to begin at the deadline of lhts issue 
and is expected to be completed by 
September. 
Upon the sale of this home, a 
substantial portion of the final price 
will be donated to local charities. 
"Century Vintage Homes is 
honored to be the first developer to 
support the BIA House program and 
proud to elevate the appeal of the 
home as pan of its Vintage Series," 
OPEN 
TO THE 
PUBLIC 
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said Tony Scimia, senior vice presi-
dent of sales and marketing for 
Century Homes. "Because the BIA 
House home is a new concept and 
provides a very positive impact for 
the community, we expect it to be a 
very enticing lure for prospective 
home buyers in the area." 
The site of the 1997 BIA House 
is Sunterrace Estates on the corner 
of El Dorado and Hovley Lane in 
Palm Desert, a private gated com-
munity that will consist of a limited 
edition of 36 homes. Among 
Century's Vintage Estates series of 
homes, encompassing 3,100 square 
feet, the BIA House home will be 
situated adjacent to the model 
homes for viewing by the public 
and interested home buyers. 
The home includes a lavish 
master suite and bath, two spacious 
bedrooms, an extra room for the 
home office, two bathrooms, a 
powder room, and a separate laun-
dry room in addition to the spacious 
dining and living room areas. The 
exterior design of the house is early 
California design by award-win-
ning architect Frank Gonzales, with 
complete front-yard landscaping, 
an automatic irrigation system and 
a finished three-car garage. The 
home will also feature a detached 
guest suite with private bath. 
Century is one of Southern 
California's largest builders, with 
two distinct series of homes 
Century homes target the first-time 
and move-up buyer market. 
The BIA Desert Chapter is one 
of seven chapters which make up 
Building Industry Association of 
Southern California, Inc., a trade 
association composed of builders 
and associates. The organization is 
committed to promoting home 
building to meet housing needs in 
Southern California and to expand 
home-ownership opportunities. 
For more information on the 
BIA House program, contact the 
BIA Desert Chapter at (760) 360-
2476. For more information on 
Century Vintage Homes, contact 
Dave Parks at (760) 341-5200. 
New Treatment for Prostate 
A physician at John F. 
Kennedy Memorial Hospital in 
Indio recently began employing 
one of the latest procedures in the 
treatment of prostate disorders. 
William Page, M.D., a urolo-
gist on staff at the hospital, recent-
ly performed the hospital's first 
TransUrethral Needle Ablation 
(TUNA) procedure. 
A caretaker of an estate in 29 
Palms, the patient was hesitant to 
miss a day of work. 
"When I explained to him that 
this procedure could be done on an 
outpatient basis, he complied," said 
continued on Page 27 
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Construction Begins on Big League Dreams 
A ground-breaking ceremo-
ny was held last month celebrat-
ing construction of the Big 
League Dreams Sports Park on 
a 25-acrc site on Date Palm 
Drive and Dmah Shore Drive in 
Cathedral City. It is scheduled 
to open in November. 
New Treatment 
continued from Page 26 
Page. "The procedure was a com-
plete success. lie returned to work 
the same day and IS recovering 
with no complications." 
TUNA is a nonsurgical proce-
dure to rectify benign prostatic 
hyperplasia (BPI!), a condition in 
which there is a benign enlarge-
ment of the prostate. 
"BPH is essentially an 
obstruction of the flow of urine 
through the urethra as the result of 
an enlarged prostate, a condition 
which is fairly common in men, 
especially as they get older," said 
Page. "With the TUNA procedure. 
a patient can be treated with only 
minimal discomfort." 
The procedure takes approxi-
mately 40 minutes and can be per-
formed as a day surgery or outpa-
tient procedure. It is performed by 
inserting a catheter into the urethra 
until it reaches the prostate. Low 
levels uf energy flow through two 
needles inserted into the prostate to 
shrink the prostatic tissue which is 
causing obstruction. 
~ 
American Heart Aa 
Association .. ~ 
~-..::: 
Research 
gave him 
a future 
Ct995, ~mencan Heart Assoclahon 
Mayor David Berry pttched 
the first softball to former 
National League batting cham-
pion Tommy Davts, who will 
serve as an instructor at a sports 
academy at the park City coun-
cil members then broke ground 
on the $4.4 million project. 
Featurmg five softball/base-
ball fields; four volleyball 
courts; a multipurpose arena, a 
ntne-stallon batting cage; two 
soccer fields; a restaurant/office 
building; and an Instructional 
sports academy for kids, the 
complex will be used for adult 
softball games and tournaments, 
as well as youth league play. 
On hand for the ground 
breaking were developers Ron, 
Rick and Jeff Odekirk of Palm 
Desert and Tom Haller, a base-
ball star and former general man-
ager of the San Francisco Giants. 
It's JUSt the first step. 
SUR!·, rRU-_ BL.:SI:\ESS your small business <~nd lines uf credit 
Cl\1 CKING IS ,, BIG grow Let's begin with Ofh:rcd by people who 
DEAl.. BU'I \HJU...; our free business know your industry 
YOU RU~ A SI\1:\LL checking. \\/e'\1 waive inside and out 
HUSI"'<ESS YOU your regular monthly whether you sell 
OESERVL 1-:\E~ MORE service charge for one surfboards in Santa 
1-RO~t YOUR BANK. full year• Plus give you Monica or women·s 
FREE 
BUSINESS 
CIIFCKING 
Luckily, 
that's 
precisely 
a special offer on your 
. 
first set of checks. Not 
only that. we'll also 
wear in Walnut Creek 
Your local Branch 
Officer can spell out 
what we at Union save you money on a the details. and start 
Bank of California give host of other innovative you up that ladder 
you More services services. such as everyone is always 
More choices. And more nttracuvcly priced talking about Why not 
smart ways to help small business loans take the first step. 
A Different Bank I"or a DiHercnt Place" 
Visit us at America Online• keyword· union 
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Gayman ... 
contmued from Page 3 
of last month, also alleges that the 
club is deceptive and unfair to 
employees, hiring them w11h the 
promise of long·term career growth 
but then terminating them at the end 
of the club's peak season. 
Three management people are 
named in the complaint: Banquet 
Manager Mark Braswell, Human 
Resources Director Gregory Hunt 
Gordon and General Manager Tom 
Cortabitarte. 
The resort released a statement that 
did not deny or suppon the claim. 
"The resort has very clear poli-
cies against sexual harassment, and 
we train our associates accordingly," 
stated Valerie O'Neil, public rela-
tions manager. "This allegation is 
being examined, and the specifics of 
this issue are being handled by our 
attorneys." 
De Sedle's auorney, Paul S. 
Marchand, said he will file a law-
suit against the resort and the indi-
vidual defendants for sexual harass-
ment, sexual-orientation discrimi-
nation, breach of contract and fraud 
once the Department of Fair 
Employment and Housing issues a 
right-to-sue Jetter 
WHY Do BUSINESS IN 
SOUTHERN CALIFORNIA? 
WE'LL SPELL IT OuT 
FoR You. 
+ Don't relocate m· expand your operations 
outside Cald'o•·nia without talking to 
Southern Wliforn1a Edison first. \\~c can help 
keep you competitive with our Economic Development Rates. a flexible 
pri<:ing option that provides up to five years or rate discounts For your 
manufacturing or film production busmcss. EDRs can save you 2511 o on 
energv costs, so you can operate ~your bu~mess here more efliciently. 
• Call our Economic & Business Dc\'clopmenl ,\\anagers at 1-800-3-Edison, 
and \.\:e'll show _\'OU how doing business in 
SoUJhem California can be as easy a; IC-D-R. >'\n tiJJSO\ /\TfR\.AT/U\-\1. 'C lffif 1ny 
http·//..., \V'W.edi~onx .com 
' I \\ I I) I \ .., I () ~ \ ' f \\ I ~ \ 
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AT DEADLINE 
continued from Page 3 
that charge thousands of dollars each 
for reverse mor1gage information," 
Brown said. 
Reverse mortgages allow horne 
owners, age 62 and older, to turn 
their home equity into spendable 
cash without having to make month-
ly interest payments. About 45,000 
reverse mortgages have been closed 
in recent years, according to Brown. 
In March, the Department of 
Housing and Urban Development 
issued a directive that warned lenders 
they could lose all business with the 
Federal Housing Authority if they 
did business with firms thai charged 
senior citizens for referrals to lenders 
issuing HUD's reverse mortgages 
insured by the FHA. 
That directive has been stopped 
by an injunction. Brown 's bill would 
reinforce HUD's directive. 
Wildlife Attraction Delayed 
Ogden Entertainment Services, 
Inc .. announced that part of its 
American Wilderness Experience 
attraction at Ontario Mills will be 
delayed. 
The company had previously 
planned to open the $10 million live 
animal attraction, restaurant and 
retail shop project in June. But at the 
end of last month, Bill Smith, mar-
keting vice president, said the 
Naturally Untamed retail store will 
open June 27 and the Wilderness 
Grill will open June 30 but the live 
animals will be delayed until August. 
"We are going ahead and allow-
ing ourselves the proper time to 
make sure we get set and arc ready to 
go," he said. 
The 30,000-square foot anrac-
tion will consist of live animals and 
artificial displays from California 
ecosystems. 
BCf International Announces 
Revenue Rise 
BCf International, Inc., 
announced that its 1997 revenue rose 
one percent from last year. The 
results of its operations for the fiscal 
year ended February 1997 showed 
that revenue was $17,745,000 for 
1997, up from $17,590,000 for 1996. 
In August 1996, the Florida-
based printing chain sold the assets 
of its plant in Riverside. Operating 
losses related to thai and other sold 
plants amounted to $417,000 for the 
six months ended August 1996. 
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I\ES 'TEST URI 
(Ill(/ 
LOMA LINDA UNIVERSITY MEDICAIJ CENTER 
DEP1lRT!IIENT OF RADIATION MEDICINE 
Present the Seventh Annual 
~Ia:y 19, 1997 
The Club at A.Jorningside 
Rancho AJirage, California 
For the benefit of cancer research at the 
PROTON TREATA!ENT CENTER 
On behalf of /(en Venturi and Lorna Linda Universit)' Medical Center 
Department of Radiation Medicine we 
Thank the mall)' sponsors who have made this event possible. 
g}/ ERNST & YOUNG biNLAND EMPIRE I ustness 1ourna vl{omingride 
[fi i *' JACOBS & COMPANY 
9i=? 
CROWN 
PRINTERS 
+McGaw 
usnentals &Optivus Technology, Inc. 
I~T ~·~R~ .. ~ Miller&Schroeder Financiai.Inc. 
ZIPRICK, SCHILT, HEINRICH & CRAMER 
MORROW 
MEADOWS 
uurray _ 
·~mpany 
8 Roche Laboratories 
A,.,.._~thtlb::t-.~ 
Q. /.011\US/l\1.\/lf.RSI'n ~ 
~ & 11WIC.II.U\7f.R ~ 
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QUESTION 
Should one federal judge have the power to over-
turn the vote of more than 1 million voters as well 
as overturning the rule of a state court as in the 
recent ruling by Judge Claudia Wilken overturn-
ing term limits set by Proposition 140? 
Bill Floyd, attorney with Best, Best & Krieger 
The notion that a smgle judge can overturn a vote based on the will of 
the people may seem improper in the minds of many people. However, our 
government is a system of check; and balances which includes a judicial 
system that allows the judiciary to determine whether or not laws are con-
stitutional or otherwise enforceable. The concept that the majority rules is 
subject to the judiciary's right to protect the interest!; of minorities and oth-
ers whose rights may be violated by the rule of the majority. The system 
isn't perfect, but it is one that has served us well for more than 200 years. 
Frank Cullen Jr., press secretary for Congressman Sonny Bono (R-
California, 44th District) 
Certainly not. This is the exact issue that prompted Congressman Bono 
to introduce HR I I 70, which would take the power out of the hands of a 
single federal judge and place it instead with a three judge panel. 
Constitutional challenges to voter-approved state referendums or initiatives 
deserve a fair forum for review. Activist judges should not have the ability 
to politicize an issue that has been overwhelmingly supported by the vot-
ers. 
Ann Bradley, media director of the American Civil Liberties Union of 
Southern California 
The bottom line is that this country is ultimately governed by a consti-
tution. In the early 60s, a majority of California voters attempted to throw 
out the equal housing protection under our state constitution. Essentially, at 
that time California voters did not want to abide by the constitution that 
said that people could not be discriminated agamst based on their race. An 
overwhelming majority attempted to pass a law that would have violated 
the state corLstitution and would have violated the 14th amendment to the 
United States Constitution. The California court system at that time- the 
superior court, the court of appeals and ultimately the California Supreme 
Court--struck down that proposition as unconstitutional. Judges are sworn 
to uphold our constitution at the state level and at the federal level. If the 
will of the people violates our Constitution, it must be struck down. We are 
not a 'mobocracy.' We take pride in this country because of the soundness 
of the Constitution. 
Richard Mounljoy, state senator for the 29th District 
I say absolutely not. !think the Sonny Bono bill, where it would take 
three federal judges to overturn a bill, is a good idea. It would stop judge 
shopping. These people shop around for their favorite judge. And with 
Prop. 187, there you have a judge that is just holding it in her court. She has 
been holding that for two years. She is denying justice by delaying justice. 
If you had a three-court panel, then playing politics would be lessened . A 
couple of years ago Bono put it in the House, and it got stalled. 
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CHAMBER of COMMERCE 
The Redlands 
ChrunberofConunerre 
presents 
BUSINESS EXPO '97 
May 14th, from 5 to 8 p.m., at the YMCA gym, 500 E. Citru;. 
Open to the public, admission free, 
(children must be accompanied by an adult) 
For more information call the Redlands Olamber of Commerce 
at (909) 793-2546. 
Lorna Unda 
Chamber of Commerce 
Ninth Annual 
Scramble Golf Tournament 
Wednesday, Jtme 25, 1997 
Palm Meadows, (fonocrly) Norton AF.B. 
Major Sponsorships StiJJ Available 
Gather your fowsome and have some fun! 
For infonnation call the Chamber at (909) 799-2828 
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A Tale of Two lVelfare Systems 
by Breit Granlund, Assemblyman 
65th Distnct 
Ten years 
ago, Califor-
nia and Wis-
consin both 
adopted 
sweeping wel-
fare reforms. 
California put 
faith in a new bureaucracy, the GAJN 
program, while Wisconsin put its 
faith in a simple maxim for able-bod-
ied adults. The maxim is, "If you 
don't work, you don't eat." 
The results are now in; during the 
last decade, California's welfare rolls 
have increased 49 percent. 
Interestingly enough, Wisconsin's 
welfare rolls have changed by 49 per-
cent as we ll--only the change is a 
decrease in the rolls. 
Wisconsin's approach is one of 
common sense, and it has produced an 
inflation-adjusted savings of 33 per-
cent while at the same time increasing 
the per-family support for welfare 
recipients. This IS in contrast to 
California, where the costs have 
sharply increased, while the aid per 
recipient has been reduced. 
If you are a person applying for 
assistance in Wisconsin, you will 
quickly discover that getting a job is 
part of the deal. Welfare payments are 
cut off after 30 days if the applicant 
hasn't found a job or actively enrolled 
in a job search. In 12 months, the 
applicant must be working in a private 
or public sector JOb, and, in 24 
months, the benefits end. 
No one is starving in Wisconsin. 
Governor Thompson has been able to 
increase family grants, provide child 
care for every working mother, and 
still spend less than the state did 10 
years ago. The program is so suc-
cessful that it has garnered the praise 
of President Clinton, who has 
referred to the Wisconsin plan as one 
that "replaces desJXration wuh hope 
for thousands of Wisconsin parents 
and their children." 
Governor Wilson, who has been 
fighting an uphill battle for welfare 
reform in California since 1991, 
recently unveiltd a proposal modeled 
after Wisconsin's extremely success-
ful reforms. However, the Legislature 
hasn't exactly jumped at the opportu-
nity. The Legislative Analyst's Office 
(LAO), the liberal majority's think 
tank, has proposed an alternative to 
Governor Wilson's proposal which 
would massively expand the state's 
bloated GAIN. 
The contrast between 
Wisconsm 's plan and LAO's propos-
al is dramatic. 
Wisconsin has reduced its wel-
fare costs every year their reforms 
have boon in effect. The LAO and 
Assembly democrats project a cost 
increase of $360 million in the first 
year alone, with no net savings until 
at least the sixth year. 
The LAO and Assembly democ-
rats would continue full-sized hand-
outs to California recipients for five 
years and partial handouts in perpe-
tuity. Wisconsin loses patience with 
welfare recipients who haven't land-
ed a job within a year and assigns 
them to full-time public service jobs. 
MA.JOR TRANSACTION 
We are pleased to announce the 
$5,410,000 SALE 
of a 5 building multi-tenant industrial park at 
North Point Business Center, Yorba Linda, California to 
THE MULLER COMPANY 
The COLLINS COMMERCIAL sales agents were 
KEN ANDERSEN and MIKE COLLINS 
OH1ces located 1n Los Angeles County, 
Orange County, and the Inland Empire 
COLLINS COMMERCIAL CORPORATION 
714-851-2300 
The LAO and Assembly democ-
rats would allow two full years of 
idleness and then ask for only 20 
hours of community sr;rvice per wr.:ek 
m the third year, incrt!asing to only 30 
hours in tht: fifth. 
Which plan is more compassionate? 
A 1990 University of Wisconsin 
study of second graders from low-
income, high-risk families discov-
ered that when the mother worked 
moderately or extensively during the 
child's first three years, the family 
be instilled w1th those same values. If 
the children see their parent(s) as ben-
eficiaries of a system that provides no 
incentives to be a productive member 
of society, again, they will inherit the 
values. 
Californians have a clear choice 
between two competing welfare 
reform plans. One, by the 
Legislature's liberals, continues 
California's failed policies which 
have condemned generations of 
Californians to welfare dependency. 
was less likely to be living in poverty The other, by Governor Wilson, 
four years later. It also discovered adopts a proven program which has 
that everything from test scores to turned around tens of thousands of 
children's social development lives in Wisconsin, saved billions of 
improved when there was a bread- tax dollars, and even won the praise 
winner in the family. of the president. 
Should this surprise us? I encourage you to be involved in 
Children imitate the habits and the debate and to let your elected 
personalities around them. If parents leaders and your fellow members of 
show values founded in working hard society know where you stand. This 
and taking responsibility for the is not a time for Californians to be 
future, then their children are likely to silent. 
Coming Soon 
To Serue The Inland Empire ... 
~ ttrA~ 
Experienced Staff 
Professional Care 
Warm Environment 
Rehabilitative Programs 
Transportation Services 
Medi-Cal Approved 
DAY-BREAK believes that seniors and 
lndlvlduols with dlsobllltles have o 
right to be actlve w~hln their 
communltles. DAY -BREAK ~ 
committed to programs which 
promote Independence. health and 
well-being. 
DAY-BREAK Adult Day Health Care Center 
268 McAnhurW.y, Upland, CA 91768 
phone (909) !120-1165 
for Information Or A facllty Tour 
Contact Sue Ream 
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The Search for Technical Professionals Becoming Competitive 
by Linda Shrift man 
Employment agencies are 
quickly learning what many com-
panies have already discovered--
finding qualified professwnals to 
fuel today's explosive technical 
growth is a competitive endeavor. 
According to research conducted 
by the Economic Development 
Corporation of Los Angeles and the 
Los Angeles Regional Technology 
Alliance, the Southland is home to 
approximately 330,000 technolo-
gy-related positions at more than 
19,000 companies in industries 
ranging from aero.space to enter-
tainment. This new data estimates 
that as many as 15 percent of all 
jobs in Southern California are 
technology-related. 
High-profile technical compa-
nies such as McDonnell Douglas, 
Northrop Grumman, Lockheed 
Martin and Boeing Corporation 
stand out as a few of the industry 
giants in Southern California who 
are seeking alternatives to their 
normal staffing procedures. As the 
demand for quali ty technical pro-
fessionals contmues to become 
more competitive, techmcal com-
panies must rely on employment 
agencies to help fill the1r cntical 
engineering and software des1gn 
posttions. 
Agencies are scrambling to 
recruit applicants due to the grow-
ing number of requests for techni-
cal positions. Therefore, enticing 
qualified candidates is imperative. 
.. There are more positions than 
people to fill them, especially for 
the top-notch technical positions," 
commented a recruiter who works 
for a large h1gh-tech company 
located 10 the Inland Emp1re. 
Two of the fastest-grow10g seg-
ments of the temporary job market 
are 10 the professional and techm-
cal fields. These high-skill fields 
already contnbute to about 20 per-
cent of the total temporary payroll 
and will undoubtedly increase as 
the need for technical professionals 
continues to soar. 
Some of the more common 
open positions currently requested 
by technical companies include: 
engineers, admtnistrators, Internet 
and Windows developers, digital 
signal-processor programmers and 
C++ programmers. The salary 
ranges for these pOSitiOns vary 
from $40,000 to about $100,000 
per year for high-level administra-
tors who can keep an entire net-
work running smoothly. 
Typically, employment agen-
cies are paid a fee based on the 
salary of the employee they place. 
However, some employees begm 
on a contractual or temporary basis 
and are hired full-time after 
demonstratmg they have the ability 
to successfully perform the require-
ments of the position. Others act 
solely as independent contractors 
and stay w1th a company until their 
project is completed. 
Employment agencies are 
addressing the needs of the expand-
ing technical companies hy offer-
ing a variety of specialized pro-
grams. It 1S not enough to simply 
provide quahfied bodies to fill the 
position.c;; in today's technical envi-
ronment. Technical companies are 
now demanding customized 
staffing programs which include 
services such as: full-time, contract 
and temporary candidates for all 
positions, customized screening 
and evaluation programs, special-
ized computer and database train-
tog, as well as on-site representa-
tives to coordinate the interviewing 
and htring of thetr technical candi-
dates. 
AppleOne Employment 
Serv1ces, the largest privately-held 
employment agency m the nation, 
began adding specialized diVISIOns 
to its assortment of services in 
1990. Now providing competent, 
highly-qualified personnel for 
executive, administrative, account-
ing, technical and industrial posi-
tions, all of AppleOne 's specialized 
divisions work together to create 
seamless, comprehensive staffing 
solutions for their client compa-
mes. AppleOne Technologies 
was created specifically to meet the 
needs of the rapidly-expanding 
technical field. It specializes in the 
recruitment and placement of pro-
fessio nal technical personnel to ful -
fill its clients' cont ract and full-
time s taffing needs. AppleOne 
Technologies ' newest o ffice is in 
the Inland Empire, located at 3470-
H La Sierra Avenue, Riverside. 
As AppleOne 's top technical 
recruiter and currently overseeing 
manager of AppleOne 
Technologies' Riverside location, 
Andre Morabe has more than 14 
years of experience as an advisor, 
mstructor, recruiter and developer 
in the technological field. Mr. 
Morabe's knowledge of mainframe 
and PC software enables him to 
qualify high-level techmcal candi-
dates to fulfill a w1de range of tech-
nical positions. 
AppleOne Technologies cur-
rently has 15 offices nationwide, 
greatly increasing its national net-
working capabilities and conve-
niently placing an extensive pool of 
technical candidates at its finger-
tips. 
With the current level of unem-
ployment below 4 percent, 
AppleOne Technolog1es must uti-
lize various recruiting avenues and 
resources. Its technical staffing 
specialists attend JOb fairs, college 
and university career days, utilize 
the Internet, and network with 
numerous business and profession-
al organizations, as well as other 
recruitment firrru;. 
Identifying qualified technical 
candidates is a time consuming and 
lengthy process. All AppleOne 
Technologies' applicants must 
complete AppleOne 's thorough 
pre-employment screening and 
evaluation process before becom-
ing AppleOne associates. This 
process includes verifying employ-
ment history, checking references, 
reviewing the candidate's skills and 
completing AppleOne 's safety pro-
gram. In addition, all candidates 
placed with AppleOne's client 
companies include a customized 
guarantee based on the needs of the 
client. 
For more information regard-
mg techn1cal associates in the 
Inland Empire, contact AppleOne 
Technologies at (909) 358-0 194. 
For additional information on 
AppleOne Technologies and 
AppleOne Employment Services, 
vis it thei r web site at 
" http://www.appleone.com " 
Linda Shriftman is the key account 
coordinator for App/eOne 
Employment Services. 
Tinze for V'Vorld Trade 
by Susan M. Thomas 
International trade is based on 
the conviction that exporting is a 
key component to building a 
stronger economy. This is the mes-
sage that will be stressed nation-
wide during the week of May 19 in 
observance of World Trade Week. 
State, city and county governments, 
district export councils, chambers 
of commerce, world trade clubs, 
civic organizations, colleges and 
U.S. Department of Commerce dis-
trict offices will participate. 
World Trade Week began in 
1926 as a local observance of the 
Los Angeles Chamber of 
Commerce. The initial concept was 
that World Trade Week would pro-
mote the ports of Los Angeles and 
Long Beach. Because of the 
success of this concept and its 
spread to other parts of the country, 
in 1932 the Chamber of Commerce 
of the United States assumed offi-
cial sponsorship. In 1935, President 
Franklin Roosevelt recognized 
World Trade Week on behalf of the 
U.S. Government. After World War 
II, as a result of an expanding econ-
omy and potential for international 
commerce, the focus was expanded 
to include all the facilit1es in the 
greater Los Angeles area involved 
in world trade. 
The week was selected to 
include Maritime Day, May 22, 
which commemorates the 
departure of the SS Savannah 
from Savannah, Georgia, on the 
first successful transatlantic 
voyage under steam. 
The theme of this year's World 
Trade Week is "Make Locally, Sell 
Globally," which underscores the 
benefits of increased international 
trade. 
To celebrate, the Inland Empire 
Fourth Annual Trade Conference 
and International Business Awards 
is being held on Thursday, May 22. 
The Inland Empire International 
Business Association is presenting 
this conference to highlight the 
area's export industry as well as 
future trends. Cooperating in this 
event are the Inland Empire 
Economic Partnership, Chaffey 
College, the U.S. Department of 
Commerce Inland Empire Export 
Assistance Center, and Riverside 
Community College. 
The conference will be held at 
the Doubletree Hotel (formerly Red 
Lion) in Ontario. Important and 
timely topics will include global 
technology mformation (business 
opportunities on the Internet), inter-
national trends that will affect your 
business, big emerging markets 
(where you should be investing 
your company's resources), global-
ization of markets and its implica-
Riv ers ide Association D evelops 
Partnership Strategy 
In an effort to reflect the new phi-
losophy and goals of the organiza-
tion, the Riverside Downtown 
Association has changed its name to 
the Riverside Downtown Partnership. 
"We have been an association for 
17 years, and we have accomplished 
an incredible amount during that 
time," said Sherri Gomez, interim 
director. "Our goal is to develop a 
vibrant, eclectic, alive downtown that 
is clean, safe and convenient to use. " 
Achieving that goal requires the 
"strong partnership support of the 
entire community," Gomez said. 
"Partnership is an action word that 
gets people involved and working 
together ... Association isn't aggres-
sive or active enough. " 
The "Association," a nonprofit 
organization formed in 1980, branched 
away from the Chamber of 
Commerce, its founding organizat1on, 
and turned its focus on the manage-
ment and image of the downtown area. 
The Business Improvement 
District was approved in 1984 by the 
City Council, allowing for all busi-
nesses within the square-mile district 
to be assessed. This assessment 
helped to finance the daily mainte-
nance and downtown improvement 
projects, such as graffiti eradication, 
landscaping and special events. 
Since then, the Downtown 
Par1ne1Ship ha' over.;een many Main 
Street Improvement Project' and helped 
plan evenL' in the downtown area. 
tions for the Inland Empire, and 
how to build and maintain interna-
tional business relationships. 
Speakers and guests will 
include officials from government 
agencies and consulates and repre-
sentatives of companies that are 
actively involved in every aspect of 
world trade. Regional export ser-
vice providers will display litera-
ture and talk about their products. 
For more information call Bill 
Gavitt at (909) 782-7276. 
According to John Hernandez, 
international trade manager with 
the office of Inland Empire 
International Trade, "Importing 
and exporting goods and services 
are the lifeblood of our economy: 
California's exports alone account 
for about $100 billion in sales 
annually. This accounts for about 
1.9 million jobs directly or indi-
rectly supported by exports. The 
state imports rough! y the same 
value of goods and services, feed-
ing the ravenous appetites of 
domestic and local consumers." 
The Inland Empire is one of the 
fastest growing areas in the country. 
Access to successful exporting tech-
niques is more readily available 
than ever before. A continually-
growing number of Inland Empire 
manufacturers are finding that inter-
national sales have become a very 
important part of their business. 
Commemorating World Trade 
Week is a way for our government 
to extend an invitation and chal-
lenge to non-exporting U.S. manu-
facturers to reap the rewards that 
exporting can bring. 
Susan Thomas established Export 
Associates in 1991 specifically to 
help small manufacturers get their 
products sold on the international 
market. Thomas may be contacted 
by calling (714) 282-7694. 
LOW COST 
EQUIPMENT LOANS 
fJ' Low Down 
fJ' Fixed or Variable Rate 
fJ' Purchase or Refinance 
fJ' New or Used 
r A s T Answ.ers {Easy Application) 
rH Fundmg 
Service {We 'll come to you) 
Full range of equipment loans from 
$5,000 to $1 oo,ooo 
EQUIPMENT LOAN CENTERS 
Rancho Cucamonga (909) 987-0177 Crestline (909) 338-1718 
Blue Jay (909) 337-8581 Chino (909) 591-3941 
Diamond Bar (909) 861·9664 
Member FDIC 
QUICK FUNDING IS OUR PROMISE 
CVINEYARD 
Wational<=JJank 
Serving the Inland Empire since 1981 
Equal Opportumty Lender 
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A Picture Is \\'orth a Thousand \\lords 
The pictures tell a story of 
antiquity, serenity and charm. 
But the black and bronze cover 
could as easily encompass a cor-
porate annual report as an adver-
tisement for a national historic 
landmark. 
Together, the photographs and 
design make the Mission Inn 
Executive Brochure a perfect ad 
piece for corporate executives, 
inviting them to conventions at the 
Riverside hotel. 
The mini brochure won the top 
honor. Best of Show, at the Inland 
Empire Ad Club's American 
Advertising Awards Show m March 
at the same hotel featured in the 
brochure. But Mary Winter, the 
woman behind the design, is mod-
est about the award. 
''I don't feel right taking the 
credit, so many people were 
involved in creating that piece," 
Winter said, referring to photogra-
pher Bob Torres and Maurice 
Printing. 
Winter topped the best five 
awards given for excellence in 
advertising. 
It is easy to see why the 
Mission Inn piece was the jewel of 
the night. Eleven full-color pho-
tographs present a visual tour of the 
hotel. The inside cover shot shows 
tbe inn from a distance. The second 
photngraph illustrates a closer view 
of the hotel cast in the setting sun, 
creating an image of rich orange 
and brown. Quaint photographs fol-
low, depicting hotel dining rooms 
in soft light and a vibrant mix of 
colors. 
The genius and daring of the 
six-page piece is that it has almost 
no text. No catchy slogans. No 
long-winded pitches about quality. 
Not even a legal disclaimer to avoid 
law suits. 
Winter, the owner and founder 
of Winter Graphics South, said she 
realized her creation was a little dif-
ferent from the norm. 
"For Riverside, it was very 
daring," Winter said. "'But we 
weren't looking so much to mar-
ket ourselves in Riverside." She 
added that the brochure was tar-
geted at people coming to 
An outside photo of the MISsion Inn, featured here, is one of the swnning pictures 111 the Misson /1111 Exu·util e Brochure. 
California. 
But how did she come up with 
the idea? 
First, she met with the market-
ing director of the inn, and he gave 
her a feel for what the owner was 
looking for. 
Then, she considered how 
best to reach her target audience 
of executives from across the 
nation and lure them to staying at 
the inn and holding conferences 
there. 
"I wanted to do something that 
would highlight the mn without 
being heavy in verbiage," Winter 
said; "something that was going to 
be visual, clean and crisp; some-
thing that a CEO could look at and 
not be burdened with copy and see 
what the inn has to offer" 
And so the idea of a visual tour 
was born. But it took time to decide 
how to completely develop that 
idea. 
Winter said the proces.<.; was 
"like having a baby. It [the ad 
piece] developed over a number of 
months." 
Photographer Torres shot the 
film and Winter decided to bmd the 
photos in a simple black cover with 
bronze writing, which had only a 
small picture of a bell, the MissiOn 
Inn name and the words: "A nation-
al hiStonc landmark hotel." The 
brief writmg inside the brochure 
appears on nearly transparent white 
paper and gives a list of some hotel 
features. 
The final product was mailed 
out to corporate executives and, 
Winter said, the response was fan-
tastiC. 
"The response has been way 
above what is expected for a direct 
mail piece," she sa1d 
Winter capitalized on the hiS-
toric, serene and charming image 
created m the brochure; she used 
that image as part of an in·house 
market1ng campaign 
Her company created small 
cards that tie in a classical pamting 
with a hotel feature. One of the 
cards, which are for hotel rooms, is 
adorned with an impresSionist 
painting of an outdoor cafe to draw 
attention to the inn's Main Street 
location. 
Maintaming the same 1mage 111 
all the marketing p1eces for a client 
is an important part of a successful 
advertismg strategy, according to 
Winter. 
.. We want to develop a consis· 
tent 1mage that reflects that compa-
ny and what 1t's about," Winter 
said. "We would like to mamtain 
the image they have. If they have a 
strong corporate image, you want to 
maintain that and show that in the 
best light. If they don't have an 
image, you want to develop one and 
keep it consistent throughout the 
campaign." 
Winter's philosophy is the core 
philosophy of Winter Graphics 
South, 41689 Enterprise Circle 
North, Suite 212, in Temecula. 
That's because Winter " the owner, 
president and full-time staff Her 
copy writing, photography and 
printing are done by contractors 
The company can be reached at 
(909) 693-0508. 
Aside from the Mission Inn. 
some of her biggest clients are 
the California Housing Finance 
Agency and the city of 
Temecula. 
The busy entrepreneur has to 
balance her business schedule with 
taking care of her two children: 8-
year-old Lauren and 10-ycar-old 
Kyle. She lives with them and her 
husband in Murrieta. 
"I don't want to get so bus) 
that I don't make t1me for them." 
Winter said. "They are my kids. 
and they deserve a big part of me. 
too. It's a balancing act" 
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Colton Contract Written on Flypaper 
by Rebecca Jo James 
There appears to be a fly in the 
ointment or rather in the Colton 
ground that is keeping the construc-
tion of a $150 million paper plant 
from happening. 
A one-inch-long Delhi Sands 
Flower-loving fly has made its 
home in the Colton Dunes, but the 
removal of exotic vegetation and 
sand mining has caused its exis-
tence to become dangerously close 
to extinct. Even the dumping of 
cow manure has had a negative 
effect on the fly, causing it to be 
placed on the endangered species 
list in 1993. 
Air travelers will find they 
have less stops to make in Ontario 
and Los Angeles international air-
ports this summer when the new 
one-stop concession centers will be 
up and running. 
The concession centers will 
consolidate foreign currency 
exchange, travel insurance, notary 
pub! ic, travelers checks and other 
passenger business services into a 
centralized location. 
uour goal is to make life easier 
for the traveling public by stan-
dardizing the level of business ser-
vices we offer at both airports," 
said John J. Driscoll, executive 
director of the Los Angeles 
Department of Airports, which 
operates LAX and ONT. 
Previously run by three inde-
pendent companies, the new con-
cession center was awarded to 
Lenlyn Limited, a company which 
has been trading at LAX since 
1984 and which won the bid over 
Thomas Cook, Travel Ex American 
and Southshore Bank. 
Lenlyn scored the best of five 
out of six criteria points: financial 
return to the department; financial 
capability; experience and qualifi-
cation; facility design and quality 
of improvement; management and 
operations plan; and fees to be 
charged to the public. 
Colton officials, as well as Visy 
Paper Company representatives, 
have scheduled meetings with the 
Department of Fish and Wildlife. 
"The purpose of the trip is to 
discuss the proposed Fly Habitat 
Plan and the Agua Mansa 
Enterprise Zone," said Colton 
Mayor Karl Gaytan. 
According to a report generated 
by the Department of Fish and 
Wildlife, downhstmg for the fly 
might occur in 2010. In the mean-
time, special compensations must 
be made for the fly's existence. 
Relocation of the fly while in pupae 
stage as well as cultivating the veg-
etation needed for the fly's exis-
Steven Fraser, president of 
Lenlyn, said the transactions for 
one year total approximately three-
quarter of a million dollars, but it is 
the service that counts. 
"You can offer lots of money, 
but if you don't hit the spot on a lot 
William Shakespeare wrote of 
the stuff "dreams are made on" in 
his work "The Tempest," and his 
phrase easily describes what is hap-
pening every weekend in Glen 
Helen Regional Park, in the 
foothills of the San Bernardino 
Mountains. 
A magical, mystical and adven-
turous event materializes and takes 
many different forms. Knights, 
wenches, fools and bards entertain 
and serve the nearly quarter of a 
million visitors to the annual 
Renaissance Pleasure Fa ire. 
"It's unlike anything else you 
will experience in an event in 
Southern California," said Publicist 
Frances Rivetti. "It's imaginative 
and enchanting." 
The event, which opened in late 
April, runs every weekend and 
Memorial Day through June 15 
from 10 a.m. to 6 p.m. Tickets are 
$17.50 for adults, $15 for students, 
tence are in the plans. 
But this lengthy procedure 
could take up to 14 years and could 
cost $1,596,000. 
Garnering as much support as 
possible, Gaytan appealed to as 
many sources as he could. Vice 
President AI Gore met with Gaytan 
and discussed the situatiOn for 
more than an hour. 
''The vice president assured me 
that the Clinton administration 
would work with the appropriate 
government agencies to enable us 
to proceed with the paper plant," 
Gaytan said 
continued on Page 44 
of the different elements, you won't 
get the job," Fraser sa1d. 
Lenlyn Limited is slowly gain-
ing recognition as ICE Currency 
Services USA, which IS a brand 
continued on Page 43 
seniors and military, and $7.50 for 
children aged 5 to II. The park is 
A lillie princess at rite Pleasure Fa ire. 
located at the northern junction of 
the 1-15 and 1-215 freeways. For 
more information call (800) 52 
Helping Teens 
Help Themselves 
An Inland Empire vocational 
program recently honored some of the 
men and women who volunteer their 
time or money to help teen·agers find 
direction in their lives. 
John Melendrez. a custodian at 
Ontano High School, was one of 12 
people honored by the Baldy View 
Regional Occupational Program 
(ROP) at the Ontario Marriott Hotel. 
For one semester, members of 
the program spend some t1me 10 the 
classroom learning about a career-
markeling, auto mechanics, co.smetol· 
ogy, aviation, etc.-and most of the 
time heing trained on site by a profes-
sional. To qualify for the program, 
applicants must be at least 16 yean> 
old or a junior in high school. Some 
adults are accepted 
Participants who sign up for 
building maintenance may end up 
with Melendrez, who will show them 
how to clean up Ontario iligh School 
His job can get complicated, said 
Pamela Beekman, an ROP program 
manager. One of the thmgs he does IS 
show teen-agers the different tech· 
niques for cleaning surfaces, such as 
gla.ss or floors. 
continued on Page 66 
de On' 
FAIR E. 
The event features just about 
every Renaissance theme 
imaginable. 
There is the tradi-
tional jousting competi-
tion, which is unchoreo-
graphed. Men in full 
armor really try to knock 
each other off of armored 
war horses by striking 
each other at full gallop 
with metallic lances. 
"They absolutely 
bash the hell out of each 
other," Rivetti said. 
Other highlights of 
the Faire include around-
the-clock perforrnances of 
Shakespeare's "A 
Midsummer Night's 
Dream," a magic show, 
and a popular audience participa-
continued 011 Page 37 
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Law Firms ..... , ..... .~ .... , ... ,. -111 
Rtml!.£•tl b_\ \umha of tllorm·_n m tile 111/am/ Emprn· 
Finn 
Ad dross 
I Attorntys in I.E. Sp«laltlts Clitnttlt 1 Officts in I.E. Offict Manager 
I Officts Co. Widt in I.E. 
Local Managing Partner 
TIIIt I Partners In I.E. 
City, S,.t., Zip 
B<st, Best & Kritgrr LLP 
3750 Umversity Ave. 
Riven;ide, CA 92501 
Thompson & Colegate 
3610 Fourteenth St. 
RiverSJdt, CA 92501 
Covlagtoa & Crowe 
1131 West Sixth St., Ste. 300 
Ontario, CA 91762 
Schttcbt, SbfvUo & Sb~nbtrger 
801 E. Tahquttz Coyn Wy., Ste. 100 
Palm Spnngs, CA 92262 
Reid & HtUyer, P.C. 
3880 Lemon St 
Riverside, CA 92501 
Thomas, Mort, Prosstr & Knudsto LLP 
3403 Tenth St., Ste. 300 
Riverside, CA 92501 
Redwine & SherriU 
1950 Market St 
Riverside, CA 92501 
Enn, Crandall, Wade, Lowe & Gates 
9483 Haven Ave., Ste. I 02 
Rancho CUcamonga, CA 91730 
LOl Public Ulw, Ovil Lttigation, 
52 NaturaJ Resources, 
Labor. Public Finance, 
Business 
22 Ovil Lihgalion, 
9 Real Est3tc, Construcuon, 
Estate Planmng, Work:ers Comp. 
Cit)' of Corona, 
Riverside Community Hospttal, 
Ontario Mills 
Insurance Companies, Auto 
Companies, School Districts, 
Hospllals, Govt. Agencies 
Norwest Mor1gage, 21 Municipal, General Civil Litrgation, 
13 Real Estate, Tax, Employment, 
Estate Planning. Probate, Family, 
Business Law, Banlcruptcy 
Southern CA Housing Dev., Casa Colma, 
CAState Bank 
18 Real Estate Law, Commercial Business 
4 Liugation, Probate & Estate Plannmg, 
General Busmess Law, Family Law 
16 Utigation, Labor and Employment 
9 Law, Land Use, Zomng. Probate, 
Estate Planning, Envuonmenlal 
IS 
8 
12 
8 
II 
5 
Busmess, Real Estate, 
Secuuttes & Finance, 
Environment & Public Law; 
Civil LJttgation 
Condemnation & Water Law, Cwil, 
Business & Tax Utigation, Real Estate & 
Business Law, Tax & Estate Planning, Probate 
Insurance Defense, Corporate 
Defense, Medical Malpractice, 
Products Uability, 
Insurance Coverage 
WND 
WND 
Health Care, 
Toxic Tori 
N/A 
Insurance Companies, Auto 
Companies, County of Riverside, 
County of Los Angeles, 
Financial Compantes 
Titlt Phone 
Fax 
Doyle Letbeller Christopher L. C.rptoler 
Firm Administrator Managing Partner 
(909) 686·1450 
(909) 682-4612 
Linda Asaro Jack Marshall 
Office Manager Managmg Partner 
(909) 682-5550 
(909) 781-4012 
Kim Navarro Holme Robert H. Rttder 
Administrator Co-Managmg Partner 
(909) 983·9393 
(909) 391-6762 
Charlene Treatch Daniel T. Johnson 
Office Manager Managmg Partner 
(619) 320-7161 
(619) 323-1758 
Ron Hill Richard D. Roth 
Administrator President 
Sheila Coner (909) 682-1771 
Assistant Administrator (909) 686-2415 
April Van Wye 
Administrator 
Rober1 H. Matheson 
Administrator 
Kathi L leWIS 
Office Administrator 
William E. Thomas 
Managing Partner 
(909) 788-0 I 00 
(909) 788-5785 
Justin McCarthy 
Managing Partner 
(909) 684-2520 
(909) 684-9583 
Curtis L. Metzgar 
Director 
(909) 48J.6700 
(909) 483-6701 
Mower, Kode:r, Nebeker, Carlson & HaiJuck 4 P.L. Insurance Defense, Insurance Cos., Co. of San Bem., 
BUilders, Self-Insured 
Companic~. Contractors 
Nancy Simas 
Office Admmistrator 
J LowtntbaVJ. Tierney 
M3nagmg Par1ners 412 W Hospllallly Ln., Ste. 300 2 
S3n lkmardmo, CA 92408 
Rosc:, Klein & Marias 
650 E. Hospit<~htJ Ln., Stc. 450 
San Bemardlllo, CA 92408 
Middlebrook. K11str & Popka 
1411 North ·o~ St. 
San Bemard1no, CA 92405 
Macl...acblan & Burford 
560 East Hospllality Lane, 4th Aoor 
San Bemardmo, CA 92408 
Vamn-, Saltsoa & Oobltr LLP 
3750 Uni\'etsily Ave., Ste. 610 
R1msidt, CA 92501 
Lt"is, D'Amato, Brisbois & B~gaard 
650 East Ho:.pitality Lane, Ste. 600 
S3n Bemardmo, CA 92408 
FaBenOG, Ltmua, Seba<ror & Dominick 
215 North -o· St, First Aoor 
San BemaJdino, CA 92401-1701 
Wilsoo, Borror, Dunn & Davis 
255 North "D" St., Ste. 307 
San Bernardino, CA 92401 
1boaw E. Mlll<r 
237 W. Foonh St. 
Claremoot, CA 91711 
Bloom, Rudibaugh & Guu 
805 E. Aonda Ave. 
Hemet, CA 92543 
1'11rur s .. obol}' 
Premises & Products Ubality, ADA Oann.s 
Employment l...aw 
\\orker:. Compensation, 
Personal InJury, 
Asbc:.tos Litigation 
General Trial Practice, 
Jn.suram.:e Defense, 
Insurance Coverage 
Insurance Defense 
Personal InJury 
Civil Litig<~lton 
Corporate, Business, Real Estate, Mming, 
Taxation, Llligation, Estate Planning. 
Environmental 
Public Entity Defense:, 
Insurance Litigation, 
Busmess & General Littgation 
and Appeals, Employment Law 
Busin~. Civil Litigation, Real Estate 
Taxation, Estate Planning, 
Probate, Family Law, Insurance 
Personal InJury, Insurance Defense, 
Civil Utig.auon, Civil Appeals, 
Estate Planmng, Trusts, Wills, Probate 
Construction De feel 
Individuals 
Insurance Companies, 
Self-Insured Governmental Entities, 
Self-Insured Companies 
lnsuranceComp.:tnics, 
Cltie.s, Counttc~. 
Goo,;crnmcntal Agcncit:s 
WND 
Variol.lS C111ts, School 
D1stnclS, and Numerous 
lll'>urancc Carriers 
Diocese of San Bernardino 
National Orange Show 
Bonadiman-McCa1n Eng 
Travelers Insurance Co., 
Umvcrsity of CA, Citation Ins ., 
lndemntty, Cittes of Colton, Redlands, 
Upland, Chino, San Bcrnardmo, Yuca1p.1 
Home Owners Associalions 
Properly M;magers 
I 
5(CA) 
Jan Baucom 
OfficeM3nagcr 
(909) 381·3334 
(909) 889·2007 
Robert I. Vints 
Manag1ng Partner 
(909) t<84-6014 
(909) 885-0777 
Nancy Hillhouse Michael Kaiser 
Administrator Manag1ng Partner 
(909) 888-5751 
(909) 888-7360 
Carol Espmosa Michael Mugg 
Office Manager Managmg Partner 
(909) 885-4491 
(909) 888-6866 
Lorie Hobday Bruct Varner 
Financial Admmistrator Managing Partner 
(909) 274-7777 
(909) 274-7770 
&lndra Wray 
Office Manager 
Elizabethe A. Stracke 
Office Manager 
Thomas M. Dav1s 
Managing Partner 
Rachel Miller 
Attorney 
Kenneth T. Krttble 
Managtng Partner 
(909) 187·1130 
(909) 187·1138 
Wilfried Umann 
Managmg Partner 
(909) 889.1691 
(909) 888-5119 
Thomas M. Davis 
Managmg Partner 
(909) 884-8855 
(909) 884·5161 
Thomas E. Milltr 
CEO 
(909) 624-2434 
(909) 398-1258 
Personal Injury, Family Law, NIA Kathy Bloom Kathy Bloom 
Bankruptcy, Criminal, Partner Partner 
Estate Planning, Probate, (909) 625-1400 
Real Estate, Tax law (909) 925-1520 
P. I. Defense Lit•gatton, Allstate Insurance Co., N/A Gnbam J. Baldwin 
1,. 290 NortiJ ·o· St., Ste. 400 
San BcrnardJno, CA 92401 
Employment law, Alhed Ins. Co., United Managing Partner 
ln;u~ance Coverage, Services Auto Assoc (USAA), (909) 884-1256 
Workers' Compensation Defense Consolidated Freightways (909) 888-7876 
.VIA ~Nor Appfuablt WND = a(,u/d Not Ducfose I1D =not a\ailable The informatiOn in the aba1e list K-0.5 obtuinedfrom the compames 11-:tt'd To the best of our k11owledge rhc mformtltlml mpplu:d ~~ an:u· 
rate as of press ttmc. While nery effort u made to emure the accuracy and thoroughness of the fw. omiss1011f and t)pographlcaf errors wmelime occur. Please so1d corrccuom or add/tWin on company lt:ttcr· 
head to· n,e lnliJnJ EmpiTt 81HtntU Journal, 8560 Vineyard Ale Sulle W6, Ramlw Cucamonga. CA 91730-4.U2. Rt'Sfurtlltd by Jerry Strmm Cop_rriKh¥1997 Inland Empirt' BIIS/IItSS Journlll. 
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Dreams 
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tion show entitled "Manly Men in 
Tights," 111 wh1ch performers teach 
audience members how 10 handle 
swords and do other manly things. 
This year features a children's 
area, offering fairy tale shows, sto-
rytelling, and St. George and the 
Dragon participatory theater. 
And in between these events 
visitors can enjoy the various mar-
kets, which offer everythtng from 
Renaissance-style garments lo 
authentic foods and British ale. 
A full Elizabeihan banquet, 
w11h Cornish game hen, is served 
by "wenches" al the Boar's Head 
Inn. 
The ent~re extravaganza has 
come a long way s1nce drama 
teacher Phyllis Patterson started it 
35 years ago. Now tl is run, at a 
cost of $3 million, by Renaissance 
Entertainment Corporation. 
Visitors to the fa ire, which fea-
tures about t5,000 people daily, are 
mvited to dress the part. A costume 
competition and parade take place 
each faire day at noon. 
" II gives them an opportunity 
to be somebody else for a day," 
Rivetti said, "to dress up and be 
who they want to be." 
Best-Selling Business Books 
Here are the current top-10 best-selling books for business. The list is 
compiled from information received from retail bookstores throughout 
the United States. 
l. "Wall Street Money Machine," by David and Tom Gardner (Simon & 
Schuster ... $24.00) (5)• Usmg formulas to determine your approach to 
investing. 
2. "Dogbert's Top Secret Management Handbook," by Scott Adams (Harper-
Collins ... $16.00) (7) Adams strikes again, this time at new managers. 
3. "Forbes Greatest Business Stories," by Daniel Gross (Wiley ... $24.95) (9) 
Achievements in business from colonial times to now. 
4. "Clicking," by Failh Popcorn (Harper-Collins ... $26.00) (I) 
A technique for knowing when a business idea is right. 
5. "The Dilbert Pnnciple," by Scott Adams (Harper-Collins ... $20.00) (2) A 
devastating, though witty, vic:w of modern business. 
6. "The Motley Fool Investment Guide," by David and Tom Gardner (Simon 
& Schuster ... $24.00) (3) A not-so-foolish look at investment strategy. 
7. "The Millionaire Next Door," by Thomas J. Stanley and William D. 
Danko (Longstreet Press .. $22.00)•' Millionaires are made of discipline, 
work, and frugality. 
8. "The Road Ahead,'' by Bill Gates (Viking/Penguin ... $29.95) (6) 
America's best known chairman peers into the future. 
9. "Mean Business," by Albert J. Dunlap (rimes Business ... $25.00) (4) 
Saving a business by gutting it and selling what's left. 
10. "Leadership Secrets of the Rogue Warrior," by Richard Marcinko 
(Pocket Books ... $20.00) (8) Business advice from a novelist and ex-Navy 
Seal. 
• (5) -indicates a book's previous position on the list. 
• • -indicates a book's first appearance on the list. 
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IF YOU LIKE 
THIS BOOK, 
YOU~LLLOVE 
THE SOFTWARE 
The 1996/1997 Book of Lists on Disk 
The Book of Usts is an ii.Mual t'lr-------- Features: 
rc:fcrence sowce like no other. 
Valuable corporate 5tati.stia, 
key executive contacts., address 
infonnation, and mo~. A 
virtual goldmine of data for 
research, direct marketing. and 
salesprospectingpurpos.es.. 
TopList, the soft't1t;ue vc:r· 
sion of the Book of Lists, 
takes a popular product from 
a premiere publication 
and lets you access, mampu-
late, and pur its powerful runtenlS 
to work for you 111 mi/I.Uid. 
Use TopList or quickly . 
extract the data for use m 
your favonte software. 
Whd~mon,ifyou 
liktd tarlitr ~·trsions ofTopUst, you'U lo~ tht 
improwd vtmotl J.O for Windows or Mocinlosh. 
Plug into current company dn1ii 
After your easy installation, what next? With 
TopLis! version 3.0 for Windows or MacintOISh, you 
can click into 1he d;lla section, where you'll find the 
list of bU5incsses that appear m the Book of Lists. 
NOI'.; you can~·~~· and 1ort by com poll)~ list!runlc or 
zip code!compony ord(r. 
To order: 909-484-9765 
• Easily uport W.ta (w1thoul 
111Stalbng lht TopUst databl.w) 
flli'IBCmotherJO!twue.(A.CT!, 
MICftJSO!t Word, 'M:.rdl'crfcct 
alldmmymcwe). 
• Cute and ave "~Mlriplt ldlm. 
• SCI}'Q~Wiencr•stapandlcftnw· 
pnandx.lcctfrmlmultiplc!~b. 
• \1~ pnnt data 10 su: popular 
Avery~lf~ts. 
• l'qd leacn am labeb 10 select 
"'"""' Bak'Thpl.Jsl rntum: 
• Sortdlltabycompan).hWrri:ornpcodt/«JDDI**) 
"""' 
• McrgeW.ta"ithyouralllOCDknmandpmt 
ma~bnglabels. 
• PnnteusbnR'pONIJ5UIIalllll'selcctdall fiddl. 
Need more infomwtion? 
• FOJ 1 complelt listlngoftbc list c:~tegones. rluoed 
&nd the number~rc:coobper I~. au theTopUit 
Fu>l3.::k.S<lviceat i-800-49J-47S1.Rtq\1Ql 
document 02.1. 
• hnp:;;w.,•w!Opt!Sl com; e-mn T~C~rtm!o@\ophsl..om 
• Forpre-purdlasetechng]..tCOOlpatJbi.ty 
queslKlrD,Cilii..S00.347-9267. 
or hnp://www.toplist.com 
OR FAX Form to 909-391-3160 r--------------------, V LX'f f llot'e what I'm reading about TopList Version 3.0. 
.J..t...J. Please rush me my order. 
I use a: 0 PC 0 Macintosh 
TopLis! (g, $99.00 ea 
Add8.5'11sakstax 
Add shippinglbandhng 
Nut business day ($8.50) 
Tolnl 
0 Paymrnt tndo:Rd 
Charge to: 
!:JV"' QM.s1erUrd 
QAMEX 
AllriiJi..<<~rt:lllt~rlonJ<• 
'"" Crcdilcardii _____________ E><p 
Signature ~,,r-,_=,.=con£="'la:J"'""'='c---------------­
Name 
Company---------------------
Addre5.S _____________________ _ 
City----------------------
Stale _______________ Z.p ------
Phone ___ -=====----Fu _________ _ 
• 
Mail thUform to: 
8560 Vloeyard An., Suitt 306 
Raoebo Cucamonga, CA 91730-4352 
A.fl.tub.rr.Jupp<tdoooH~. T~OOS 
.U.,••.a.bl~for_....W.ollk.-PC:r.CIIIli/(J(J.J.f1-9l67for~~WM/Gbciuy. 
(11996 MulC11DJ Sol11ltoU,I.Jd. Pnc:t~ovul.lbol•tynb!ecttodluJC All~ttnlldOf 
L-- '::!"'!:.un:1:1t=~c=:e=~c-=~ack=u.:~~~:!a::-- .J 
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COIW:PUTERS/SOFTW'ARE---
----Phaser Banks Are Off-Line, Sir 
Crashes and Freezes, Part Two 
by J. Allen Leinberger 
Movies computers never crash. 
Well, hardly ever. When the Star 
Ship Enterprise needs dramatic 
effect, they allow it to loose some 
vital function. Then Scotty or 
Geordi or Chief O'Brien works 
some magic just in time to stop the 
Klingon attack. 
It is different with you and me. 
When our computer locks up, we 
get frustrated. We get angry. We 
click buttons and growl at the 
screen and, then, pound our fists on 
the keyboard. Only golf clubs take 
more abuse than a computer. 
But wait. The first thing to do 
when your computer freezes up is 
sit back and relax Panic can only 
make it worse. Don 'I touch any-
thing. Grab a pen and paper and 
write down what you see on the 
screen. You will want it when you 
recover your work. Somehow it just 
never reads as well after you try to 
rewrite it from memory. 
Next, on the Macintosh, hit 
Option-Command (the APPLE but-
ton) and ESC at the same lime. 
David Pogue of "Macs For 
Dummies" says that this will be the 
only time you will ever need to hit 
the ESC button. It will ask you to 
click on the word QUIT. If you're 
lucky, this will get you out of the 
frozen program and put you back to 
normal. 
But probably not. 
More often tban not, this caus-
es everything else to freeze up. 
When that happens, it's time to 
reboot. On the Mac, that's Control, 
Command and the ON button all at 
the same time. This should shut 
things down, and you bave to turn it 
back on and start all over again. (I 
told you to write everything down 
first, remember.) 
Sometimes the machine gets so 
stubborn tbat it will not shut down 
completely. In that case, there is a 
button on the back of your machine 
that runs everything to ground and 
shorts the entire system. It's not a 
good thing to do, but sometimes 
you just bave to do it. Then ... turn 
everything back on and see what 
you bave. 
When my Performa comes 
back on, it should begin the start-up 
sequence with what is called the 
"Happy Mac." That's a computer 
picture with a smile on it's face. If I 
get a picture of a floppy disk with a 
question mark in it, my computer 
has lost the main disk drive. All is 
lost. 
But wait! Maybe not. 
No book I have read tells you 
this; but if all else fails, after you 
have tried to turn off the power, 
unplug everything from the wall 
socket for about five minutes. You 
may have to reset your clock and 
other preferences, but it can magi-
cally find the missing hard drive. 
If you come back on all right, 
but you freeze up again immediate-
ly, you have a conflict. Reboot and 
hold down the Shift key. On Apple 
products this will turn off all of the 
extensions. It will even tell you that 
they are off, and you will probably 
eliminate whatever conflict was 
stopping you. 
Turning extension combina-
llons on and off can help you track 
down the conflict. You can also try 
restarting from your start-up disk or 
disk-tool floppy. 
But be careful! An Apple tech 
rep on the phone told me to do that 
and forgot to ask if I had upgraded 
to the new 7.6 operating system. By 
following her directions, I wound 
up packing away 7.6 and rein-
stalling 7.5.1. I also ate up the last 
of my available hard drive 
megabytes. Quite often phone tech 
reps will recommend rebuilding 
your desktop or replacing the sys-
tem. Be very careful. This may be 
the time when you actually have to 
pull out the manual and read it. 
Something else to know about 
extension conflicts is you may have 
installed them yourself. 
Unwittingly, of course. Older pro-
grams that you may have bought in 
a bargain bin have older versions of 
operating extensions and they may 
replace what you need for Quick 
Time movies or AOL 3.0 to oper-
ate. If you find these, throw them 
out and replace them with the latest 
continued on Page 43 
BUSINESS INFORMATION RESOURCES 
WEB SITES 
American Stock Exchange .................. http://www.amex.com 
Bank@Home, Union Bank's Internet Banking Center 
............................................................. http://www.tdmt.com/usa 
Better Business Bureau ....................... hllp://www.bbb.org 
Brett Grantund ...................... hllp://ais3.assembly.ca.gov/repwww/member/a65 
California Assembly .............................. http://www.assembly.ca.gov 
California Center for Health Improvement 
.................................................. hup://www.webcom.com/cchi/ 
Caliromla Secretary or State .............. http://www.ss.ca.gov 
California: voter and campaign info 
................. hup://lmx.com/inlandempire 
Consumer World: product info ............ htlp://www.consumerworld.org 
Japan External Trade Organization (JETRO) 
................................................. hltp://www.jetro.org 
lA TRADE, Tradeport, U.S. Department or Commerce 
........................................ hllp://tradeport.org 
Palm Springs Desert Resorts Convention and Visitors Bureau 
....... hup://www.desert-resorts.com 
U.S. President ....................................... htlp://www.whitehouse.gov 
E-MAIL ADDRESSES 
Bill Leonard- ..... ................... senator.Jeonard@sen.ca.gov 
California Center for Health Improvement 
............................................... cchimail@·aol.com 
Inland Empire Business Journal ......... busjournal@rearthlink.net 
Inland Empire International Business Association 
........... ieibatrade@aol.com 
U.S. Government Printing Office, GPO Access 
.... gpoaccess@gpo.gov 
U.S. President ...................................... president@whilehouse.gov 
U.S. Vice President ......•. ....•............... vice-president@whitehouse.gov 
BULLETIN BOARD SERVICES (BBS) 
Information is subJeC1 to ch.mge Wtthout notice and some operators may charge fees. 
AJic~'s Wondnlllnd: Amateur radio, Psion and Renegade support. CD-ROM, No Ratios, On-line 
games, active mes.c;age bases; (909) 597·4469. 
Appl~ Elite II: Networked messaging, on-line games, transfers for Apple II and Mac. 14.4 baud; 
(909) 359-5338. 
1k Bluqxint P!acr BDS: CAD-plottmg -.ervice; drop "DWG .. Aulo·CAD files, zipped and text file 
in CAD hhrnry. 14.4 baud; (310) 595.~088 
Cyber Korn: Korean informatton and programs, shareware files. business, education, PC ~upport. 
Internet files. 14.4 baud; (310) 926-1899. 
Eblx- Business: Business management. labor laws, CPA issues, human re.<:<>urces. employee bcn-
efiiS, 14.4 baud, 24 hours; (714) 239-6864 
lovestorLiak: Stock, commodity price.s. real estate, daily news, personal finance, mutual funds. 28.8 
baud; (818) 331-4611 
MommadiUo's BBS & Bruk!ast: WwivNet. E·matl, TradeWards, Lord Scrabble On·hnc, 14.4 
baud; (310) 432·2423. 
PC-Wiodowm•ktr BBS -A.U.G.I.E.: Computer user group club BBS, supportmg IBM Atan and 
Mac downloacb, on·line games, RIP menus, 28.8 baud. (909) 637·1274 
r.--------------------------------~ LIST YOUR BULLETIN BOARD 
I Name of board----------------------
: Phone number----------------------
: O General interest 0 Product support Modem speed-------
1 0 Spedalty:-------------------
: E-mail services----------------------
1 Features------------------------
: Fees Hours _____________ _ 
I 
1 Voice phone---------------------=-= 
I 
I 
I 
Tt11 lnl1"d Empor, [}.,...,,,. • J<HHil 11 ', r ornr,.L<nq l Lo-,.t ol tho lac tl bulll'llr1 ho trtl"i II v "' 
••ould loko• to Ill''>'"" IHolr!l 111 lu<ILd loll <HII !loo <<•Upon ,lrHI rlllol 11 to lniHHt fn>pr< 
Ouo.,orl< .,.._, Journ ll i\ttr• Oullo lin E! • Hd, fj ,1,0 Vo•H y Hd Avr !.otr HJh Holi\LilO Cu< .1111 "''I' 
Cfl rt7 !0 lt.;; 
I 
I 
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_.... MANAGER'S BOOKSHELF ...._ 
the \Veb Snaring M:ore People on 
"Increasing Hits and Selling More 
On Your Web Site," by Greg 
Helmste//er; John Wiley & Sons, 
lnc., New York, New York; 
373 pages; $24.95. 
We're witnessing the early-
stage development of a marketing 
tool. Busine..<.;ses, individuals, and 
service organizations are rushing 
onto the World Wide Web. Some 
have discovered it to be an amaz-
ingly good way to promote them-
selves and their products. Some use 
it to generate direct sales and are 
doing quite well. By one estimate, 
retailers have generated over $300 
million through the Web. 
Before you rush to the conclu-
sion that the Web is made of gold-
en threads, keep in mind that the 
estimated number of retailers using 
the Web for direct selling exceeds 
I 00,000. Total numbers are hard to 
determine, but they add up to an 
average of only $3,000 each. That's 
hardly the mother lode; however, it 
does point our one clear fact: peo-
ple do make direct purchases on the 
Web, and $300 million is far from 
chicken feed. 
Author Helmstetter is a co-
founder of Monsoon Media 
Development, which develops on-
line marketing strategies for busi-
nesses. He is also one of a new, 
rapidly growing breed of marketers 
who are learning the business 
lessons the Web has to offer. 
According to Helmstetter, the 
fundamental lesson is that the sole 
reason why busmess should be on 
the Web is to generate either direct 
or indirect revenue. Indirect rev-
enue means using the Web site to 
advertise or promote a product or 
service that will interest and predis-
pose a prospective buyer to pur-
chase a product or service. In reali-
ty, some Web sites lake both the 
direct and indirect approach, but a 
good number seem to be on the 
Web to satisfy owners • egos. 
The effectiveness of a compa-
ny's Web site is measured by the 
ratio of "hits" (traffic volume) to 
actual sales. A hit is when an mter-
ested prospective buyer visits a 
business home page on the Web. A 
major goal of a home page is to 
interest a visitor enough to browse 
through one or more topics listed 
on the page . 
The author believes that roo little 
planning goes into the make-up of a 
home page for business. He notes: 
"Planning your promotion 1s a 
fundamental step in the creation 
of your overall marketing plan, 
business model, and strategy . 
Because all of this must be done 
before you begin to build your 
site ... promotional strategy 
(comes] before site design. By 
planning your promotion, you 
learn much about how to build 
your site and for whom you will 
build it." 
Helmstetter takes a cool. ratio-
nal view of the Web's potential as a 
marketmg tool and builds a logical, 
step-by-step approach to using it. 
<8> ~ 
BARTER EXCHANGE 
{The Personal Touch) 
Additional Business through Bartering 
Why lay out hard earned cash for your business expenses when you can be banering and paying 
for them with addttional business we send you? 
Conserve your cash outlay and reduce your overhead by bartering with Barter members for your 
business, personal, family needs and expenses. 
When you pay $200 cash outlay out of your pocket for mechanical, printmg. legal, medical, 
office/shop maintenance, TV/t~pplianccs. etc., you could have conserved that hard earned cash and paid 
for those ongomg expenses with the business/credits you have earned and accumulated' Addnional 
busmess paid for through bartering. 
Usmg your WHOLESALE buying power, your cost (barter credits equivalent to ca.c;h dollars) you 
are purchasing at the regular price, however actual cost out·of pocket is your WHOLESALE COST. 
PLUS YOU STILL HAVE THAT S200 HARD EARNED CASH IN YOUR POCKET NO'N doon't 
lhat sound great? INTERESTED? 
Founded: Family Owned and Operated Since 1985 
The De La Torru. Joseph, Jultt, Maryann and T11ny 
909/881-6131/32 • Fax 909/881-6133 
One of the most 1mportant pieces of 
advice he offers IS not to be 
deceived by a relat1vely low devel-
opment cost, including the price of 
establishing your own domain on 
the Web. The real expense of using 
the Web for sales and marketing 
isn't in hard dollars, but in time. 
Your site must be continually mon-
itored and updated. In addition, the 
author pomts out that it is well 
worth your wh1le to surf the Web to 
see what competitors and others are 
doing. New 1deas show up daily, 
and the pressure that puts on Web 
managers is enormous. In fact, 
most Web managers complain that 
they don't have the time to do 
everything that's necessary to 
assure a Web site has maximized its 
effectiveness. 
"Increasing Hits" is one of the 
best books on the subject that I've 
read. It's interspersed with "tips" 
thai nol only apply to marketing on 
the Web but markellng through any 
media. As you might expect, the 
author gives himself a plug (and 
greater depth 10 his advice) by giv-
ing the Web site he's established for 
the book and his own business. 
The book's single maJOr flaw is 
common for those who are early 
adopters of a technology. It lacks a 
glossary of Jargon and technical 
terms that it uses, probably because 
it's assumed that the reader is 
already familiar with the world of 
the World Wide Web. It's a strange 
failing for an author who cites I he 
recent case of two corporate man-
agers who didn '1 know the Web 
existed. 
If you're among the group that 
still hasn't learned of the Web's 
business potential, "Increasing 
Hits" is well worth your money, 
time and effort. 
-Henry Holtzman 
WISE ABOUT MAIL 
Fh~ )-atn *10 our ~~lc: " ... 
bom Into • alaoa- bulaLmplc t!O&tal 
.,..c.cm He Jc.~d _ .. , .. to ~peed 
up mail, -"" lo cut lhm~.q~h poeta1 
regui•Uooa lo make ~an cff1.'CU\~ 
-.... ~tany poetal chancca later, our 
eagle 1• IIU]I gm..ing ln 111111dom 
Often Um.ca, 1llnaJ"tcr then lhe Po8t. 
Offitt. 
If you need hdtl ...tlh • nu.ll· 
lng fmm 15.000 tn 15 1ni1Uon Jlkcca, 
we can ac:n..: \TIU. 
We ll111 hdt) eort lhfOO&h 
the: muc: (7( tJO&tal n:plauon.., lo 
~"C you lhc moM money~. 
\VeiiCT\-c~th.tm.•.ll 
DC"Inlcttcra, rnagutnca, IMUQoa, 
.:lfmailcra, catalop. or •ny other 
tn~e of mail. Out~ hcnc:Ot 
from cx:p..~ li"C Mw obtained 
from ~ ldlh \he 1'-t Otl'k-c. 
Let our •iedom hc.lp )"'U -.'Grit 
-.martcr not h.nler. 
< .._~ Sou~/Um Ca!if~r;rw ~ 'Binutry & 9tlauing Inc. 
................. 
10661 Busnless Dr., Fontana, 92337 
(909) 829-UO FAX (909) 829-US9 
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20. 
21. 
22. 
23. 
24. 
25. 
25. 
, Law Firms 
Nanl..ttl lr.\ \umbtr o/ \ttorllt .l' m tilt /ulwul l.lllf'lrl 
Firm 
Add= 
City, State, Zip 
Gnv .. &Kiq 
1317 W. Foothill Blvd, Ste. 200 
Upland, CA 91786 
I AUorneys in I.E. 
I Partners in I.E. 
Spedaltits 
Government liability, Real Estate Law, 
Construclion DeJect, Products, Professional 
and Premise Uabtlity 
Knobbe, Martens, Olson & Bear ILl' Intellectual Property,Law, Patents 
3801 University Ave., ~e. 710 Copyrights, Trademarks, 
Riversuie, CA 92501 Related Litigation 
Mauoriao & Brip&)lo Corporate and Business, 
9333 Boseiioe Rd, Ste. I !0 Real Estate, Personal Injury, Bankruptcy, 
Ranclto Cucarnonp, CA 9!730 Family and Criminal Law 
V!nn<dg<, Garnty & Gladson, Inc. Estate Planmng. 
255 W.. Foothill Blvd., Ste. 210 Probate, Elder Law 
Upland, CA 91786 Conservatorsh1ps, Guardiansh1ps 
CalalaedftdH Workers' 
2890 Inland Empire Blvd, Sle. 100 Compensation 
Ontario, CA 9!764-4643 Defense 
Dkkmaa & Holt Construction, Real Estate, 
3638 University Ave. Land Su~idence, Business 
Riverside, CA 9250 I Litigation, Premises, Products 
Liability Defense 
Ftrp1011 & Btnlltlmtr Gov1. Relations, Civil Utigation, 
73710 Fred 'Miring Dr., Ste. 208 Land Use Public Contracling, Solid Wasle, 
Palm Desert, CA 92260 Recycling Law, Commercial Law 
Cllenltlt 1 Officrs in I.E. Office Maaager 
1 Offices Co. Wide in I.E. 
Titk 
County of San Bernardino, Lewis Patrick L Graves 
Homes Mgmnl., ARCO Produeb, Managing Partner 
Prudential California R~lty, 
Rheem, C!GNA, Uoyds of London 
Lorna Linda University Medical Center, Laurel We1ler 
Bud Products 
WND Teri Bellon 
Office Manager 
Pomona First Federal Trust N/A 
Depc. &. lndtviduals 
Insurance Compames Michelle Groot 
Self.Jnsured Employers Denise Zimmerman 
Owners, Contractors, N/A 
Des1gn Professionals, 
Equipment Suppliers, 
Engmeers 
Waste Mgmnl., Granite Construction, Debbie McNicol 
Fairway Outdoor Adver1ising, Office Manager 
Vintage Club, Hadley Date Gardens 
Local Managing Partner 
Title 
Phone 
Fax 
Patrick L Grans 
Managing Partner 
(909) 946-8063 
(909) 981-55 I 7 
William Nieman 
Partner 
(909) 781-9231 
(909) 78 I -4507 
John D. Maonertno 
General Partner 
(909) 980-1100 
(909) 941-8610 
Linda j. Gladson 
Managing Partner 
(909) 931-0879 
(909) 931-9219 
J.C. Caias/W.S. Heise 
Managing Partners 
(909) 466-4750 
(909) 466-4756 
John G. Dickman 
Partner 
(909) 683-3693 
(909) 683-3670 
James Cato Ferguson 
Partner 
(619) 776-8233 
(619) 776-8255 
N/A = NOl Applicable WND = Would Not Disclose no =not awJ11ab/e Th~ mformotion in th~ ab~·~ list was obtomed from th~ companies list~d. To the best of our lcnowl~dge. the information suppli~d is accu· 
rate as of press tune. Whd~ ~effort is mode to ensurt th~ accuracy and thoroughness of the !LSI, onusszons and rypograplucal errors somettml! occur._ Please send com:ct10ns or addmo11s on company letter-
Mad to: The Inland Empue Business JourMI, 8560 Vmeyard A~>e. SuJt~ 306, Rancho Cucam011ga, CA 91730-4352. Res~arched by Jerry Strauss Copynght 1997 Inland Emp1re Busmess Journal. 
"THANK 
YOU FOR 
HOLDING" 
.-.hello? 
= 
Your company may nQ[ leave callers 'on-hold' this long ..... . 
But ill:l~ 'on-hold' can seem like an eternity, unJess you 
provide them with va~yable infonna_tioo th~t can h~lp them 
make informed decistons about d01ng busmess w1th your 
company. 
Creative Jbufio !MarkJting 
1-800-747-2562 
':Jfdping peopu creatt a 6etter future· 
ll 00 lb~ 00 [!2) § [M] IP ll !ru ~ 
LIWOO~ 
~~0= "i:i"W 
©[]={Ja ®@~ 
®~®@ ~o[M]o 
(MJ@If:!Jo = {F~Oo 
*or consult cable listings 
Just Say NO! 
That's what we'll have to say to 
all of you when you call TAC 
and ask us to help you spend 
ITEX credits. 
Some of you have already 
called TAC m the hope that you 
will be able to convert your ITEX 
crechts to spendable TAC trade 
dollars. 
Unforh.mately, we are unable to 
provide you with any aSSIStance 
m the disposal of IT EX cred1t 
With our NATE Affiliation, as 
TAC Member yuu h;we acc~s 
and marketing opportumhcs to 
OWr SQ,fro bw;JneS!'o('S 
nationwide. 
Any TAC Member Wlslung to 
expand the1r barter horizons, on a 
national or local level, is 
encouraged to call TAC today for 
further details! 
Thank you for your support 
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Building success ... ------------------------------
continued from Page I 3 
up dimes. This frugal group is 
composed of well-meaning, value-
based bus inesses who miss !he 
point. These business owners 
assume that their customers don 't 
need nice brochures, or believe that 
they can't afford !he cos!s of 
produclion. The trend is to lhink 
thai " our sales people can !alk 
them through it." 
While there is a baseline-value 
expressed !hrough these assump-
lions, !he pain! of proper image 
posilioning is compleiely misun-
derslood. 
Once a company's image is 
detennined, il musl be supported in 
a consistent way. The cost of image 
developmenl applies 10 the long-
tenn period for which it will be 
used. The tendency of !his group is 
to cut comers when funding "get-
ting !he image right." Un-
fortunalely, the end result is often 
the produclion of pieces !hal are 
neilher represenlalive of !he 
imagery nor of the quality !hal !heir 
purchase should enlitle them 10. 
Image developmenl is a founda-
tional elemenl in proper positioning. 
Wi!houl a strong foundation , a 
building will evenlually shift, caus-
ing the doors 10 be out of square 
and !he roof to sway. The truth of 
the maHer is !hat logos, packaging 
and other image-building materials 
will be used for many years lo 
come. Costs are in."iignificant when 
averaged over lime. As in !he con-
struction industry, correcting mis-
lakes is much more costly afler a 
building is finished. It is best to do 
it right from !he beginning. 
Proper image positioning cre-
ates an impression of !he company 
or product !hat is in complele con-
cert with !he price, quality and 
slrategies of !he company or prod-
uct. Remember, we are matching 
the company and product to a par-
ticular group of customers in rela-
tion to other competition. 
The key is for customer and 
competition to be matched to !he 
company. A company's image must 
be dictaled based on !he posilioning 
between these three, not the own-
er:;' or execulives' short-tenn cash 
flow, personal egos, or general lack 
of appreciation of how to besl com-
municate 10 future customers. 
Marketing positioning is the 
overriding key lo effectively com-
municating to existing and potential 
customers. Correct posi tioning 
makes !he difference belween good 
companies and good companies 
that are growing. No one will buy 
your producl unless !hey under-
stand what it is and why it is better 
!han anolher. Positioning is !he pri-
mary IOOL 
Positioning is the foundation 
upon which s uccess is built. 
Without a strong emphasts o n poSI· 
1ioning developmenl, a company's 
direclion will shift like a building 
erecled on unstable ground. Solid 
undersla ndmg of a company's 
image is pivo!al lo corrcc!ly pos i-
tioning a company for success. It is 
much easier to build with care from 
the ground up; correcting mistakes 
is much more cost! y after the fact. 
Ron Burgess is a business develop-
ment consultant who specializes in 
strategic marketing planning, rela-
tionship marketing and integrated 
marketing systems. Burgess may be 
contacted at BURGESS group by 
calling (909) 798-7092, or by £. 
mailing to " ronburgess@earth-
link.net". 
EVER SINCE llill '>lcNally MOVED 
msur.mu; 1t's gl~xl w knn\\ .1\l wur b.1ses are 
mvered fh:.lb \\ hy ~1 m.my rmpiPvtl"!' l"hoo~ 
State Fund Fnr the last Ct).!.ht)·one ye.us. w.:\·c 
bren gomg what for d1cnts by 1Jffenng thr 
compensatllln programs ,1\'.lllabk \\"hethl.'f 
or .h..< 1dent prewnt,nn \t,uc r und ha.., nore 
cxpcncm:c than t1 y <~r 1cr 11 \. tld1 rml 
\\"h, h mt.:,m<" OLr pc pic m.: better r mcd 
}OUt "pe ... he\\ rkcr omp nc d \1 d \\1111 
l d1stnu ollh.e help nc\cr Lu l\\J\ 
At "-tJtc I und \\ ... h ll \C tht· only WJ) 
to p 1\"ttk '"orkrr mpc ns.l!ton 1: 1 
t'lh:r more.: th.m yoL. xpc lh.u HK udl' 
\\ ork1ng wnh Hlll to )TC\l'nl .H.:Llticnts. 
as v.ell l' AI' m you J!l lf'" en lC .md 
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Locus' Focus: A Company Uses Information to Make Magic 
Some won for design, some for 
presentation and some for self-pro-
motion, but the Locus Direct 
Marketing Group, Inc., won for 
chocolate. 
Maybe the judges ate the com-
pany's entry. 
The Locus Group won the 
Special Event Material Award for 
Excellence during the Inland 
Empire Ad Club competition for a 
holiday "CARE" package the com-
pany sent to its clients and vendors. 
The package featured some of 
the world's finest chocolate and 
came with a cookbook on choco-
late, which parodied Texas lingo. 
Why the parody? Because the firm 
recently opened an office in Austin, 
Texas. 
And each chocolate bar was 
labeled with a map of Texas 
and the words: "Born to 
Research." 
President Rodger Cosgrove 
explatned the theory behind the 
packages. 
"It's traditional for people to 
give their big clients some kind of 
token of appreciation at the holi-
days. But we expanded it. As 
opposed to JUSt sending somebody 
a box of fudge, which doesn't say 
anything about your business, each 
package talks about our business. 
In this case, we were making a big 
case of opening an office. It was a 
quantum leap in the culture of our 
organization " 
The new office enhances the 
core mission of Locus, which is a 
function of the company's awe-
some command of data. 
The firm maintains a compre-
hensive database of more than 
140 mtlliob American adults. 
Cosgrove satd it has information 
on "virtually every adult in the 
Where Do Inland Empire 
Residents Choose 
to Attend Law School? 
WESTERN STATE 
~~UNIVERSITY 
COLLEGE OF LAW 
Accredited by Western Association of Schoob ;tnd Colleges 
and Cormmttee of B~tr Ex:umners of the State Bar of Cthloml;t 
WSU Graduate Attorneys are Working 
in Riverside and San Bernardino Counties as 
425 Attorneys (15% of the total) 
29 Judges and Commissioners 
61 Deputy District Attorneys and Public Defenders 
2 in County Counsels offices 
For mformation on application procedures, 
financial assistance, scholarships and career opportunities. 
call (800) WSU-1iLAW 
United States." 
That kind of information gives 
Locus the ability to help each client 
reach its target audience. The com-
pany can put together a "turnkey" 
direct-mail marketing campaign 
from scratch. 
And now the Austin office can 
build predictive models for Locus' 
customers. The models show 
cominued on Page 66 
Ad Agency Reinvents the Wheel 
It was time to go to the next 
level, and the team at Sasso & 
Burgoon Advertising made it hap-
pen. 
But not for themselves. 
They helped KMC Wheels 
position its tires as high-end goods: 
the kind of tires that would suit a 
Lexus or Mercedes. 
The advertising agency, based 
in Ontario, designed a catalog 
which uses full-page, full-color 
pictures of one tire in each series to 
catch the eye and the respecl of 
manufacturers and distributors. The 
other page in each two page spread 
uses manufactured shadows to 
highlight the other tires in each 
series. 
The catalog was so well-done 
that it won one of the top honors in 
the recent Inland Empire Ad Club 
competition. The ad also had a 
tremendous impact on the target 
audience, said George Sasso, a 
partner with Sasso & Burgoon. 
"We are doing the third reprint 
of the brochure, and we've changed 
nothing," Sasso said. "The compa-
ny is exploding. The catalog has 
been well received by manufactur-
ers and distributors alike." 
The partner added that the key 
to the ad as well as the key to Sasso 
& Burgoon's style of business is to 
do the research: 
"The most important thing to 
us is research, underslanding who 
the company is and what their tar-
get market is, who their competi-
tors are, and the strengths and 
weaknesses of both the company 
we are projecting for and the com-
panies we are going after" 
That strategy is the backbone 
of a company that began wi th the 
continued 011 Page 66 
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One-stop shopping 
continued from Page 35 
name of a stster company in 
Europe. 
Crashes ... 
continued from Page 38 
version. You should have it some 
where. 
"We are rebranding the U.S 
products to come up with a com-
mon theme," Fraser said. "The 
world is a smaller place and name 
recognition is very tmportant." 
ICE Currency also provtdes 
services m Miami and Orlando, 
Florida. 
Under the new five-year con-
tract, ICE Currency will provide the 
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department with an escalating mini-
mum payment guarantee rangmg 
from $6.3 million to $6.9 millton 
per year-totaltng more than $33 
million over the five-year period. 
At ONT, the one-stop scrvtce 
will be provided on the ttckcttng 
level. Currently ONT offers cur-
rency exchange and travelers insur-
ance at a booth next to the airport 
gtft shop, airport Public Affairs 
Manager Dennis Watson said. So 
far, the traffic for the services is 
light. 
"As we get more sophisticated 
and we get more international trav-
elers, I think that use will tncrease," 
he said. 
-by Rebecca Jo James 
Also, be careful of what else is 
included with the programs you 
install. Unexpected extras can 
cause communication problems 
and lead to other headaches. 
Sentence Expected for Fraudulent School Owner 
Sometime ago I installed and 
registered a new program that 
promised " increased Internet con-
nectivity." What it had was 
Earthlink. Later I found that 
Earthlink was tapping my bank 
account for $19.95 a month. A man 
on the phone, claiming to be the 
president, said too bad, the money 
was gone. I learned a $60 lesson. 
The lesson for you is this. It's 
in there somewhere. You often have 
things in your computer you have 
no idea are there. Just because the 
computer says it can't find it does-
n't mean it's gone. It just means 
that it is going to take some time on 
your part to stop and think it out. 
Like the combination to a safe, it 
takes the right sequence to get back 
to where you want to be. 
And remember: backup, back-
up, backup! 
Sooner or later something will get 
l<>it in the shuflle, something will get 
completely deleted, unretrievably. And 
yes, you have to con.,tantly backup your 
work, and do not lc.;e track of where the 
original program went to. Check the Net 
for program upgrades. Don't be afraid 
of the expen.-;e of a monthly mag;lZineor 
newsletter about your computer model 
or your mos1 used progmm. 
I said before that the computer 
is smarter than you. Actually, it's 
very dumb. It is nothing more than 
a sophisticated light switch. It 
reads ON and OFF. It is the com-
puter programmers that have tried 
to anticipate our mistakes. And we 
will make mistakes. Just remember 
not to commit the worst mistake. 
Do not panic. Your program is just 
like the stuff in the pasta sauce. It's 
in there. (Well, somewhere.) 
A man who was convicted of 
ripping off the federal govern-
ment was scheduled to be sen-
tenced Monday, May 5, in U. S. 
District Court in Los Angeles. 
The pre-sentence report recom-
mended a maximum of eight 
years. 
In November, Ronald Van 
Avery was convicted of defraud-
ing the federal Department of 
Education out of $4.3 million in 
student loans . Avery owned 
California Institute, with curricu-
lums in dental, security guard and 
medical office management train-
ing. 
Branch offices were located in 
Riverside, Long Beach and Los 
Angeles. 
One victtm of Avery's Long 
Beach campus, Lynn Bakke, con-
tends her training was worthless, 
and when her $3,000 student loan 
came due, she refused to pay. 
Twelve years later, she owes 
about $5,000, which includes 
interest and penalties, and her 
1994 income tax refund was 
seized, her credit ruined. 
"I could have used that 
money in a legitimate school,'' 
said Bakke, who became a dental 
assistant without help from the 
school. "Here I am still paying 
for something I never got." 
She isn't alone. Before the 
trade school closed in 1990, more 
than 2,500 students attended and 
many are still burdened by debt. 
Some loan documents were 
allegedly forged, so people who 
never attended the school may 
find they have outstanding student 
loans. 
Bakke was a single mom in 
1985 when a recruiter promised 
training that would lead to a $15-
an-hour job. She said teachers were 
incompetent and supplies were 
scarce. She said she did not learn 
how to design or cast dentures. 
"What I learned from them 
was to count the teeth from one to 
32," she said. 
When she applied for jobs, 
she was offered $3.45 an hour 
positions, which would begin 
after a 90-day unpaid probation-
ary period. 
OVER 16,000 APPLICANTS 
AVAilABLE FROM ENTRY LEVEL To 
HIGHLY SKILLED PROFESSIONALS 
Will Be There! 
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Flypaper ... ----------------
commued from Page 35 
Just how much pressure the 
Clinton administration will put on 
the Department of Fish And 
Wildlife is unknown at this time. 
Gaytan's efforts to convince the 
Department of Fish and Wildlife to 
make a land swap, allowing con-
struction of the Visy plant and other 
development in the Agua Mansa 
Enterprise Zone, has met with some 
success. 
And the city of Colton has 
joined forces with the National 
Association of Home Builders 
(NAHB), the California Building 
Compao) Name 
Addnss 
Cily/Siale/Zip 
Ddtllll<oolal Plao of Califonia 
I. tOO Fin! St. 
San Fraocisco, C A 94404 
PacinCare Dtntll and Vlsioo 
2. 14471 Chambers Rd. 
Tuslm, CA 92780 
w-.o..laiS.nlr:a 
J. 5155 C..Uao Ruiz, Sle. A 
C=anDo, CA 93011-6004 
PMI Dental Health Pbn 
4. 12898Towne Center Dr 
Cerrilos. CA 90703 
Sof-rdD<olall'laal 
5. 50S N. EuclrdSI. 
Anabcrm, CA 9"'..801 
Lnited Dtntal Care 
6. 3111 Camino Del Rio, rHXXI 
San Diego, CA 92108 
7. 
Aaerilu M...,..t Dallal Plu 
151 Kai11111S Dr. Sle. 8 2SO 
Olsla Mesa, CA 92626 
Goldea West Dtatal Plam 
8. 88R W Ventura Bl.,.d 
Camarillo, CA 93010 
w-...- Senka, hr<. 
If. 300 Pi1Z2 AJICIIIIe, 11100 
Gardnt a....., CA 92840 
Pnodealill Hullb<a"' Plaa or S. Cal. 
10. 580 E. Easy St 
Srmr Valley, CA 93065 
s-loan Dalal Grvop 
u. 18101 \loa lCmnon 
lrville,CA92612 
Hoopilollly O..lal Assodales 
ll P.O. Box 6950 
San BerlliUdUIO, CA 92412 
.......... ._... ... 
22I.f4a...loaSI. 
....... lllii,CA91365 
Industry A>Sociation, the Building 
Industry Legal Defense Foundation 
and others questioning the federal 
government's protection of the 
endangered California fly. 
been forced to move the site for a 
hospital 250 feet and fence in eight 
acres of fly preseJVe at a cost of 
$3.5 million. 
If won, a suit filed in March in 
the U.S. District Court will prevent 
the Department of Interior and the 
Fish and Wildlife SeJVice from 
enforcing the protection and com-
pensate land owners for what the 
builders deem is the loss of devel-
opment rights. 
The government has also 
restricted the county from making 
improvements to an emergency 
road leading to the hospital and 
attempted to close or slow down 
traffic on a major commuter high-
way during fly mating season. 
In addition to the cities of 
Colton and Fontana, which have 
been affected by the fly's existence, 
the county of San Bernardino has 
In a recent \·isit, Vice Presidem AI Gore 
met with Mayor Karl Gaytan for an hour 
and a half As a reslllt, Gore supports the 
"This is another example of the 
Endangered Species Act gone hay-
wire," said Walnut Creek builder 
and NAHB President Randy Smith. 
"We should be protecting species 
that truly need protection, and we 
should be doing it in ways that 
make sense." proJecl. 
Dental Plans 
Uanl..u/11\ lulmul f .'mptrt f .nmllmotl 
EnroUmeot: DttH.islS: Parent Company Services OfTertd Top Local Executive 
Inland Empire Inland Empire Headquarters lllle 
Companywide Companywide Year Founded I.E. Phone/Fax 
150,000 1,500 N/A HMO, PPO, Managed TomPe<l 
i 1.6 million 17,200 San Francico, CA Fce-ror-service Director, So. Cal. Sales 
1955 (310) 403-4040/924-8039 
78,092 565 PacifiCare Health Systems HMO, Indemnity, Carol Chamberlin 
229,920 4,450 Cypress, CA PPO Vice President, Operations 
1972 (714) 731-4751 /832-6720 
5:!.676 8".2 PP0/152 DMO Blue Ctoss or Calirornia HMO, PPO, Troy BK:ker 
652,1)67 9,818 PP0/1,348 DMO Woodland Hrtts, CA Choice. PFS Western Regional DireL1or 
na na (805) 384-3733/383-1738 
51,947 174 Delta Dental DHMO Bob Ellioll 
504,496 2,580 San Francisco, CA Prc:stdent 
1968 (800) 80 I· 71 05/(3 I 0) 924-7828 
40.000 200 SaFeguard Health Enterprises, Inc. Denial HMO, Dental PPO, John Lyon 
1 nullion+ 15,000+ Anahetm,CA Network Leasing, Vice President , Marketing 
1975 Administrative Services (714) 758-4378n58-4J75 
20,000 97 United Dental Care DHMO, Indemnity Ricb mnes 
2 milhon 6,00 Dallas,TX PPO Vice PrestdcOI 
1993 (310) 229-5775{l29-5799 
18.256 714 Ametitas Lire Insurance Corp. HMO, PPO, Karin Tnn:iUo 
426,117 9,103 lincoln. NE Indemnity President 
1996 (800) 336-6661/(714) 437-5967 
4.521 329 NIA HMO, PPO. Dual Choice, Don Vinson 
170,000 2,615 Camarillo, C'A Vision RegJOnal Sab Manager 
1974 (800) 992-5059!992-5059 
74 14,707 Wescern Ikntal Services, Inc. HMO Robtrt C S.bur 
3,705 153,000 Garden Grove, CA President 
1985 (800) 417-4444/(714) 938-161 I 
na na Prudential insurance Co. DMO,PDO Bryan Gertmia 
2,334,816 Roseland, NJ TraditiOnal Dental Executive Director 
na (805) 582-5903/582-5999 
na 12 CDS HMO, PPO, Val<rte A. Clark 
6S lrvine,CA Coverage Plans V.P., Sales & Marketing 
1993 (714) 756-tt nn56-2448 
na 5 Group PractJces N/A Network or l....ocal Dentists, joanie james 
San Bernardino, CA Can Assist with PPO's and Regional Manager 
1984 Direct Reimbursement Options (909) 888-6919/381-0687 
.. 185 Siparun:Group HMO,PPO Mart.~ 
375,000 1,891 Sdlaumber& 1L Presidenl 
na (800) 333-9561/(818) 227-0412 
WND = Would' Not Disc/oM NIA=NOI Applicable 114 =not awlilablt. The mformation in tk abm·e list was obta111ed from the componiu listed To the best of our knowledge the information supplied is accurate as 
of press tUM. While n'O)I qfort is IJtiUk to ensure 1M accuracy and tlwroughMss of the lisl, omissions and typographical errors somelime.s occur. Please send cor~ctions or addilions on company fellerheod 10: 
1M /nhutd Empve &..siMss l0CU7111~ 8560 Vlnt)'drdA~ .• Swte 306, Randto Cucamonga. CA 91730-4352. Researched by Jerry Strauss. Copyright/997/n/and Emp;re Business Journal. 
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CALIFORNIA VENTURE FORU~ 
Putting Ideas and Money Together 
by Thorn Hunz1cker 
On May 7, a very important 
event will be held in the Bauer 
Center at Claremont McKenna 
College in Claremont. Hosted by 
the California Venture Forum 
(CVF) and Southern California 
Edison, this evening presentation 
offers a rare opportunity for busi-
ness owners and those with product 
ideas to experience an environment 
created by many who have been 
successful in developing their ideas 
into business concepts and business 
plans. The purpose of this event is 
to bring people with ideas and peo-
ple with money together to launch 
new companies and to help existing 
companies grow. 
Although a majority of the 
attending tinancial providers partic-
ipate on an equity basis in compa-
nies that they fund, they are sources 
of debt capital as well. This event 
will be attended by money sources 
that are part of a group with $348 
million available for candidate 
opportunities. 
Ten companies will present 
their business ideas that evening to 
attract investment capital, and many 
investors will be listening to those 
ideas to find good investments. 
That is the whole idea of this event, 
as a "Special Investor Forum," and 
is the mission of the CVF. 
Information about the event can 
be obtained by calling Edison's 
Economic Development 
Department at (800) 333-4766, and 
registration can be done by calling 
Sharon at (909) 988-2262. Cost of 
the event is $30 if paid in advance 
and $35 if paid at the door. Dinner 
is included, and the evening starts 
at 5:30 with a 45-minute mixer. 
Wbat is Ibis forum? 
In 1994, Southern California 
Edison (SCE) and the CVF created 
and implemented a two-stage pro-
gram to successfully match 
investors and companies that were 
looking for financing. The first 
phase of this program offers a busi-
ness plan and presentation develop-
ment program. The second stage, 
the Special Investor Forum, show-
cases a number of start-up and 
early-stage companies in search of 
capital. 
As part of the program, busi-
ness plans are reviewed by a com-
mittee of experts, consisting of the 
CVF board, educators, consultants 
and representatives of the venture 
capital community. This review 
process is intensive, with each busi-
ness plan reviewed by at least two 
reviewers using evaluation tools 
that assist in the assessment of the 
plans. These tools assist the review-
ers in looking at plans in terms that 
are important to the investment 
community. Some of these areas 
are: market potential, competitive 
advantages, barriers to competition 
entry, return on investment, exit 
plans and the strength of the man-
agement team. 
Based on these reviews and 
recommendations of the reviewers, 
eight to 12 plans are accepted and 
company executives of each of 
these are invited to attend an ali-day 
follow-up workshop to help the 
company refine parts of the plan 
and to identify keys areas of the 
plan to mold into a seven-minute 
presentation. The objective of this 
workshop is to prepare the execu-
tives to give a presentation that 
attracts investors. 
Each company then makes a 
seven-minute presentation at the 
Special Investor Forum to an audi-
ence of investors, business experts 
and advisors. There is time set aside 
after the evening presentations to 
facilitate additional mixing and per-
sonal contact. 
Does this process really work? 
An independent suJVey con-
ducted recently showed that 11 of 
the 16 companies contacted had 
succeeded in raising $3.78 million 
within 12 months of the forum date. 
Several other companies have suc-
ceeded in raising money due to the 
experience and refinement afforded 
by this two-stage process, which 
eventually moves a company into a 
position to access capital. Almost 
without exception, forum-present-
ing companies felt that the process 
was extremely beneficial and gave 
them an understanding of the 
investors ' prospective. The presen-
ters also gained valuable insight 
into the venture capital community. 
How to be a presenter 
The CVF sponsors two of these 
Special Investor Forum events per 
year, and the application process 
starts with a telephone call to 
Becky Jones at Southern California 
Edison at (800) 333-4766. 
She will need two copies of 
your business plan along with a 
$150 check to take the second step. 
Attending this month 's event is a 
very important step to take. 
Attending will allow future presen-
ters to get a feel for the way these 
presentations are done and to speak 
directly with those companies mak-
ing presentations and those in the 
investment community. 
Thorn Hunzicker is a board member 
of tire California Venture Forum 
and director of tire Family Bus mess 
Development Center in San Dimas. 
He can be reached at (909) 920-
1544. 
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"Laws were made to be broken" 
Christopher North, May, 1830 
"Had laws not been, we never had been blam 'd; for 
not to know we sinn 'dis innocence" 
Sir William Davenant 
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Inland Empire Restaurant Review 
Little Joe Ignites Taste Buds and Memories 
by Matht!W Padli/a 
The taste of Sopa Marinera lin-
gered in my memory for days. That 
night, the broth made my tongue 
ignite, and the warm seafood rolled 
down my throat like smooth pieces 
of candy. 
Tasting it reminded me of col-
lege, when mom would visit me at 
U.C. Berkeley and take me out to a 
nice dinner afler I had survived on 
dorm food for months. 
For weeks aflerward, I would 
hold on passionately to the memory 
of that good meal, savoring the 
mental remnants of it<; tastes and 
smells as I slopped down soggy 
eggs or burnt lasagna in the dorm 
cafeteria. 
Yes, eating at Lillie Joe 
reminded me of the few good meals 
I had then. and that makes me won-
der if my palate is again so starved 
for good food. 
I mean. during lunch I catch a 
']Or 
wines! 
••••••••••••••• 
'X'hite Zmfandel4. 90 
Chardonnay 8. 00 
Zmfandel Rouge 9.20 
Merlot Resen:e 14.00 
Fondante Czello 18.00 
l,o/d M, cla: Cho.:vlm, . ""'"'d Pon 
jOSEPH F!LIPPJ WINERY 
--- ~- -;---r 
Award-w• ·~g Cw:4m1Jnga\l,;'mes 
I 1 • J.sn Special Eu:nt< G•/t> 
·Open i Days 
RANCHO CUCAMONGA 
llWI!mttnioadli5.WISI~>l519!l'l8?95755 
ONIHIO GUAIJ: 
l803f,.Gwsoill~l0o--.oeolin>n>-
909 3906998 
__ , .. ,,~ __ deyjlippo 
meal at Sizzler or the Soup Kettle. 
Are these places so far removed 
from the Chilean broth that was not 
too salty, that had just the right 
spices, and that came with an exot-
ic mix of tender seafood? 
YES!!! My tongue unreserved-
ly recommends Lillie Joe, an 
Italian and South American restau-
rant, in Orange, 1535 W. Chapman 
Ave. For reservations, a good idea 
but not necessary, or more informa-
tion call (714) 750-0123. 
The restaurant stands on the 
former site of an Italian restaurant, 
and owner Jose Altamirano still 
keeps much of the Italian menu. 
But the Chilean-American has 
added exotic foods from all across 
South America. 
Let me share the tantalizing 
treats that are spinning in my head 
from a recent dinner I had there. 
Like a native of Chile, I staned 
dinner with Empanadas, made of a 
thin dough shell encasing different 
mixtures of seafood, meat, or 
cheese. Those range in price from 
$1.50 to $2.45. 
Next, l tried a seafood platter 
called Entremes De Marisco Para 
Dos Personas, which, very loosely 
translated, means all the delicious 
seafood that two people could pos-
sibly eat. It came with pink clams, 
rock muscle, and other kinds of 
seafood cut bite~size, marinated in 
lemon juice, and combined with 
red omon. Not bad for $23.95. 
And then came the prize of the 
night, of any night, the Sopa 
Marinera. Shrimp, prawns, seal~ 
lops, crab, and more are simmered 
together for a near eternity with the 
bones of the fish left inside. Then, 
the bones are taken out and what is 
left is a rich broth, with every drop 
offering a window to the sea. 
But if you really just want 
chicken, I recommend the Aji De 
Gallina, which is shredded chicken 
in a spicy nut sauce, a typical 
Peruvian dish. Wonh every cent of 
the $9.45 price tag. 
Now I knew I would not be eat-
ing this good again any lime soon. 
So to build up more memories to 
ponder while making my next Taco 
Bell run, I went for dessert. 
They served a flan that was so rich 
its texture was like chee..o.;ecake. It is 
made from three different kinds of 
milk: condensed, evnporated, and reg-
ular. And on the lighter side there is 
"the cake of a thouo;and layers," which 
is a flaky cake of about five layers with 
a caramel candy-like coating. Those 
run for $2.45 and $2. 75, re.'pectively. 
Hopefully, I have done the 
restaurant justice. lf I have con-
vinced anyone to visit Little Joe, 
the best time is on a Friday or 
Saturday night to enjoy the Latin 
American music, normally a gui~ 
tarisl and keyboard player. 
l would have loved them to 
play in my dorm dining hall , so I 
could have dreamt of be Her food as 
I grudgingly force fed myself what 
looked like ... well, l won't say. 
Room Service in the Desert 
by Joe Lyons 
In my continuing study of 
room service, I have come to the 
Coachella Valley for a night at the 
Palm Spnngs Hilton. The room is 
courtesy of KCMJ radio, and the 
wine, Windsor Vineyards 1992 
Blanc de Pinot Noir, comes from 
the National Orange Show collec-
tion. It is fruity and sweet, and, 
according to the label, it should 
have been served back in 1995. It is 
still good. 
The hotel and the rooms have 
the gracious efficiency of any 
decent high-end desert resort. This 
means that it may not be romantic 
but it is sure comfortable. Ordering 
room service is difficult due to a 
language barner over the house 
phone. The end result, though, 
could not be beller. The dinner 
begins with the Three Amigos 
Nachos with chicken. $4.95. This is 
a loaded nacho plate with three 
color chips and two cheeses plus 
salsa, sour cream, and guacamole. 
It is clearly bener than any I have 
had at any happy hour. 
Rather than the soup of the day, 
l have asked for the French Onion 
Soup, $4.50. This can be tricky 
under the best of conditions. The 
menu says, "On1ons in a dark broth 
topped with croutons and melted 
Swiss cheese, then baked." The 
description does not do it justice. 
Compared to this, all of the other 
French onion soups l have ever had 
are just soup. 
Then I go for the big one: New 
York Steak, $12.95. l never did find 
the "Green Peppercorn Sauce" 
that the menu promised, but 
that hardly mailers . This is the 
best steak l have had at this or 
any other Hilton . 
And what can l say about the 
baked potato? Like the steak, I can-
not remember when l have had bet-
ter. It is imponant to note here that 
l am the type who slobbers a baked 
potato with all of the huller and 
chives and sour cream that they will 
give me. Even under those condi-
tions, this humble spud stands up. 
There are steamed veggies, also, 
but why should l break your heart. 
As I sip my coffee, l can only hope 
that breakfast at my door in the 
morning will be a disappointment 
But, as they say, "almost, but 
not quite." The eggs-over-ea'y are 
a bit overcooked and the home fries 
are as dry as the desert air, but the 
bacon is crisp and the toast was not 
pre-bullered, so it has not gone 
soggy. Of course, the big test is the 
blueberry muffin. Lo and 
behold .. .it HAS blueberries!! 
(You'd be amazed at how many 
hotel muffins do not.) Great room 
and great food. Service seems a lit-
tle off (read "grumpy") and the lan-
guage problem that I mentioned 
carries into the other parts of the 
facility. I have to believe that peo-
ple probably have as much trouble 
communicating here in Spanish as 
they do in English. But, overall, l 
have come to sec why so many 
Inland Empire companies have 
been driving out to the Palm 
Springs Hilton for dinners and con-
ferences. 
A French Wine Maker Succumbs to American Lifestyle 
by Jerry D. Mead Chateau Lafite-Rothschild. His 
You may have been drinking 
and enjoying the good Napa Valley 
wines of Clos Du Val for close to 
25 years ... ! have. And you may or 
may not have known that the wine 
maker is a Frenchman named 
Bernard Porte!, who grew up as the 
son of the technical director at 
She's had 
7 different names, 
16 identities 
and 21 homes. 
And she's only 
five years old. 
She\ one of thou~arnb of children 
ahduc\l'd t:\\:11 vcar by -.omL'Oilt: the\ 
kno" and tm~t. ·n1c1r o-wn parcnb ·Often 
imolvL>rl 111 a cu~tcld~ dt~pute, mother. or 
father; rhoo'.t' a de.I"M.'rall' life on the nm 
rather than nsk IQ:<,Ill~ their children 
\t Child Fmd of r\ml'nca Wl' offer fn-.oe. 
conhdenual. m·l'r- the-phunr mL.odiatwn 
hel\\t"l'n parenl\ \\ 1th our toll-frt'\.' 
number. w~ can help ~tor the mnmn~ 
and help pan:nl\ 1mltlwirch1ldren 
If you net-dour help. pie""' call 
1·800·192·9(>8!! 111 conf1dence And help 
vour child find a more peaceful future 
brother Dominique is wme maker 
at Taltarni Vineyards in Australia. If 
one used the old cliche about wine 
being in his blood, it would still be 
a cliche, but it would be true. 
Portet's newest wines are a dra~ 
matic change from what has come 
before. During an evening devoted 
to tasting those new wines, I asked 
Ponet about everything from why 
the style change to could he go 
back to France after a quaner of a 
century as a Yank. 
To the laller question, he 
responded that he goes back regu-
larly for visits, but that moving 
back might be something else 
again. The reason? He has become 
too outspoken. 
"'You can't say those things in 
France, Bernard,' my friends often 
tell me, whether I' m speaking 
about politics or even wine. I've 
become too American to go back," 
he admits. Even the accent has soft-
ened over the years. 
Clos DuVal wines have always 
been firmly structured, some might 
even say hard or austere in certain 
years. The new collection 1s much 
more accessible and g•ving in 
youth, and the stylistic change in 
the Chardonnay is absolutely dra-
matic. 
Porte! acknowledges the 
change, but l don't think he sees it 
as being as dramatic as I do. The 
reason, he says, is that "fewer peo~ 
pie are willing to invest the money 
"The Winegrowers of the 
Cucamonga Valley" 
<Gr .<n lL l«e .CIL lnl o 
~VH.lnl e ll")V 
Wine Taoting Daily 
Tours Every Sat & Sun 
Private Labeling, 
Custom Baskets & 
Mail Orders Available 
4'2:31 Wi.nevHle Road 
Mlu Lom~. CA. 9175'2 
(909) 68s-m6 
or the time in clearing wines to 
allow proper development." 
Porte! decided that 1f people 
were looking for more immediate 
gratification, he would adapt his 
wine-making style to give it to 
them. Some of the results are spec-
tacular, but it will be another few 
years before all the stylistic 
changes show up in all the red 
wines. 
Clos DuVal 1982 "Napa Reserve" 
Cabernet Sauvignon ($35). 
That's not a typo, folks. That is 
I 982, and there is a reasonable sup-
ply of this "Reserve" from the wm-
ery's library of vintages. A very 
special wine. Elegant, complex, 
very Bordeaux-like (surprise!), 
blended to small percentages of 
Merlot and Cabernet Franc. If I 
didn ' t drink, l could still have fun 
smelling this wonderful nectar. My 
lady could turn me on by pulling it 
behind her ears. You can even cellar 
it a few more years, but it's what 
drinking a well-aged wine is all 
about. Earthy, trufney complexity 
and fruit that has transformed into 
cedar and smoke. Delicious. Good 
value. Rating: 98/88 
Clos Du Val 1990 "Napa Reserve" 
Cabernet Sauvignon ($35). 
A totally different style and per-
haps overshadowed by the knock-
out '82. Big, blltersweet chocolate 
colltinued on Page 49 
"Wine Selection 
& Best Values 
by Bill Anthony 
Ca lifornia Wines 
Cilurzo Vineyard & Winery 
Petile Sirah 1995 $6.95 
Temecula, California, "Full 
Moon," Nouveau 
Close Du Bois 
Chardonnay 1994 $18.00 
Alexander Valley, California, 
Calcaire Vineyard 
Chardonnay 1994 $17.00 
Dry Creek Valley, California. 
Flimwood Vineyard 
Pmot No~r 1994 $12.75 
Sonoma County, California 
Sauv•gnon Blanc 1994 $8.00 
Sonoma County, California 
Cabernel Sauvignon 1992 $20.00 
Alexander Valley, California, 
Briarcrest Vineyard 
Red Meritage 1992 $21.00 
Alexander Valley, California, 
Marlstone Vineyard 
Corbett Canyon Vineyards 
Chardonnay 1994 $9.00 
Santa Barbara County, 
California, Reserve 
Pinot Nair 1993 
Santa Barbara County, 
California, Reserve 
Galleano Winery 
$9.00 
Port 1991 $16.00 
Cucamonga Valley, California, 
Zinfandel Port 
Sherry NV $19.14 
Cucamonga Valley, California, 
"Nino's Sclera Sherry" 
Gary Farrell Wines 
Merlo! 1993 $20.00 
Sonoma County, California, 
Ladi's Vineyard 
Zmfandel 1994 $16.00 
Russian River Valley, California, 
Collins Vineyard 
Cabernel Sauvignon 1993 $24.00 
Sonoma County, California, 
Ladi's Vineyard 
Stonestreet 
Red Meri1age 1993 $40.00 
Alexander Valley, California, 
"Legacy" 
Cabernel Sauvignon 1993 $30.00 
Alexander Valley, California 
Red Mentage 1992 $40.00 
Alexander Valley, California, 
"Legacy" 
Pmol Noir 1994 $30.00 
Russian River Valley, California 
Cabernel Sauvignon 1992 $25.00 
Alexander Valley, California 
Wild Horse Winery 
Chardonnay 1994 
Central Coast, California 
Pinol Blanc 1994 
Monterey, California 
Pmot Noir 1994 
Central Coast, California 
Malvasia Bianca 1994 
Monterey, California 
Grand Cru Vineyards 
$15.00 
$1300 
$16.00 
$15.00 
Merlo! 1995 $8.00 
California, Premium Selection 
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REAL ESTATE FOCUS 
Grubb Appoints Senior VP for Inland Empire 
Grubb & Ellis Company, a real 
estate firm, has appomted Robert H 
Osbrink to senior vice president and 
regional manager of the firm 's 
Orange County and Inland Empire 
division 
Osbnnk has been with the firm 
s1nce 1988. Under his co-direction, 
the e\1. port Beach office has been 
the firm ·s leading office for seven of 
the last eight years. Previously, he 
was v1ce president with The Irvine 
Company and, prior to that , vice 
president and general manager with 
Cushman & Wakefield. 
He is a graduate of the Umversity 
of Southern California and has served 
on the OOard of directors of numerous 
professional and community organiza-
tions, including the Graduate School 
of Management at the University of 
California, Irvine; the House Ear 
Institute; the Tustin Boys Club; and the 
Tustin National Little League. He lives 
in Tustin. 
Grubb & Ell1s, based 10 North-
brook. Illinois, has offices tn Ontario, 
Temecula and Rancho Mirage. It IS the 
largest publicly traded full -service 
commercial real estate firm on the 
New York Stock Exchange. with near-
ly 3.600 professionals, serving 65 mar-
kets nationwide. 
Inland Empire Home Prices Fell 
Home prices fell in the Inland 
Empire last year, according to a survey 
by the National Association of Home 
Builders. 
The survey, released in late April , 
showed the median price of new and 
existing homes and condominiums in 
the fourth quaner of 1996 fell 0.9 per-
cent from 1995, to S 113,000. 
But the rate of descent in Inland 
area home prices has been slowing 
smce the early 1990s. 
The hot spot last year was San 
Diego County, which saw a median 
nse of 4.4 percent 10 $166,000. Los 
Angeles County also witnessed a 
median increase, with a 0.6 percent 
BUSINESS TO BUSINESS 
coURIER SERVICE 
Yolr rua.Qxrty tx.mess mail WI be pd<ed t.p by COllier 
IWK& a day en! harK:! deivered on w rext rt:llie. 
• Same Day Delivery • Special Messenger 
• Couriers • Bag Exchanges 
• Tailored Delivery Systems • CNemighl LBiter Senlice 
• P.-cel DeliY8ry 
For Service in the Inland Empire call: 
1 • 800 • GO • 4 • ICBM 
Serving all of Southern California 
rise 10 .$158,000. Orange County's 
median dropped by 2. 1 percent to 
$191 ,000. 
Tbe Big Sale 
The sal e o f Canyon Villa 
Aparlments was anno unced on April 
28 by Kevin Assef, regional manager 
for the Ontario offi ce of Marcus & 
Milli chap Real Es tate Inves tment 
Brokerage Company. 
Across the nation, the median 
price grew by 2.6 percent. 
Riverside Inducted into National 
Partners for Homeownership The property sold for $1 ,750,000. 
The c1ty of R1verside was induct -
ed into the National Partners for 
Homeownership during a ceremony m 
the mayor's ceremonial conference 
room at City Hall . 
The principals were represented by 
Alex Mogharebi of Marcus. The prop-
erty is a 64-unit apartment complex 
located at 520 Murray Canyon Drive in 
Palm Springs. 
The April 5 event was part of fur-
thering the president's commitment to 
increase the number of home owners 
by 8 million in the United States by the 
year 2000. 
Marcus & M1llichap Real Estate 
Investment Brokerage Co mpany spe-
cializes in the sale and acquisition of 
income producing property. The com-
pany had sales of $2.85 billiOn in 1996. 
C'ONSTR.UCTJON 
N 0 T I c E s 
PERMITS $500,000 OR LARGER 
COMM'L 
$4,517,904 
3/27/97 
REF. #39 
M1ra Lorna 
NEW 
$665,947 
3/27/97 
Ref. #65 
Temecula 
NEW 
$1,312,196 
3/12/97 
Ref. #79 
Temecula 
COMM'L 
$1,150,081 
3/11/97 
Ref.#15 
Dsrt. Hot Sprgs. 
NEW 
$1,275,740 
2/19/97 
Ref.#70 
Temecula 
COMM'L 
$9,699,31 6 
2/18/97 
Ref.#40 
Mira Lorna 
SUPPLEMENTAL-STRUCTURE 
DES/ARCH: Hill Architects, 16969 Von Karman, Santa 
Ana, CA 92714 714-863-1770 
OWNER: Reed Levecke, 10810 Inland Ave., Mira Lorna, 
CA 91752 909-947-9467 
PROJECT: 10810 Inland Ave. 
8 SFAS FROM $64,212-$98,245 
OWNER: Overland National, CA, 909-693-0848 
CONTRACTOR: Westmark Communities, 1 Columbia, 
Aliso Viejo, CA 92656 
PROJECT: 31743-31778 Cam1no Rosales/32103-32119 
Corte Bonilo 
10 SFAS FROM $92,346-$150,489 
OWNER: Shannon Communrties, 4275 Executive Square 
41, La Jolla, CA 92037 619-546-0948 
PROJECT: 23639-32747 Valentino Way 
ADDITION TO CHURCH 
OWNER: Grace Church, P.O. Box 1950, Palm Springs, 
CA 92263 619-323-2263 
PROJECT: 17400 Bubbling Wells 
14 SFAS FROM $67,291-$91,045 
OWNER: K. Hovnanian, 3991 MacArthur Blvd., #30, 
Newport Beach, CA 92660 619-453-5665 
PROJECT: 44773-44812 Corte Sanchez 
OFFICE/WAREHOUSE BLDG. 
OWNER: Mira Lorna Space, 3401 Etiwanda, Mira Lorna, 
CA 91752 714-883-1770 
PROJECT: 3401 Etiwanda 
Source: One Step Ahead is now known as 
Southern California Construction Reports 
Phone: (800) 383-1723 or (310) 451-7660 
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Afead on -.vtne continued (rom Page 47 
and berry aromas and flavors; very 
extractive and concentrated; pleas-
antl y tart; long finish. At only five 
years, thjs is definitely a wine for the 
cellar. Give it another 10 years at 
least. Rating: 92/82 
Clos Du Val I991 " Stags L eap 
Estate" Cabernet Sauvignon ($20). 
Very earthy; classic berry fruit, 
Bordeaux-like flavors; medium 
body; nicely oaked. Relatively ele-
ga nt, user-friend ly style with a 
pleasantly lingering earthy after-
taste. Rating: 86/84 
Clos Du Val I993 " Stags L eap 
District" M erlo! ($22). 
Chocolatey rich, boysenberry 
aroma. Berry carries through in fla-
vor with some typica l cherry under-
tones. Bigger and beefier than many 
Merlots, but balanced. Enjoyable 
now but also cellar-worthy. A bit 
pricey. Rating: 88/81 
BEST BUY:Clos Du Val I993 
" Cameros " Chardonnay ($15}. 
The best Clos Du Val Chardonnay 
ever. Gorgeous, forward, spicy 
vanilla arom as and flavors. Barrel-
fermented and it shows in both 
bouquet and flavor, but the wine 
still has crisp and refreshing 
Cameros acidi ty. Mildl y tropica l 
flavors, with subtle pineapple and a 
hint of bullerscotch. So totally deli-
cious it will give Porte! the white 
wine reputat ion he has never had. 
Rating: 96/90 
Clos DuVal has national distri -
bution at be tter wine shops and 
restaurants. Distribution of the older 
" Reserve" wines is obviously even 
more limited. For further informa-
tion: Clos Du Val, Box 4350, 5330 
Silverado Trail, Napa, CA 94558 
(707) 259-2200. 
WINE PRESERVATION: What 
to do with left over wine in these 
days of moderation when one does-
n' t always finish the boule? 
Refrigeration does slow down the 
oxidation that begins the minute a 
boUle is opened, but if it's a boule of 
red, then you have to remember to 
take it out of the fridge in time to 
warm up for dinner. 
There are fancy devices called 
Cruvinets, which many restaurants 
have, which draw off the wine 
through a small hose and at the same 
time replace the empty space with 
nitrogen to prevent oxidation. Too 
expensive for most of us to consider 
for the home. 
There's a product ca lled Priva te 
Preserve (my personal favor ite), 
which is basically nitrogen in a 
can. You give a couple of spur ts to 
displace the oxygen and then re in-
sert the cork. It sells for $9.95 for a 
can containing 120 applications. 
It's for sale at many wine shops, or 
you can order by phone at (800) 
845-9463. 
The other popular system 
They most likely don't even 
know vour n;1mt" . I'm Dann 
Bowm.an, J\.1anagc:-r of rhe Chino 
Office of Foothill Independent 
Bank. We know who you are 
when you walk through our 
door, we won't ch;1rge you to 
.~ope.1k wnh a teller, and I will 
come to your place ofbusmess 
whether it's to sign Jn 1mporranr 
dot.:umem or create .1 compre-
hensive banki ng package thar's 
righ t for your comp.my. 
\Vith resource!!~ .~ouch as 
.1fford;1ble on- line b.mking. 
company direct fUvroll, SBA 
loans through our '"Cenificd 
Lender" SBA Dep.mmcm, 
comtruuion loans .md .tsset 
based lending, I can create 
solutions to mt.·et your banking 
needs. I \\-·ill r.1ke tht' time:- ro 
know your busint.·\~ .md work 
row,1rds rhl.' common goJl of 
grow1ng your cornp.my. 
So if your bank seems 
reluctant to visH you when vou 
need them, call ~c .u (909). 517-
1729 and fi nd our why so many 
busi nesses are nuking Footh ill 
Independen t Bank their bank. 
Member FDIC @ 
involves sucking the air out of the 
boule, and one popular device has 
you pumping endlessly with no way 
to te ll when you've reached the 
desired vacuum. 
A new product, from a company 
that is big time in the vacuum pack-
aging business, is called FreshSaver, 
and it may IUrn into "the" latest hot 
wine gizmo. It's e lectric and does its 
a1r-sucking with a single press of a 
button. It comes with four of its own 
specially designed bottle stoppers 
and a two-pronged cork extracto r. 
FreshSaver l is ts for $99.95, and you 
can seek more inform ation by ca ll-
ing (800) 777-5452. 
Wines are scored using a umque 
1 00-pomt system. The first number 
rates quality; the second number 
ra tes value. 
Visit our website .u ; http://www.foothillindbank.com 
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by Camille Bounds 
Majestically sitting 2,135 feet 
above the sea level of the 
Mediterranean, Madrid glonously 
holds the record of the h1ghest cap-
ital in Europe. ThiS stun-
ningly beautiful city greets 
the traveler like a long-lost 
relative and embraces the 
visitor like no other place 
on earth. Cla1mmg that 
"the next best place after 
Madrid is heaven," the city 
has a way of really making 
the foreigner feel at home. 
T he " Villa" 
The c1ty has grown into 
a sophisticated metropolis 
of more than four and a 
half million people, form-
ing a great, outgoing mix from all 
over Spain. Even with its skyscrap-
ers, h1gh fash1ons and superb tech-
nology, Madrid still refers to 1tself 
as a "villa" or town. Its official 
name during the 16th century was 
"Very Noble, Loyal, Heroic, 
Imperial and Disti nguished Village 
and Court of Madrid, Capital of 
Spain" or stmply "Vill a." 
A laid back way of life is 
enjoyed there. About I p.m., when 
it's time for the midday aperitivo, 
stores, museums and offices close, 
and thousands of tapas bars, taber-
nas and upscale cafes are fi ll ed with 
hordes of the population until lunch 
t ime w hen the restaurants are 
descended upon. 
Between 4 and 5 in the after-
noon the commerce of the city 
starts again as the stores, offices 
and museums reopen until 8 p.m. 
After closing, the aperitivo tradition 
starts all over Jgain, preceding din-
ner at 10 p.m. Theater, concerts, 
shows and discos real! y get going 
after midnight . In midsummer the 
sun doesn ' t set until 10 or II p.m. 
This is a hard working, hard play-
ing population that really enjoys its 
town and life. 
A place called Magerit 
The beginnings of medieval 
Moorish Madrid are sketchy. As 
legend would have it, in 852 the 
II 
'a to 
Emir of Cordoba, Muhammad l, 
chose the lofty ravine atop the 
Manzanares River as a site for a 
fortified castle to guard a strategic 
route against the Christians who 
were 111 the process of trying to 
The "nlla " Madrid 
reconquer the area. The Moors 
called the village Magerit, which 
meant "plentiful flowing water." 
The Castilians later mispronounced 
Magerit as Madnd, and the name 
held into htstory. 
Christian forces led by Kmg 
Alfonso VI reconquered Madrid in 
1083 and used the castle as their 
headquarters. 
JGng Philip ll of the Hapsburg 
House of Austna was responsible 
for moving the capital and court 
from Toledo to Madrid, making it 
one of the youngest capitals in 
Europe. While he ruled from 1556 
to 159M, and dunng the re1gn of hiS 
17th-centUf)' successors, Madrid de 
los Austrias or the Madrid of the 
Hapsburgs was built . The clergy 
founded churches, convents, 
monasteri es and hospitals; the 
nobility built mansions; innkeepers, 
artisans and merchants created a 
healthy commerce. Hapsburg 
Madrid grew into a winding, nar-
row, cobblestone village. 
A glorious castle 
The Hapsburg dynas ty faded 
out at the end of the 17th century. 
JGng Philip V, grandson of France's 
JGng Louis XIV, cl aimed the throne 
and establi shed the Bourbon 
dynasty in 1770. When the Alcazar 
burned down on Christmas Eve, 
1734, he commissioned the finest 
I< II I< ( r 
architects to rebuild it with a palace 
that could be compared to 
Versailles. It took 26 years to 
rebuild, with 13-foot-thick walls, 
over 2,800 rooms, 23 courtyards 
and glonously designed and deco-
rated interiors. 
Carlos lll 
became the first 
royal resident . 
The palace 
has English-
speaking guided 
tours available, 
w1th different 
sections shown 
on d1fferent 
tours. 
The model city 
Avenues 
were made 
wider, large squares were set up man 
organized manner, and Madrid was 
transformed into a model city of the 
Enlightenment, known as the Madrid 
of the Bourbons. JGng Carlos Ill, 
known as ''the Construction King of 
the Enlightenment," commlS."iJOned a 
neo-classical Natural Science 
Museum, which later became the 
famous Prado Museum, and, just 
across the way, the Botanical 
Gardens. Carlos lll w<ts affectionate-
ly known as the "JGng-Mayor." lie 
left a legacy of beautiful fountains 
and monuments that will live forever. 
Spices at the market. 
Invasion and independence 
Napoleon invaded Madrid m 
1808. The rout ing and execullons 
of the resisters on May 2, 1808, was 
hauntingly immortalized by Goya 
in his famous pamling that can be 
seen in the Prado. A memorial 
obelisk with an eternal flam e hon-
ors those that died on that fateful 
MAY 1997 
-
second of May (EI dos de Mayo). 
France's victory was short 
lived. In 1813 the French were 
defeated in the Spanish War of 
Independence and the throne 
returned to a Bourbon King, 
Fernando VII. Later, Madrid and 
Spain flourished. 
Democracy 
The early part of the 20th cen-
tury was a rocky time for Spain . The 
-lO years of Franco's d1ctatorsh1p 
stifled freedom and, with that, cre-
ativity and growth . Franco's death 
m 1975 was like a cue to blast 
fourth, develop and enjoy a democ-
ratic form of government. This 
release formed a city that has 
become the most advanced in fash-
ions, the arts and h1gh-tech commu-
nications. Madrid has never looked 
back. This is a vital, pulsating, cre-
ative city that exudes a spectal type 
of joie de virre that is found 
nowhere else. 
T he Prad<>-lhe fin est 
The Prado is conSidered one of 
the world's finest art museums. It 
holds more than 4,000 universal 
masterpieces by countless arttsts: 
El Greco, Goya, Bollicelli, 
Correggio, Caravagg10. Titian, 
Rubens, and on and on and on It 
would take at least a few weeks to 
enjoy a small portion of this vast 
collection. Select a few galleries 
and savor what the art loving kings 
of bygone days accumulated for us 
to enjoy today. Well-trained, 
licensed guides are available. 
i Where to stay 
,g There are over 60, 000 places to 
~ stay in Madrid. Prices range from 
il very expensive to very reasonable. 
Check with your travel agent for the 
price ranges and categories tha t will 
fit your needs. Reservations are 
highl y recommended. 
Getting there 
Iberia Airl ines has a non-stop 
flight daily from Los Angeles. 
Camille Bounds is the travel editor 
for Sunrise Publications and Inland 
Empire Business Journal. 
ontinuing our efforts to highlight 
the movers and shakers of the 
nd Empire, this month we feature 
some of the men who have had the 
gr1atest impact on local business. 
Our special Women in Business sec-
tion last issue tackled the accom-
plishments offemale leaders and 
'hat makes them tick. Here we look 
t the motivation and achievements 
of the Empire's most influential men. 
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-MEN IN BUSINESS 
Duane R. Roberts 
Chairman and Chief 
Executive Officer 
Entrepreneurial Capital 
Corporation 
Continuing a family tra-dition, Duane Roberts 
has the "entrepreneurial spir-
it" m his blood, and it started at a young age. 
At the age of 19, Roberts realized that fast 
food was to become a mainstay of the American 
diet. Building on this belief, he formulated the 
first commercially made frozen burrito. This 
invention was so successful that, at 27, he became 
the president of Butcher Boy Meat Company. 
Roberts built it from one plant with 60 employees 
and $3 million in sales, to six plants with 1,400 
employees and $85 million in sales. 
By the time he sold the company in 1980, it 
was the largest frozen Mexican food manufactur-
er in the world. 
That success is in part a result of Roberts' attitude. 
"I thrive on challenges, and with each day 
comes new challenges," Roberts said. 
His love for different challenges blossomed into 
a diverse enterprise. Through his flagship corpora-
tion, he oversees and directs the activities of his real 
estate ventures, financial investment companies, 
development firms and food company ventures. 
' 'With all my various businesses, there is no 
way to resolve every challenge each day; it's like 
being on a treadmill," Roberts said. "But that's 
what keeps you full of life." 
Roberts added one more venture to his list 
when he purchased the historic Mission Inn in 
December 1992. This architectural landmark had 
been the soul of the city of Riverside since the 
early 1900s, but in the 1970s it went into disarray 
and finally closed in 1985. Roberts was instru-
mental in its rebirth. 
"Of all of my businesses, the Mission Inn is 
the most satisfying because I am able to directly 
contribute to the enjoyment of the community by 
providing the Inland Empire's only four-star land-
mark hotel with 94 years of rich heritage," 
Roberts said. 
His work has not gone unnoticed. Roberts 
received the 1993 Inland Empire Master 
Entrepreneur of the Year award and the Spirit of 
Leadership award in 1996 from Ernst & Young 
LLP. And he won the Albert Schweitzer 
Humanitarian of the Year award from the 
Riverside Humane Society. 
As if he hasn't been busy enough, Roberts 
was appointed to the Commission of the 
Californias and is involved with the California 
Tourism and Trade Commission. 
But Roberts' highest achievement is the Mary 
S. Roberts Foundation, founded by Roberts in 
memory of his mother and committed to helping 
children with special needs, families of victims of 
crime, the hungry and homeless, and the care and 
protection of domestic animals. 
Supervisor, Fourth District 
County of San Bernardino 
""\ "1 Jhen people talk about 
V V Larry Walker, the older 
folks still refer to him as "the 
kid next door." Raised in 
Ontario and Chino, Walker 
has lived most of his life in the district he represents. 
Chino High School gave him his diploma in 
1969, and he continued on to a neighboring col-
lege campus, University of California, Irvine, 
graduating in !973. 
A career in Jaw lured Walker to the University 
of California, Los Angeles, School of Law where 
he graduated in 1976, and he immediately started 
practicing as an attorney. 
Walker went back to his roots and got involved 
with the politics of Chino by serving on the city 
council from 1978 to 1980. Gaining the respect and 
loyalty of the citizens earned Walker the title of 
mayor for the city of Chino for the next six years. 
Walker took a natural step of progression for 
one who is politically inclined. He was elected to 
the San Bernardino County Board of Supervisors 
in 1986, where he currently represents 300,000 
residents in the fourth district. 
"My greatest pleasure comes from the times 
when a project is completed or a constituent is 
assisted and I can enjoy the feeling of having 
made a posi tive contribution to the quality of life 
of the people I serve," Walker said. 
Even though Walker is a member and past 
chairman of the Metro! ink Board of Directors and 
SANBAG Commuter Rail Committee, his life is 
not always committed to the political arena. 
Walker is still a Lieutenant Commander in the 
U.S. Naval Reserve and has received the Naval 
Unit Commendation and National Defense 
Service Medal. He is a member of the Chino 
American Little League board of directors, past 
president of the Chino Rotary Club, and a former 
member of the West End YMCA and Chino 
Family YMCA board of directors. 
Walker and his wife, Carri, live in Chino with 
their sons, Mac, Will and Ty. 
Donald N. Ecker 
Southern California Area 
Director of 
Entrepreneurial Services 
Ernst & Young LLP 
D onald Ecker is a people person, and he pushes 
them to their highest potential. 
"Workmg with entrepreneurs by assistmg 
them in developing their business and evaluating 
business options is truly exciting," Ecker said. 
But Ecker not only pushes his clients toward 
greater potential, he also gears his relationship 
with the community as another opportunity to 
make a difference. 
Ecker has chaired and played a key role in 
raising $40 million for community betterment 
since 1982 and successfully co-chaired Measure 
A, the sales tax initiative in California for 
Riverside County. 
His leadership qualities don't end with the 
community, as Ecker is on the board of trustees 
for the University of California, Riverside, is a 
member of the School of Business and Economics 
Advisory Board for Chapman University, as well 
as involved with California Polytechnic 
University, Pomona, and California State 
University, San Bernardino. 
"I thoroughly enjoy my job because it 
requires me to interact with the community, with 
clients and the public in general," Ecker said. "My 
involvement allows me to have civic involvement, 
interact with business organizations and con-
tribute toward economic development." 
As a result of his involvement, Ecker was 
awarded Riverside Citizen of the Year in 1989 and 
Management Leader of the Year from the 
University of California, Riverside, in 1996. 
Darrell T. Paulk 
President and Chief 
Executive Officer 
LeRoy Haynes Center for 
Children and Family 
Services 
Darrell Paulk adds a spe-cial twist to the term 
"people person." He doesn't limit his interest to 
the average Joe; he has worked with abused chil-
dren for 30 years. 
"I enjoy working with the 200 children and 
their families at the LeRoy Haynes Center," Paulk 
said, because he is able to help "mend the body, 
mind and spirit of the physically, emotionally and 
severely abused, abandoned and neglected child 
and to develop that child's ability to lead a social-
ly productive life." 
About the only thing that compares to his 
commitment to children is his resume. It reads as 
follows: bachelor of arts in sociology and master 
of science in social work, University of Texas; 
executive director, Boys and Girls Aid Society of 
San Diego, Ltd.; executive director, CHILD HELP 
USA; CEO, LeRoy Boys Home; and president 
and CEO, LeRoy Haynes Center for Children and 
Family Services. 
As if that wasn't enough, he has been active in 
community service organizations and is no 
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stranger to public service awards. But the real 
reward is in seeing the lives of children take a turn 
for the better. 
"The most rewarding part of my job is to 
greet the forrner residents of LeRoy's," he said. 
"We have graduates visit on a regular basis, and, 
whether they graduated yesterday or in 1950, they 
all say the same thing: 'If it weren't for LeRoy's, 
I would be dead or institutionalized." 
Carl Ross 
Developer and Owner 
Safari Business Center 
He IS well prepared for tough financial chal-
lenges. 
Wiley rece1ved his bachelor of arts m eco-
nomiCS from the University of California, Davis, 
and his master of business administration in 
finance and management from California State 
University, Long Beach. He completed the 
Graduate School of Credit and Financial 
Management at Harvard University. 
His degrees and experience have led him a 
long way from his native Oregon City, Oregon. He 
is a veteran of the Marine Corps and lives in Alta 
Lorna with his wife, Nancy. 
T o hear Carl Ross talk, a Tom Minor listener might mistake Mayor 
him for Hans Christian City of Sao Bernardino 
Andersen. 
"I enjoy buying a duck-
ling and turning it into a swan," Ross said. 
Of course, Andersen never had to invest 
money and materials; his tales were made from 
the stuff of imagination. 
But Ross has to work in the real world, and he 
has done well, developing the successful Safari 
Business Center at the 2000 block of S. Vineyard 
Avenue in Ontario. 
Before that, he was the founder and president 
of Lynx Golf Company and, before that, worked 
for Arnold Palmer. 
The man who makes fairy tales out of build-
ings and ideas has a simple philosophy: 
"I believe that a person becomes what he 
thinks about. If he thinks about nothing, that's 
what he becomes. If he thinks all the time about 
his busi ness, he will be successful." 
Linn Wiley 
President and Chief 
Executive Officer 
CVB Financial Corp. and 
Citizens Business Bank 
"Show me the money" 
may be the most 
over-used phrase in 
American culture, but it is s till true for Linn 
Wiley, who sits at the helm of the largest bank 
headquartered in the Inland Empire: Citizens 
Business Bank, with 23 offices and more than $1 
billion in assets. 
And Wiley can think of no better way to work 
than taking care of all that cash. He said the bank-
ing industry is the most exciting business to be in 
because "it provides tremendous challenges and 
corresponding opportunities in an increasingly 
competitive and demanding environment." 
"I thoroughly enjoy the thrill of engaging in 
all of the activities related to these conditions 
every day," he added. 
A sa long-time resident of 
.L-\..san Bernardino, Tom 
Minor is no stranger to the 
Inland Empire. 
After he graduated from 
San Bernardino High School in 1949, Minor 
attended San Bernardino Valley College and 
California State University, Long Beach. His edu-
cation took a turn of events when he took classes 
at the University of Virginia and, in 1979, gradu-
ated from the Federal Bureau of Investigation 
National Academy. 
After serving in Korea as a Marine Corps 
Staff Sergeant, Minor continued to work in law 
enforcement and for 30 years was a police officer 
in the San Bernardino community; his last posi-
tion was assistant chief of police. But he didn't 
leave until he had converted San Bernardino's law 
enforcement efforts toward community oriented 
policing, "attacking the root of crime." 
Minor's life in San Bernardino continued in 
community involvement when he ran for city 
council in the fifth ward, serving for six years. 
In 1993, Minor was elected mayor, which 
only adds to his community participation. 
"To meet with and work with the citizens of 
our commumty to improve our quality of life is a 
great pleasure," Minor said. 
His commitment toward community involve-
ment is evident through his participation as co-
chairman of the Inland Valley Development 
Agency and president of the San Bernardino 
International Airport Aulhority. Minor is a mem-
ber of the San Bernardino Kiwanis, past president 
of the San Bernardino Police Benefit Association, 
and former board member of the San Bernardino 
Chapter American Red Cross. But, this involve-
ment has not deterred his commitment toward the 
betterment of San Bernardino. 
"The most rewarding part of serving as mayor 
in San Bernardino is the opportunity to interact 
with city employees in a successful completion of 
projects," Minor said. 
Jack Lam 
City Manager 
City of Rancho 
Cucamonga 
B eing on the cutting edge of city development is a 
way of life for Jack Lam. 
With more than 27 years of 
diverse public agency background, Lam pretty 
much has the comer on the market for what makes 
a city run smoothly. 
"Personal satisfaction can be gained with 
one's involvement in helping to address the myri-
ad of changing issues in municipal government," 
Lam said. 
Lam moved up from the planning depart-
ments in Hayward and El Cerrito to the position of 
community development director for the city of 
Lompoc. From there, he made a lateral move in 
position to Rancho Cucamonga. 
As his desire to become more involved with 
city politics grew, Lam moved into the position of 
assistant city manager in Rancho Cucamonga and 
finally to his current position of city manager. 
"City management can be challenging, espe-
cially in this current era of high expectations and 
diminished resources," Lam said. 14The greatest 
satisfaction Rancho Cucamonga has given me has 
been the opportunity to help plan a new city and 
to participate in the management of its growth and 
development in such a way as to have achieved the 
fine quality community it is today." 
Lam's city involvement has led to participa-
tion in the International City Management 
Association, American Society for Public 
Administration and American Institute of 
Certified Planners, to name a few. 
Jerry Eaves 
Supervisor, Fifth District 
Chairman, Sao Bernardino 
County Board of 
Supervisors 
Jerry Eaves loves his job, loves politics and loves 
competition Maybe that is 
why he has taken the lead in so many political 
ventures and has made friends with those in high 
places. 
"I enjoy having a personal relationship with 
the president of the United States, my friends in 
Congress, the state Legislature and our local elect-
ed officials," Eaves said. "Having access to them 
gives me the opportunities I need to advocate for 
our local businesses, educational institutions and 
governments." 
Elected to the Fifth District of the San 
Bernardino County Board of Supervisors in 1992, 
Eaves currently serves as chairman of the group 
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and lends his expertise of the district to the politi-
cal arena. Having lived in the area for more than 
40 years, Eaves proved at a young age h1s ab11ity 
to "stick to it" when he began a 25-year career at 
Fontana's Kaiser Steel Mill while attending 
California State University, San Bernardino. His 
political career kick started in 1977 when he was 
elected to the Rialto City Council, and by 1980, he 
earned the title of mayor. 
The California Assembly welcomed Eaves 
into their group in 1984, where he served on the 
Ways and Means Committee, as well as Rules, 
Transportation and several other key committees. 
Eaves authored legislation creating the state's first 
telecommuting project. He sponsored legislation 
against gangs and drugs and other bills in support 
of law enforcement. His AB 419 allowed the 
establishment of joint power agencies to redevel-
op Norton Air Force Base and George Air Force 
Base. 
"1 enjoy getting up and going to work on com-
municating our region's assets, business attitude 
and progressive thinking to world-class firms," 
Eaves said. "I enjoy helping people and being able 
to make changes to benefit our economy and qual-
ity of life." 
His beliefs caused Eaves to create the law 
authorizing the admissibility of expert testimony 
with regard to battered women's syndrome. 
Eaves serves on many committees, such as co-
chair of the Inland Valley Development Agency, 
chairman of the Agua Mansa Industrial Growth 
Association, and board member of the San 
Bernardino International Airport Authority. 
"I am a competitor at heart," Eaves said. 
''Nothing pleases me more than having a hand in 
helping retain a local business or helping bring a 
new business and its jobs here to the lnland 
Empire." 
Larry R. Sharp 
President and Chief 
Executive Officer 
Arrowhead Credit Union 
T arry Sharp likes to see 
.l....Jpeople succeed. And 
when they do, he takes them 
one step further by helping 
them protect their investment. 
"Being a part of ao organization dedicated to 
helping its members build their wealth is the most 
exciting part of my job," Sharp said. 
For more than 35 years, Sharp has been in the 
credit union business, and under his leadership the 
Arrowhead Credit Union asset size has grown to 
six times what it was when he joined in 1982. 
Currently, the credit union has assets of $272 mil-
lion and serves 68,500 members in California's 
Sao Bernardino and Riverside counties through its 
13 offices. 
"Working for the members of Arrowhead 
Credit Union has been one of the most rewarding 
JObs in my career," Sharp said. ··The philosophy 
of credit unions as nonprofit cooperatives, as peo-
ple helping people, is extremely important to me." 
Sharp's former positions as president of the 
San Bernardino Area Chamber of Commerce, 
chairman of Financial Service Centers 
Corporation, chairman of Credit Union Service 
Centers National Network-to name a few-
brought him to the attention of the San Bernardino 
Board of Supervisors. They appointed him as a 
member of the board of trustees of the San 
Bernardino County Employees Retirement 
Association, where he currently serves his third 
tenn. 
"The financial services industry is changing 
rapidly and becoming more competitive every 
day;' Sharp said. "The challenges are many but so 
are the rewards of seeing people succeed." 
John J. McCormick 
Chief Executive Officer 
Mountains Community 
Hospital 
John McCormick's early career with a Fortune 500 
company launched him mto 
the engineering and con-
struction industry. Perhaps he was following a 
trend after receiving his master's degree in busi-
ness administration from Pepperdine University in 
Malibu. 
But it wasn't too long before McCormick 
changed directions and focused his energies into the 
health care field and made that his home for 15 years. 
"l chose this profession because it provides 
me the opportunity to preserve and improve an 
individual's health using my mangement skills," 
McCormick said. 
McCormick joined Mountains Community 
Hospital as the chief financial officer in 1989. 
Soon after, he became the assistant executive 
director in addition to his financial responsibili-
ties. McCormick embraced the health care indus-
try with such fervor that in 1994 he assumed the 
post of chief executive officer. 
"The thing that I enjoy the most is improving 
the quality of patient care based on sound business 
decisions in a dynamic, competitive environ-
ment," McCormick said. 
Ronald 0. Loveridge 
Mayor 
City of Riverside 
H e's been a teacher and an author and is a 
Stanford University alum-
nus--and now he's a mayor. 
Raised in Concord, 
Ronald Lovendge has been a resident of the com-
mumty he serves since 1%5, where he and his 
wife of 35 years, Marsha Jean, hve. 
"As mayor of Rivers1de, I have the unique 
opJX)rtunity to make a difference in my communi-
ty," Loveridge said. 
Loveridge brings with him the experience and 
knowledge of teaching others, havmg been an 
associate dean of the College of Social Sciences at 
University of California, Riverside. He has also 
continued his desire to teach by authoring a vari-
ety of articles; one in particular that influences 
city management is "City Managers in Legislative 
Politics." 
Sporting a PhD in political science has given 
his teaching career well-rounded topics such as 
American Politics, Mass Media and Public 
Opinion, Local Leadership in California, 
American State Politics and Field Work/Intern 
Projects. 
His leadership abilities have kept Loveridge 
in touch with local committees such as the 
Environmental Protection Commission, the exec-
utive committee of the Downtown Association 
(now known as the Downtown Partnership), the 
Riverside Art Museum and the Youth Service 
Center. 
"Because Riverside is such a large city, I daily 
interact with many people and groups," Loveridge 
said. "In addition, I continue to work to build a 
world-class local economy." 
Loveridge's efforts have not gone unnoticed. 
Honoring him in 1996: the Youth Service Center, 
for leadership, caring and commitment to the 
needs of the children and families of Riverside; 
the California Preservation Foundation, in recog-
nition of outstanding achievement in the field of 
historic preservation; and the American Lung 
Association, for local leadership in the promotion 
of clean indoor air legislation. 
Dan Stark 
Executive Director 
San Bernardino 
Convention & Visitors 
Bureau 
A !though his easy-going 
~anner depicts that of 
the Southern lifestyle, Dan 
Stark is a native Southern Californian. The 
almost perceivable Southern drawl puts his friends 
and collegues at ease, which puts him in good 
stead since he's in the people business. 
It's not surprising Stark ended up in the busi-
ness; he dove right into the tourism industry work-
ing at the San Diego Wild Animal Park in 1974 as 
a part-time driver-guide on the WGASA Bush 
Line Monorail. Two years later, he enrolled at 
California State Polytechnic University, Pomona, 
while working at Disneyland operating rides such 
as the Jungle Cruise, Pirates of the Caribbean, and 
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the rafts to Tom Sawyers' Island, to start. 
Just prior to graduating with an agri-business 
management degree, Stark was selected to join the 
Disneyland Management Intern Program. He put 
his agricultural background to work at Disneyland 
by managing the department responsible for all of 
Disneyland 's livestock, including their famed 
horses. Within eight months, Stark was promoted 
to area supervisor/department manager. His fertile 
imagination went wild at Disneyland, where he 
conceived a new themed attraction in 
Frontierland, the "Big Thunder Ranch." 
During the two years after Disneyland, Stark 
worked as a mangement consultant for various 
clients, including the California Authority of 
Racing Fairs for their satellite wagering facilities, 
and as director of marketing for the new $60 mil-
lion Ramada Express Hotel & Casino in Laughlin, 
Nevada. 
Stark came back to Southern California where 
he was responsible for relocating the Renaissance 
Pleasure Faire to San Bernardino, creating an eco-
nomic impact of more than $10 million through 
tourism expenditures. 
Stark created Route 66 Rendezvous, which is 
still being produced by the Convention & Visitors 
Bureau. Route 66 has gotten much publicity, mak-
ing September the month to catch more than 1,710 
classic cars and 200,000 people converging into 
the Inland Empire. This event was so well recog-
nized that the California Trade & Commerce 
Agency Division of Tourism dubbed it as the 
state's Best Special Event in 1996. 
"I am constantly challenged, yet stimulated, 
by our varied projects and activities," Stark said. 
"From destination sales and marketing to working 
with existing special events and festivals to pro-
ducing the annual Route 66 Rendezvous, our work 
is never dull. I am blessed to be working with a 
terrific team of professionals." 
Stark currently holds positions as a member 
of the board of directors for Leadership Southern 
California, the California Festivals & Events 
Association, the Regional Advisory Council of the 
Southern California Association of Governments, 
and more. 
This notoriety has gained Stark a listing in the 
Marquis reference publications "Who's Who in 
the West," "Who's Who in Finance & Industry," 
"Who's Who in America" and "Who's Who in 
the World." 
Glenn Watson 
National Sales Manager 
KOLA-FM R adio Station 
H e met her in St. Louis and, since then, Glenn 
Watson has become a big 
talker. His story tells it all. 
Watson worked for Sally 
Jesse Raphael at KXOK radio in 1984, the year he 
graduated from the University of Missouri, 
Columbia. Two years later, Watson moved to the 
Inland Empire and began working in local radio as 
an account executive. 
During the 11 years Watson has worked for 
KOLA-FM and Anaheim Broadcasting, which 
purchased KOLA in 1992, he has been the local 
sales manager, general sales manager and, now, 
national sales manager. 
Now he sells the Inland Empire. 
"As national sales manager, my job is to talk 
about the market to agencies/major corporations in 
other cities across the United States. The Inland 
Empire has an impressive story to tell. My job IS to 
tell the story and get additional revenue for the area." 
Dr. Steven M. Mintz 
Dean, School of Business 
& Public Administration 
California State 
University, San 
Bernardino 
Stev~n- Mintz sees his posttton as an oppor-
tunity to do good for young minds in the 
Inland Empire. 
"My work as dean enables me to facilitate 
positive changes in the 
curriculum to ensure 
that our students are 
competitive well into 
the 21st century." 
He has been honored by many organizations 
for his contributions to education at both the uni-
versity and professional level, including the 
Outstanding Service Award of the National 
Association of Black Accountants in May I 996. 
Swen Larson 
Mayor 
City of Redlands 
A nyway you look at 1t, 
.L-\..swen Larson's heart 
and soul are in Redlands. He 
has lived in the city for 51 
years and now serves as its 
mayor. He has grown to love serving the city as its 
star politician. 
"The challenges of politics are never ending. 
From cracked sidewalks to public safety to adult 
bookstores to budget, each day starts with a fresh 
set of issues that need attention. I take pride in 
having the opportunity to make a difference on 
many of these concerns." 
The retired general contractor has little time 
contmued on Page 57 
Mintz began his 
pos1tion as dean of the 
School of Business & 
Public Administration 
for California State 
University, San 
Bernardino, in August 
1996. He has wasted no 
THE WEB SITE 
YOU'VE BEEN 
WAITING FOR 
time becoming a part of 
the community. Mintz 
has written opinion 
columns in the San 
Bernardino County Sun 
and has written for the 
Inland Empire Business 
Journal, and he serves 
on the Publisher's 
Advisory Board of the 
Journal. 
He also has been 
active in the community 
through public service. 
He was named to the 
board of directors of the 
San Bernardino Area 
Chamber of Commerce 
in January and to the 
board of Arrowhead 
United Way in February. 
biNLAND EMPIRE l us1ness 1ourna 
www.busjournal.com 
"No one covers 
Inland Empire business like 
The Business Journal" 
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Terry I.. Albrecht, Kerri J. 
Albrecht, fdba E.ery, PM 
Electronics, Every Business 
Fonru, I 8606 Ch1ckory Dr., 
R1verside; deb IS; $37 I ,462, 
asselS: $194,120; Chapter 7. 
Astro Corporation, Cosmic 
Astro Corporation, 76955 
Sandp1per Dr., Indian Wells; 
debts, assets schedules not 
available; Chapter I L 
Avante at tbe Lake La 
Quinta, I I Wesleyan Court, 
Rancho M1rage, #225, 9119-
82 Avenue Edmonton, 
Alberta, Canada, debts: 
$258,442, assets: $225,000; 
Chapter 7. 
Ramona L. Bailey, aka 
Ramona McCaffrey, Duane 
H. Bailey, 29788 Avenida 
Cima Del Sol. Temecula; 
debts: $245,897, assets: 
$I 9,430; Chapter 7. 
Eugenio Bolus, Susan Bolus, 
736 Mount Whitney Circle, 
Corona; debts: $227,391, 
asselS: $171,400; Chapter 7. 
Theodore Boniface Costello, 
Carolaon Lee Costello, 
27884 Invitation Drive, Sun 
City; debts: $265,357, assets: 
$228,435; Chapter 7. 
Dean Edwin Bu.-dick, fdba 
Hardscape Concrete, 6768 
Mitchell Ave., Riverside; 
debts: $529,157, assets 
$332,500; Chapter 7. 
Erick Burkemper, Maria D. 
Burkemper, 25890 Lancia 
St., Moreno Valley; debts: 
$232,253, asse1s: $180,875; 
Chapter 7. 
Todd Butcher, aka Todd E. 
Butcher, fdba Red 
Manufacturing, 5020 
Bellamy Place, Riverside; 
debts: $176,132, assets: 
$143.900; Chap1er 7 
Herman Cabanas, Irene 
Jaquez Cabanas, dba Los 
Amigos Towing, 23468 Dome 
SL, Moreno Valley; 6504 Tyler 
St, Riverside; debts: $76.043, 
assel" $87; Chap1er 7. 
Debra R. Carnes, 23370 
Stony Creek Way, Moreno 
Valley; debts: $288,161, 
assets: $224, 700; Chapter 7. 
Richard Donald Cartier 11, 
15555 Isleta Lane, Moreno 
Valley; debts: $205,506, 
assets: S I I 6,800; Chapter 7. 
Robert D. Chadwick, Nancy 
G. Chadwick, R.C. 
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Construction, I 0933 Foo1e 
Court, Riverside; debts $284,222, 
asseiS: $240,845; Chal'£' 7. 
Chlorine Systems Inc., 
Southern California 
Chemical, 1920 Riverview 
Dr., San Bernardino; debts, 
assets schedules not available; 
Chapter II. 
Jeff Cleveland, Nancy 
Cleveland, 40597 Kasota 
Drive, Murrieta; debts: 
$276,475, assets: $156,050; 
Chapter 7. 
Scott E. Coshow, Ellen G. 
Coshow, aka Ellen G. White, 
aka Ellen White Coshow, 
aka G. EUen White, 330 7th 
St., Norco; debts: $297,349, 
assets: $3,093; Chapter 7. 
Forrest Wayne- Dedrick, 
Linda Elizabeth Dedrick, 
25393 Oakstone Court, 
Moreno Valley; debts: 
$207,183, assets: $133,050; 
Chapter 7. 
Michele Del Campo, aka 
Michele Sudol Del Campo, 
Michele L. Del Campo, 
42849 Vi II a Ter Court, 
Temecula; debts, assets 
schedules not available; 
Chapter 13. 
Paul Douma, 1275 Edelweiss 
Ave., Riverside; debts: 
$242,409, assets: $I 65,484; 
Chapter 7. 
William T. Emrich, Bonnie 
L. Emrich, alfalfa farming, 
39960 Buffy Way, Murieua; 
debts: $106,787, assets: 
$5,875; Chapter 7. 
Richard L. Espinosa, 
Rebecca A. Espinosa, 13513 
Red Mahagony Dr., Moreno 
Valley; debts: $265,535, 
assets: $118,674, Chapter 7. 
Robert Stanley Estes, Betty 
Jo Estes, 4848 Feather River 
Rd., Corona; deblS: $270,137, 
asselS: $215,548; Chapter 7. 
Carlos A. Frola, Celina M. 
Frola, 15575 Nueces Court, 
Moreno Valley; debts 
$219,512, assets: $185,300; 
Chapter 7 
Kimberly Renee Gilmor, 
fdba K & G Enterprises, 
2440 Reservoir Dr., Norco; 
debts: $305,245, assets: 
$164,400; Chapter 7. 
George P. Gould II, Suzanne 
M. Gould, dba New E.R.A. 
Custom Cleaning, 39508 
Seraphona Road, Temecula; 
debts: $209,705, assets: 
$206,200; Chapter 7. 
James M. Hall, Maria J. E. 
Hall, 44689 Lorraine Dr., 
Temecula; debts: $276,478, 
assets: $246,400; Chapter 7. 
John Durward Hammack, 
Charlane Johanna Parada 
Hammack, dbs Speed 
Delivery System, 914 Grace 
Circle, Palm Spnngs; debts: 
$174,075, assets: $95,023; 
Chapter 7. 
Hans Dehaas, 1839 
Stagecoach Dr., Norco; debts: 
$243,528, assets: $209,750; 
Chapter 7. 
Robert Hanson, Marie 
Hanson, aka Marie Dias, 
9463 Robert Way, Riverside; 
debts: $217,615, assets: 
$202,980; Chapter 7. 
Robert Laffett Harmon, 
Deborah Voorhis Harmon, 
fdba Harmon Homes, aka 
Hannon Mobil Homes, I 203 
Central, #402, Redlands; 
debts: $232,050, assets: 
$157,550; Chapter 7. 
Dolce M. Ibarra, aka Dolce 
Brookman, 2816 Johnson 
Ln., Corona; debts: $241,139, 
assets: $164,570; Chapter 7. 
Kathleen A. Jeffers, fdba K 
& C Community Publishing, 
852 Live Oak Pl., Corona; 
debts: $152,907, assets: 
$5,225; Chapter 7. 
Peggy A. Jones, I 160 Mako 
Ln., Perris; debts: $240.528, 
assets: $139,655; Chapter 7. 
Ian Kagihara, Elsie 
Kagihara, 7322 Piute Creek 
Dr., Corona; debts: $210,997, 
assets: $157,900; Chapter 7. 
Donald Herbert Kelley, 
Cheryle Ann Kelley, 44838 
Calle Banuelos, Temecula; 
debts; $234,779, assets: 
$191,125; Chapter 7. 
Benjamin S. Hernandez Sr., 
Perla L. Hernandez, dba 
International Finance 
Service, 2 I 35 N. Oakdale 
Ave., Rialto; debts: 
$670,507, assets: $386,077; 
Chapter 7. 
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Little D. Kennedy Jr., 15605 
Las Posaes Dr., Moreno 
Valley; debts: $216,062, 
assets: $ 159,920; Chapter 7. 
Bogdan Krawczyk, Sally 
Trabold Krawczyk, Sally 
Trabold, 39967 Calicia Court 
Murrieta; debts : $244, I 37: 
assets: $175,975; Chapter 7. 
Lee Jay Kroese, K and K 
Distributors, 21915 Lake 
Matthews Dr., Perris; debts: 
S I 58, 133, assets: $I 33,61 O; 
Chapter 7. 
Landrex California, Inc., 11 
Wesleyan Court, Rancho 
Mirage, #225, 9119-82 
Avenue Edmonton, Alberta, 
Canada, T6C024; debts: 
$606,009. assets: $606,009; 
Chapter 7. 
Leo James Lyman Jr., Nancy 
Jean Lyman, Lyman 
Engineering and Machining, 
21771 Victorian Ln., 
Wildomar; debts: S 153,581, 
assets: $153,015; Chapter 7. 
Nicholas Mata Magana, aka 
Nicholas Magana, Nick 
Magana, fdba Legends Pest 
Control, a sole proprietor· 
ship, 68652 San Jacinto, 
Cathedral City; debts: 
$166,819, assets: $164,100; 
Chapter 7. 
Evo Magnl Jr., Candes 
June Magni, 32845 Sheila 
Ln., Wildomar; debts: 
$298,895, assets: $208,340; 
Chapter 7. 
Lawrence P. Molloy Jr., 
29775 Calle San Marline, 
Menifee; debts: $256,505, 
assets: $174,000; Chapter 
7. 
Antemino Moreno, 519 
Harding Rd., Corona; debts: 
$214,800, assets: $156,700; 
Chapter 7. 
Timothy Mark Moreno, aka 
Tim Moreno, Sherryll 
Louise Moreno, aka 
Sherryll L. Richardson, 
Sherryll L. Tice, 24079 
Manresa Ct., Murrieta; 
debts: $200,604, assets: 
$7,500; Chapter 7. 
Gilbert Nava, dba PC Relief 
& Resources, I 4560 Wood-
land Dr., Fontana, debts, 
assets schedules not available; 
Chapter 13. 
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to enjoy h1s retirement. Aside from being mayor, 
he also serves on ihe Steering Comminee of 
Inland Empire Legislalive Caucus, is chainnan of 
the Project Home Again board of directors, is a 
member of the Youth Accountability board of 
directors, and serves in too many other capacities 
to list. 
His list of awards is nearly as long. To name 
two: Redlands service organizations and the 
chamber of commerce awarded him the 1994 Man 
of the Year Award for Outstanding Community 
Service and the Boy Scouts Inland Empire 
Council awarded him the 1994 Distinguished 
Citizen Award. 
David W. Ariss 
Managing Director 
California Commerce 
Center 
D avid Ariss is one of the leaders of the Inland 
Empire with the most power 
to create jobs. 
As the managing director of the California 
Commerce Center, he has been responsible for 
all development, marketing and sales of its 
2,400-acre, master-planned, mixed-use business 
parks since March 1984. California Commerce 
Center business parks are adjacent to the 
Ontario International Airport and are collective-
ly the largest business parks in the Inland 
Empire. 
Ariss also spearheaded the development of 
Ontario Mills, the 2-million-square-fool retail 
shopping center on the 1-15 freeway. That project 
has created about 6,000 jobs. 
"I enjoy creating jobs for Inland Empire resi-
Norm Martin 
President and CEO 
Parkview Community 
Hospital Medical Center 
W hen Norm Martin is not officiating al the 
hospital , it's dive, dive, dive 
because his hobbies send him 
to depths and heights by scuba diving, hang glid-
ing and parasailing. 
But that's only on a part-time basis. Actually, 
Martin has his hands full with the tremendous 
functions of the hospital. 
"I welcome challenges and the diversity of 
opportunity for the future," Martin said. "To 
equate the challenge presented by Parkview is like 
being given a thousand-piece puzzle with one day 
to solve and no picture to view." 
Martin's involvement with community service 
keeps him busy with numerous state and local 
community outreach programs while promoting 
the hospital and its benefits. 
"I take pleasure in working with the staff, both 
medical and hospital," Martin said. "I also enjoy 
working with the hospital board of directors in 
designing the future for Parkview. My objective is 
to assist Parkview in making a difference in the 
community." 
Bob Boisson 
Market Development 
Director 
The San Bernardino 
County Sun 
People energize Bob Boisson, and they've 
kept him energized for 32 dents and increasing tax revenues for the various 
communities in which I work. Creating the years. 
Ontario Auto Center and the Ontario Mills and Born in the luscious green of Philadelphia, 
increasing the amount of jobs within the 
California Commerce Center have been especial-
ly satisfying." 
Ariss has a history of business leadership. 
Earlier, he was vice president of 
industrial/commerical property development 
for John D. Lusk & Son, where he was respon-
sible for the development and marketing of the 
400-acre Lusk/Huntington Beach Industrial 
Park and the Lusk/Santa Fe Springs Industrial 
Park. 
In the public realm, his local service 
includes a term as the chairman of the Inland 
Empire Economic Partnership in 1993. But 
he has also gained recognition at the state 
level. 
Governor Pete Wilson appointed him to the 
California World Trade Commission, the first 
appointment from the Inland Empire. He was 
reappointed in 1995 and 1997. 
Pennsylvania, Soisson was transplanted to 
Nevada, obtaining a fine arts degree with a minor 
in psychology and business administration from 
the University of Nevada, Reno. 
Summers were kept busy working at the Reno 
Gazette-Journal, where he got the first feel of ink 
in his blood. Even a two-year tour with the Anny 
in Vietnam didn't keep him from returning to the 
paper, where he put his art and people skills 
together accepting a sales position in advertising. 
Boisson ultimately landed the position as promo-
tion director of the Reno paper. 
Boisson became the national promotion direc-
tor of USA Today in Arlington, Virginia, in 1985. 
Working with the Gannet Company newspaper, 
Boisson was on the ground floor of its early start 
up period. 
Two years later, he was promoted to market-
ing and promotion director for the San Bernardino 
County Sun-another Gannet-owned newspaper. 
Currenily, Bo1sson heads up all marketing, 
research, promotion and community service 
efforts for the Sun . 
"First and foremost, enjoy working with 
people," Boisson said. "I enjoy helping to provide 
success to their businesses, solutions to their mar-
keting challenges and assistance in their time of 
need. Thai has kept me energized. I really enjoy 
working for and with people." 
Boisson has been on the boards of numerous 
organizations in his career, including chambers of 
commerce, a volunteer center, Kids Against 
Crime, ad clubs, Girl Scouts, and the Sierra 
Nevada Art Museum. 
"A second driving force is the ability to con-
tinually stretch and reach in the creative sense," 
Soisson said. "Every adver1ising, marketing and 
promotional objective is unique, requiring cre-
atively unique strategies and tactics to produce 
desired results. Getting there is half the fun, and 
anaining ihe objective is truly gratifying." 
Along with his wife, Carol, and nine-year-old 
daughter, Alyssa, Boisson enjoys hiking, bicy-
cling, travel, photography, art, music and vintage 
automobile events. 
Dr. Jerry W. Young 
him fine. 
Superintendent/President 
Cbaffey Community 
College 
H is activities and the people he meets are so 
diverse that Jerry Young is 
never bored-and that suits 
Entrenched in the field of academia, Young 
earned his doctorate in education from Kent State 
University, Ohio. With a master's in student per-
sonnel administration from Arizona State 
University also under his bell, Young has easily 
blended his experience in education with his inter-
est in people. 
"Many of the people with whom I have the 
privilege to work are very bright and richly talent-
ed," Young said. "What I enjoy most about my 
work is the diversity of people I get to work with 
both in the community and at the college." 
Being the president of Chaffey since 1986, 
Young brought with him extensive experience 
with other colleges from Ohio, Maryland, Nevada 
and Washington. 
His professional associations have kept him 
busy on national levels for more than two decades. 
His past affiliations include the National Council 
of Instructional Administrators, the National 
Council for Staff, Program and Organizational 
Development and the National Council on Student 
Development. 
Young has tempered his experience with his 
teaching and writing abilities--being an adjunct 
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faculty member at I 0 colleges, universities and 
having had II articles published. 
"I enjoy being in a service field that provtdes 
important knowledge and skills that help people 
fulfill their hopes and dreams," Young said. ''My 
work is rarely the same from one day to the next, 
so I don't have a chance to get bored." 
Dr. Salvatore Rotella 
President 
Riverside Community 
College 
A s president of 20,000 
~tudents, Salvatore 
Rotella considers himself 
"on leave" temporarily 
from what he was prepared to do after many 
years of graduate work: research and teach. 
"In my position, I get to represent the college 
to the outside world and the outside world to the 
college," Rotella said. "In many ways, this repre-
sents a form of teaching that I enjoy especially 
here m Riverside, where the community support 
for our in...,titution is outstanding." 
Before coming to California, Rotella was 
chancellor of the City Colleges of Chicago and 
served as vice president for academic affairs at 
Nassau Community College, New York. 
With a particular interest in comparative 
government and administration, Rotella earned a 
Ph.D. in political science from the University of 
Chicago. He then taught political science at the 
City Colleges of Chicago and public administra-
tion in the Graduate School of Public 
Administration at the Illinois Institute of 
Technology in Chicago. Rotella ha~ held the title 
of visiting professor at the Graduate School of 
Loyola University in Chicago. 
His graduate work took him to Italy, where 
he held an Institute of International Education 
Fellowship at the University of Pavia. 
Tom Hoyt 
Vice President and 
General Manager 
K-FROG Radio Stations 
With a little green frog perched on the let-
terhead, business cards and 
giveaways, you can almost 
hear the croaking of a deep-throated hopper sig-
naling your arrival to K-FROG-the radio sta-
tion that has country western by the saddle horn. 
And, heading the broncos is Tom Hoyt, a 33-year 
radio veteran who doesn't clown around when it 
comes to responsibilities. 
"We take our position of leadership very 
seriously in serving our listeners, the communi-
ties of the Inland Empire and our advertising 
husmess partners," Hoyt said. "This 1s fun and 
rewarding." 
Hoyt previously served as general manager 
of the BC Radio Stations '" Chicago and was 
president of Heftel Broadcastmg. But Hoyt real-
ly got his feet wet by owning several radio sta-
tions in Milwaukee and St. Louis. 
He jumped on board with K-FROG in 1994 
and will continue his role during the consolida-
tion sale of K-FROG Stations to American Radio 
Systems, a New York Stock Exchange radio 
company with I 00 stations throughout the 
United States. 
In the meanume, Hoyt keeps his fans and 
staff hopping to the tunes. 
"It's a great pleasure to come to work wtth 
the caring, professional staff at the K-FROG 
Stations." 
Jon D. Mikels 
Supervisor, 2nd District 
San Bernardino County 
Carrying on a tradition that has been bull-
dozed with new develop-
ment, Jon Mikels owns and 
operates one of the small 
surviving citrus groves in Rancho Cucamonga. 
But cultivating that sweet nectar has not kept him 
from keepmg his finger on the pulse of the Inland 
Empire. 
Having moved with his parents to Southern 
Cahfornia in 1952, Mikels has lived in the dis-
trict he serves for more than 14 years. He began 
his political career with the Rancho Cucamonga 
City Council-serving four of his nine years on 
the council as mayor. 
Elected to the San Bernardino County Board 
of Supervisors in 1986, Mikels won the hearts of 
his constituents and was re-elected in 1990 and 
1994-serving as chairman from 1992 to 1994. 
"I enjoy the opportunity to serve the resi-
dents of the Second District and [the rest of] San 
Bernardino County," Mikels said. "Public service 
is a rewarding experience, involving complex 
issues and practicable solutions." 
Mikels other responsibilities include serving 
as chairman of the board of the South Coast Air 
Quality Management District and as president of 
the County Transportation Commission. He is 
also on the board of the Local Agency Formation 
Commission, Omnitrans and the Mojave Desert 
Air Quality Management District. 
Steven R. Sensenbach 
Founding President and CEO 
Vineyard National Bank 
I n the business of helping business, Steven Sensenbach opened his bank m Rancho 
Cucamonga more than 15 years ago. He has seen 
it grow to five branches 
with assets of $120 million. 
"It gtves me a great deal 
of pleasure to be able to 
assist the financi al needs of 
local small businesses and 
then see the businesses 
grow," Sensenbach said. 
Rich with banking experience, Sensenbach is 
past director of the Federal Reserve Bank of San 
Francisco, Los Angeles branch. He is also a 
member of the advisory council for the A. Gary 
Anderson Graduate School of Management at 
the University of California, Riverside. 
Graduating from the Boulder School of Bank 
Marketing at the University of Colorado; the 
Pacific Coast Banking School, Umversity of 
Washmgton; and the Fugua School of Business, 
Duke University, North Carolina, has helped 
Sensenbach cash in on his knowledge-earning 
htm the first "Outstanding Executive 
Achievement" award from the A. Gary Anderson 
Graduate School of Management. 
"I enjoy the interacllon with customers and 
employees as well as the daily challenges of 
everyday banking," Sensenbach said. 
Gregg Hassler 
Regional Vice President 
AppleOne Employment 
Services 
A n apple a day for Gregg 
~assler could well be a 
dollar a day in the employ-
ment business. 
Responsible for all of AppleOne 
Employment's Inland Empire branch offices, 
Hassler has developed and maintained high-vol-
ume, key accounts for the $200 million company. 
"Client companies want simplified relation-
ships with their suppliers," Hassler said. ''They 
want a one-source contact that can service all their 
needs." 
Living in the Inland Empire for the last 33 
years has given Hassler the opportunity to take the 
bite out of unemployment. As AppleOne 's top 
sales producer from 1988 to 1992, Hassler is 
highly experienced in the employment industry. 
"Recent fluctuations in the economy forced 
many companies to downsize their staffs--mini-
mizing their full-time positions," Hassler said. 
"Now, companies are using our temporary agency 
to bulk up their full-time staff by liquidating tem-
porary associates into full-time positions." 
Hassler, who lives in Hemet with his wife, 
Dava, has seen many changes in the Inland 
Empire. 
"I believe possibly the greatest asset of the 
Inland Empire is its growth potential," he said. 
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Messenger/Courier Services Serving the Inland Empire 
UanJ.,d/1, llllamflmf'"' \wff 
Company Name Staff, Headquarters II of Vehicles: Into!. Oelil-'ery? 2-4 Hr.? Top En<:. 
Address Inland Empire Yr. Est. Inland Empire Parcel Delivery? 0\-ernigbt? Title Cily/State/Zip Co. Wide Co. Wide Rush? Phone/Fax 
United Parcel Senice 6,800 Atlanta, GA t,tOO y., Yes Brenda Hiza 
I. 2930 Inland Empire Blvd. 330,000 1907 t25,00 Yes Yes District Manager Ontario, CA 9 J 764 Yes (909) 948-821 t/948-8224 
U.S. Postal Service 4.600 Washington DC na Yes No Gary L. Miller 
2. 390 W. 5th St. 700,000 i853 na Yes Yes Postmaster/San Bemardmo 
San Bernardino, CA 92401 -9998 No (909) 884-3626 
U.S. Postal Service 4,323 Washington, DC na Yes No Jim Felts 
3. 4150 Chicago Ave. 700,000 t853 na Yes Yes Postmaster/Riverside 
Riverside, CA 92507 No (909) 788-4600 
Sky Courier tO I Reston, VA 75 Yes Yes Brandon Stokes 
4. 1500 S. Arch1bald Ave. 1,285 t977 i ,200 Yes Yes Distnct Sales Manager 
Ontario, CA 91761 Yes (909) 947-3648/947- i277 
Air & Surface Couriers 88 Thstin, CA 65 Yes Yes Kenndb Cotcamp 
s. 2900Adams IJO 1983 79 Yes Yes Prc:stdc:nt 
Riverside, CA 92607 Yes (909) 358-<l4U51(714) 832-0095 
Best Express Inc. 68 Diamond Bar, CA 40 Yes Yes Linda L Vlasic 
6. 701 #8 Brea Canyon Rd. i33 i985 Yes Yes President 
Diamond Bar, CA 91789 Yes (909) 598-8080/595~90 
Emery Worldwide 65 PaloAito,CA 75 Yes Yes Joe Soedeker 
7. 1590 Archibald Ave. 7,800 t946 na Yes Yes General Manager 
Ontario, CA 91761 Yes (BOO) 443-6379/(909) 923-2060 
Airborne Express 36 Seattle, WA 103 Yes Yes AI Barilar 
8. 1500 Archibald Ave. 20,680 t946 13,265 Yes Yes District Manager 
Ontario, CA 91761 Yes (800)545-96781 (909) 947-t277 
Fast Messenger Service 35 Riverside, CA 30 Yes Yes DawnKiem 
9. 2900 Adams ltC-220 35 1991 30 Yes Yes President 
Riverside, CA 92504 Yes (800)637-32781(909)687-7034 
A-M Couriers 35 Ontario, CA 35 Yes Yes L. Ray 
10. P.O. Box 4252 38 1983 38 Yes Yes General Manager 
Ontario, CA 91761 Yes (909) 947-58341930-2628 
Inter County Business Mail (ICBMl 25 Santa Ana, CA 85 No Yes Lindo Cruz 
11. 783 Palmyrita tOO 1984 t65 Yes Yes General Manager_!Sales Mgr. 
Riverside, CA 92501 Yes (909) 784-t600/684-9970 
Rapid Express 4 Ontario, CA 49 Yes Yes Lany Pasley 
12. P.O. Box 4252 45 1984 52 Yes Yes President 
Ontario, CA 91761 Yes (909) 923-i 000!930-2628 
Fedenot Express na Memphis, TN na Yes Yes Fredrick W. Smltb 
13. 2005 Corporate Ave. 98,000 1973 31,000 Yes Yes Chainnan/CEO 
Memphis, TN 38132 No (800) 238-5355 
NJA • Not Applicable WND • Would Not Disclose na = 1101 available. Tht mfortrUllion in dat alHM list was obuuned from tM cDmpQn~s listtd. To tM ben of our htowledgt 1M informatiotl supplietl u accu-
rtU<"' of,... time. Wloik <""1 </fort is lfiiUie 10 <nSIII< Iii< accurocy andlhorouglvou.s of lite list, omissions and typog,aphrali won SOIII<Iimu occur. Pi<as< send corr«tions "' addiJioru 011 c...,_y 
ktkrloet»to: TIN/Nmtd&opu. Bosill=JO<mJQ/, 856/J Virt<yon/A~>t. S.Ut 306, Randto Cll<IUIIOOga, Cl 91730-4352. Rutoldred lfyJerry Strorw. Copy,ighl/997/n/wul E..,U.Il<uiM.uJ..,..L 
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Peromo Copltollruat, 30141 
Antelope Rd., 10303, Menrtee 
Lakes. CA 92584 Aa M~quera 
Future Body, 4450 Sunflower 
Wery, Chino, CA 9171 0-5036 
Abelardo Del RosaJ'io 
Vlzlo Music Publishing, 
11407 Dogwood Ct., Fontana, 
CA 92337-2765 Ad31n 
Castaneda 
Lopez Adan Maintenance, 
1267 Gould St., San 
BernaJ'dino, CA 92408-2914 
Adan Lopez 
Su Gulo De co ... , 23846 
Sunnymead Blvd , 13-A, 
Moreno Valley, CA 92553-
7737 Adriana Camarena 
Alcololrucklng Svc., 1 84 S. 
Newport Ave., San 
Bernardino, CA 92408-1711 
Agusbn Alcala 
Prtme Mortgoge, 4100 
Central Ave., Ste. 106, 
Riverside, CA 92506-2930 A. 
Baldwin 
A.J Janhortol, 17143 San 
Bernardino Ave., Fontana, CA 
92335-5854 Ajey Mah31aj 
Sel Construction Svc., 
23750 GaJ'nma St., Moreno 
Valley, CA 92553-5635 Ajita 
Pravin Shukla 
The Bible Bookstore, 21 84 
E Florida Ave., Hemet, CA 
92544-4782 Alan Chaco 
A&M Carda & Acceuortee, 
1316 Crestview Rd., 
Redlands, CA 9237 4-6323 
Alan Young 
Towmon Towing, 32829 
'r\Jcaipa Blvd. NO, Yucaipa, CA 
92399-1944 Alan Hoeler 
Corono Heortng Akl c-er, 
543 Corona Mall, Corona, CA 
91719-1421 Albert 
RichaJ'dson 
So. Collf. Moving & Storege, 
28065 Diaz Rd., Temecula, 
CA 92590-3434 Albert Davis 
Morto'a Fuhlona Co., P.O. 
Box 9251, Onl31io, CA 91782-
9251 Alberto Sanchez 
A&A Generel Controctlng, 
5554 Cypress Dr., San 
Barn31dino, CA 92407-2950 
Alex Acevedo 
Hanarl Ent8rprl ... 210 
Condor Dr., Rialto, CA 92377-
4718 Alexander Potts 
Select Commerclol 
ProportiH, 31568 Railroad 
Canyon Rd., Ste. 130, Sun 
City, CA 92587-8445 Alfred 
Bar~laro 
e-. Autumn Flreotone, 
1957 E. 4th St .. 1168, 
Ontario, CA 91764-2603 All 
Seasono Corp. 
Advance I'Woleum, 7090 
Archibald Ave., IB AHa Lorna, 
CA 91701-5015 Allen Roach 
KJnpmen ll..utlng Co., 
140 E. Steblon Ave., 1123, 
Hemet. CA 92543-7139 Alan 
Hldcman 
ABC Communlc:dono, 2990 
Rockwood Or., ~. CA 
92503-0814 Allyoon Hall 
First USA Homes, 18138 
Ceres Ave . Fontana. CA 
92335-5187 Alma Raze 
Tony's Construction, PO. 
Box 386, Wrightwood. CA 
92397-0386 Alton Arens 
Wingo Wheels & Whistles, 
915 Armory Rd., Barstow, CA 
92311·5460 Am Orfall 
Lynette's Flowers, 3085 S 
Archibald Ave., Ste. A, 
OntaJ'io, CA 91761-9000 
Amanda Hughy 
The Head Doctor, 25388 
Totuca Dr., San Bernardino, 
CA 92404-2850 Amasa Head 
Lewla Automotive Svc., 
27236d 3rd St., Highland, CA 
92346-4203 Amer Saleh 
Amy's Vella, 1 005 N Center 
Ave., Apt. 5307, Ontario, CA 
91764-5514 Amp31o Garc1a 
Falco Consult. & 
Equipment, 16287 Blossom 
Time Ct., Riverside, CA 
92503-0546 Andre Jimenez 
Baby Sole, 1017 Eagle 
Mountain Dr., Big Bear City, 
CA 92314-9522 Andrew Low 
Factory Oak To Go, 2313 E. 
Philadelphia Sl, Ste. C, 
Ontario, CA 91761-8048 
Andrew Undow 
Norton AJr Mngmt. Svcs., 
25509 6th St., #0, San 
Bernardino, CA 92410-4662 
Andrew Corzo 
Casa De VIda Reahy, 9107 
Sierra Ave., Apt. 1, Fontana, 
CA 92335-4736 Andy Pena 
Love Reflections, 14569 Oak 
Branch Rd., VIctorville, CA 
92392-61 08 Angelica Orbz 
Georges Expreaa, 1127 E 
4th St., Ontario, CA 91784-
2523 Anh Bang 
Flreco, 13882 Montecito Dr., 
VIctorville, CA 92392-4745 
Ann Leatz 
T. Perry And Sons, 9941 
Banyan St., Alta Lama, CA 
91737-3601 Anthony Perry 
Sir Glboon Auto Ttanaport, 
11585 Ponderosa Ave., 
Fontana, CA 92337-7605 
Anthony Young 
Reliable Water, 5196 
Calrtornia Ave., Norco, CA 
91760-1616 Anthony 
Yturralde 
Brookatone Uquor, 31737 
Riverside Dr., #A, Lake 
Elsinore, CA 92530-7813 
Anton Zeit 
Antone Faahlona, 11900 
Dream St., Moreno Valley, CA 
92557-6121 Anton Toma 
Inland Mobile 
Communlcatlona, 1428 S. 
Grove Ave., Ste. C, Ontario, 
CA 91761-4531 Apex Lange 
Sporting Doga Etc., 12825 
Fredericl< St, 11-5-286, 
Moreno Valley, CA 92553-
5216 Arlene Walker 
AM' Grinding Co., 1824 
Rairoad St., Corona, CA 
91720-2512 Althur Combe 
lmperlol Drywall, 218 w. Elm 
St., Ontario, CA 91762-5609 
Arthur Gracia 
Artcom Systems, 3350 E 
Concourse St., #27J, Ontario 
CA 91764 Arthur RichaJ'dson 
The Baby Shoe Bronzing 
Factory, 2505 Foothill Blvd., 
Spc 97, San BernaJ'dino, CA 
92410-1313 Arthur Zibowsky 
VIking Mailing Service, 
11470 La Verne Dr., 
Riverside, CA 92505-2560 
Arvella Rossignow 
Fox's Pet Sitting, 432 
Pendleton Rd. , Banning, CA 
92220-2014 Athena Fox 
Gramma Andreys Antiques 
& Collectlblea, 42031 Main 
St., Ste. A, Temecula, CA 
92590-2792 Audrey Hicks 
Econo Lube N Tune, 15255 
7th St., Victorville, 'CA 92392-
3842 Austin-Auto Inc 
Sunshine Motel, 570 N. H 
St., San Bernardino, CA 
9241 0-3150 Babu Patel 
MTGA, 22440 Silver Dollar 
St., Corona, CA 91719-7638 
Barry Hegrenes 
Qualhy Mod. Billing, P.O. 
Box 2630, Wrightwood, CA 
92397-2630 BenjaJ'nin Calano 
US Auto, 16828 Stodd31d 
Wells Rd., Victorville, CA 
92394-1620 Bernard Romaine 
Expanded Telecom., 23590 
Whispering Winds Way, 
Moreno Valley, CA 92557-
6223 Berri Jackson 
Grega Discount Tires Wheel 
& Brakes, 75135 Sheryl Ave. 
#E, Palm Desert, CA 92211 
Bert Papadopoulos 
Nielsen Interior Decorating, 
11533 Grapevine St., Rancho 
Cucamonga, CA 91730-7270 
Beth Nielsen-Courter 
Halliday Liquor & Dell, 
56008 Reche Rd., landers, 
CA 92285-1949 Betty Lawson 
Unique Office Svc., 9114 
Evergreen Ct., Fontana, CA 
92335-8118 Beverly Marsh 
The Computer Tutor, 1428 E 
Ramon Rd., Apl118, Palm 
Spnngs, CA 92264-7665 Bill 
E131n 
Finish Une Gifts 220, N. 2nd 
Ave., Upland, CA 91786 Bill Hill 
Blo Network Inc., 3414 
Sterling Dr., Corona, CA 
91720-9140 Bio Network Inc. 
Wholesale Carpet & 
Repalrs,1440 3rd St., Ste. 12, 
Riverside, CA 92507-3458 
Bob Sommer 
BCE Check Cashing, 1574-
105 W. Baseline, San 
Bernardino, CA 92411 
Bonghee Wilbourn 
N-K Producto Co., 29885 
2nd St, Ste G, Lake Elsinore, 
CA 92532-2402 Bradley 
Wilhelm 
Brendo'a Cleonlng Svc., 
8611 Wh"e Rd., N 30, Phelan, 
CA 92371-6594 Brenda 
~ 
Lock Stock & Bonwl Cl•n 
Co., 6029 Pachappa Dr., 
R1vers1de, CA 92506-2141 
Brenda Trager 
Tierra Seca Landscape 
Design, 201 Chandler W., 
Highland, CA 92346-5483 
Brian Swope 
Axceaa Computer, 160 S. 
Eucalyptus Ave., Spc. 31, 
Rialto, CA 92376-6606 Brian 
Schuster 
Real Graphics, 3271 N. H 
St., San Bernardino, CA 
92405-2809 Brian Bush 
Samuels lnt'l Carrier Inc., 
4375 E Lowell St, Ste L, 
OntaJ'iO, CA 91761-2227 Britt 
Samuels Sr 
Fishers Of Men, 32930 Marie 
Dr., Lake Elsinore, CA 92530-
0627 Brother's In Christ Inc. 
B&B Auto Broker, 393 W. La 
Cadena Dr., Ste 7, Riverside 
CA 92501-1245 Bryan 
Anderson 
The Work, 236 E. Fredricks 
St., Barstow, CA 92311-2821 
Byron Rolle 
Jlmmys Food & Liquor, 
16405 Merrill Ave., Fontana, 
CA 92335-2329 Byung Suh 
lnout Maintenance, 3131 
Arlington Ave., Apt 119, 
Riverside, CA 92506·3241 
Byung Ahn 
Weather Island Books, 8456 
El Centro Rd., Phelan, CA 
92371·6560 Cartlin St. John 
Cal Modular Svc., 667 E. 
Oak Hill St., OntaJ'io, CA 
91761-6033 Carlos Galaz 
Cllnlca Medica Del Pueblo, 
15381 7th St .. Victorville, CA 
92392-3803 Carlos Mena 
Healthy Wealthy & Wise, 
9543 Ume Ave., Fontana, CA 
92335·5379 Carmen Wallace 
Donalyns Homeatyle Care 
Ltd., 201 Myrl Dr., Beaumont, 
CA 92223-1432 Carol Smith 
Secret Recipe, 27645 
Jefferson Ave., Ste 115, 
Temecula, CA 92590-2649 
Carol Larinto 
Timeless Treasures, PO. Box 
1979 Wrightwood, CA 92397-
1979 Carol Miller 
Somethln Country, 6069 
Park Ave., Wrightwood, CA 
92397 Carolann Rotella Yates 
Hernandez Svc. Co., 701 W. 
Buena Vista St., Barstow, CA 
92311-2614 Caroline 
Hernandez 
Popa'a Pasta, 6765 Palm 
Ave., Riverside, CA 92506-
2370 Carrie Coco 
HI Deaert Alarm & Fire 
Sprinklers, 16637 Mojave 
Dr., Victorville, CA 92392-
3856 CaJ'rie Watson 
Aim Amertca, 8159 Rosebud 
St., Alta Lorna, CA 91701-
2521 Casimer Wasikoski 
Col Nolla, 16960 Foothill 
Blvd., #B, Fontana, CA 
92335-3502 Cet Mai 
Fonta Sea Travel, 9388 
Garfield St., Riverside, CA 
MAY 1997 
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92503-3818 Catherine 
Surgeon 
Tomy's 110, 4276 N. Sierra 
Wa:y, San Bernardino, CA 
92407-3821 Cecilia Munllo 
A Personal Touch, 8280 
Chappelle! Pl., Rancho 
Cucamonga, CA 91730-7170 
Chandra Roberts 
Advantage Perfumes, 1363 
N. Maple Ave., #195, Rialto, 
CA 92376-8628 Charles 
Singleton Ill 
Family Trail AdVentures, 
28907 Lassen Dr., lake 
Arrowhead, CA 92359 
ChaJ'isse Rudolph 
The Cart Guy, 1533 E. 6th 
St., Beaumont, CA 92223-
2507 Charles Hirons 
Seefar, 16190 Ranchero Rd., 
Hesperia, CA 92345-5772 
Charles Guzy 
Cornett Taping Products, 
4221 E. Brickell St., Ontario, 
CA 91761-1512 Charles 
Cornett 
Western Roofing, 6180 
Elenor St., Riverside, CA 
92506-2503 Charles Teague 
B & C Publishing, 34455 
Yucaipa Blvd., Ste. 209, 
Yucaipa, CA 92399-2476 
ChaJ'Ies Coleman 
Inland Tel Data Svc. Co., 195 
N. Del Rosa Dr., San 
Bernardino, CA 92408-0136 
Chau Beck 
Xtreme Welding, 5806 
Christopher St., San 
Bernardino, CA 92407-2276 
Cheryl Kelly 
Aguilar Engineering, 937 Via 
lata, Ste. 500, Colton, CA 
92324-3958 Chris Cummins 
C&S Enterprise, 1525 N. D 
St., Ste. 11, San BernaJ'dino 
CA 92405-4774 Chris 
Newman 
El Dorado Manor, 6441 El 
Dorado Ave., Yucca Valley CA 
92264-5616 Christie Mc-
Carthy 
Krls Pool & Spa Care, 9821 
Banyan St., Alta Lema, CA 
91737-2927 Christine Rippey 
New Horizons Medical Svc., 
14 764 Long View Dr., 
Fontana, CA 92337-2864 
Christine McMasters 
C & M Rentals, 4943 
Roundup Rd., Norco, CA 
91760-2434 Christine Minor 
C&B Svc., 16589 Mariposa 
Ave., Riverside, CA 92504-
6137 Christine Whne 
AdVanced Sya. Design, 
10596 Evergreen Dr., Alta 
Lama, CA 91701-6307 
Christopher Manning 
Merchontech, 1 007 4 Portola 
Ave., #42, Bloomington, CA 
92316-2033 Christopher 
Massey 
Groy11ne Co., 18479 
Silverbirch Rd., Moreno, 
Valley, CA 92551-9210 
Christopher Gray 
lnt'l Mktg. Svc., 20683 
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Waalew Rd., Spc 152, Apple 
Valley, CA 92307-1040 
Clarence Jones Jr 
E-Zone, 41585 Avenida 
Rancho Vis, Temecula, CA 
92592-9542 Claud1a Leach 
Great Raguzls Magic 
Supreme, 3930 Market St., 
#500, Riverside, CA 92501-
3235 Clay Rodgers 
A-Better Svc., 8160 Shirley 
Ave., San Bernardino, CA 
9241 0·5230 Clifford Meadors 
CWP Assoc., 5183 Sierra 
Vista Ave., Riverside, CA 
92505-2531 Clyde Webster 
Burgertown USA, 222 E. 
Redlands Blvd ., Redlands, CA 
92373-5223 Constantine 
Kloutsiniotis 
Creasey Cyber Tek, 665 
Bruin Dr., Riverside, CA 
92507-6076 Corey Creasey 
Zunlgascapes, 3636 Ross 
St., Riverside, CA 92503-
4127 Cornelio Zuniga 
On Site Maintenance, 16776 
C., #238, Lake Shore Dr., 
Lake Elsinore, CA 92530 
CorryTaie 
SRS Repair Svc., 10171 
Indian Summer Dr., Apt. E, 
Rancho Cucamonga, CA 
91730-6905 C. Medley 
Total Value Foods, 21671 
Yucca Lorna Ad , Apple Valley, 
CA 92307-5840 Crown 
Grocers Inc. 
Veil Investigation Agency, 
2104 N. Church Ave., Rialto 
CA 92377-4434 Curtis Hill Jr 
Unique Bra Fashions, 1275 
Kelley Ave. , Corona, CA 
91720-4207 Cynthia Jones 
DKC Cons1ructlon, 29073 
Forest View St., Lake 
Elsinore, CA 92530-7200 
Dale Chrisman 
Tom's Original Super 
Burgers, 1398 E. Highland 
Ave., San Bernardino CA 
92404-4610 Damianos 
Stefanidis 
Venus Tamed, 5185 Hallmark 
Pkwy. 1115, San BernaJ'dino, 
CA 92407-1872 Dana Stamps 
Mgmt. Resource, 7201 
Haven Ave., #E122, Alta 
Lorna, CA 91701-6065 Daniel 
Smith 
Streetwlae Sports, 1854 N. 
3rd Ave., Upland, CA 91784-
1625 Daniel Wobser 
Daneva, 12736 Via Barcelona 
Rd., Yucaipa, CA 92399-2535 
DannyThron 
Corazon De Melon, 25769 
St. Marta, Murrieta, CA 92563 
Dara Dalmau-Grigorian 
Rlnar Landscaping, 4850 
San Jose St., Apt 163, 
Montclair, CA 91763-1742 
Dario Ordonez 
Jodar Olat. II., 68955 Adelina 
Rd., Cathedral City, CA 
92234-37 49 D3IIene Becker 
A1 Glau And Screen, 2209 
E. 4th St., Ont31io, CA 91784-
4501 Darrell HIH 
Auto Svc. Financial, 31566 
Railroad Canyon Rd., #581, 
Sun City, CA 92587-9446 
Darrell Keeler 
KIA Superstore, 83191 Hwy 
111, Indio, CA 92201 Dave 
Stark 
Guns &: Hoses lnt'l., PO. Box 
101, Victorville, CA 92393-
0101 Dave Gundersen 
Applied Engineering, PO 
Box 451 , Big Bear lake, CA 
92315-0451 David Welch 
Service Contracting, 6351 
Riverside Dr., Apt. 52, Chino, 
CA 91710-4649 Dav1d Jessop 
Wild West Transport, 1433 
Canyon Oaks Xing, Chmo 
Hills, CA 91709-2226 Dav1d 
Montgomery 
Web Distributors lnt'l. , 
29401 Sunrise Pl., Highland, 
CA 92346-5438 Dav1d 
Wieseler 
Image West, 25637 
Cottonwood Rd., Lema Unda, 
CA 92354-2403 David Head 
McDougall's Pump Svc., 
32783 Foothill Rd., Lucerne 
Valley, CA 92356-7652 David 
Jones 
Bulldog Uquor, 39840 Los 
Alamos Rd., Murrieta, CA 
92562-5829 David Stewart 
Truckworks, 41451 Los 
Alamos Ad., Murrieta, CA 
92562-9700 David Pollard 
Business Solutions 
Network, 73230 Calliandra 
St., Palm Desert, CA 92260-
6065 David George 
D&R Enterprise, 8183 
Kinlock Ave., Rancho 
Cucamonga, CA 91730-3738 
David Lutz 
The Dally Web, 3458 
Marshall St., Riverside CA 
92504-3638 David Rickels 
Julie Anns Mall Order, 805 
W. 7th St., San Bernardino, 
CA 92410-3008 David Juhan 
Gray Cleaning Co., 462 W. 
Arrow Hwy., Apt. B, Upland, 
CA 91786-5253 Dav1d Gray 
Accent, 1220 E. Washington 
St., Colton, CA 92324·6437 
Dawn Wagner 
Wrightwood Floris!, P.O. Box 
2882, Wrightwood, CA 92397-
2882 Debb1e Gawryluk 
Family Tree Resource Store, 
14046 Old 215 Frontage Rd., 
Moreno Valley, CA 92553· 
7914 Debbra Walter 
South 01 The Border 
Mexican Imports, 67800 E. 
Palm Canyon #B, Cathedral 
City, CA 92234 Deborah Kelly 
D&V Reo Mgmnt., 26648 
Lore Heights Ct., Hemet, CA 
92544-7594 Deborah Green 
Goma Club, 30888 Watson 
Rd., Homeland, CA 92546-
9243 Deborah Hodel 
Country Clutter, 1 Mills Cir. 
#513, Ontario, CA 91764-
4853 Debra Roberts 
Planet 0 Enterprise, 24080 
Blenvenidos Rd., Perris, CA 
92570-8057 Dechenne Cec1l 
B&D Unlimited Packaged 
Gifts, 3881 San Mateo Ave, 
Riverside, CA 92504-2622 
Dedra Salazar 
JR Construction & 
Consultant Svc., 981 N. 
Arrowhead Ave., San 
Bernardino, CA 92410-3609 
Dee Hart Jr 
Yhvh Jlreh Professional 
Svc., 127 N. Euclid Ave., 
OntaJ'IO, CA 91762-3510 Delio 
Ospino 
Hammer Assoc., 2376 
Golden Gate C1r., Norco, CA 
91760-2218 Den1se Hammer 
Futuretek Software, 40542 
Corte De OpaJo, Murrieta, CA 
92562-8507 Dennis Newell 
Superior Technical Svc., 
4741 E. Palm Canyon Dr., 
#C154, Palm Spnngs, CA 
92264 Dennis Cline 
Anderson's Lock & Key, P.O 
Box 293105, Phelan, CA 
92329-3105 Dennis Anderson 
M&D Sales, 7631 Cornel Ct., 
Rancho Cucamonga, CA 
91730-1711 Dennis Meyers 
Fundralser$, 6550 Starstone 
Pl., Rancho Cucamonga, CA 
91739-2024 Dennis Jackson 
Olano's Clothing, 11900 
Dream St., Moreno Valley, CA 
92557-6121 Diana Toma 
Mcgrew Enterprise, 4267 
Corona Ave., Norco, CA 
91760-1479 Diana Mcgrew 
Coachella Burger, 49950 
Hwy. 111 , Coachella CA 
92236 Dimitrios Bogianos 
Paradise Flowers, 1367 W 
Valley Blvd , Colton, CA 
92324·1963 Dionizy Lange 
Las Glorlas Beauty Shop, 
1111 Mt Vernon St., Colton, 
CA 92324 Doloras Martinez 
Inland Counties Backflow 
Grp., 29141 Palm View Ln., 
Highland, CA 92346-5870 
Don Undsey 
The Party Peddler, 41615 
Sycamore St., Murrieta, CA 
92562-9379 Donald 
Stratemeyer 
Preclolon Towing, 31374 
11th St., Nuevo, CA 92567 
Donald Storey 
A-Tech Affordable Auto 
Repair, 279C S. Western 
Ave., Hemet, CA 92543-3939 
Donna Burchfield 
OCR Enterprise, 5066 
Sundance Dr., San 
Bernardino CA 92407-2990 
Donna Rhodes 
Proceaalng Plus, 32126 
Camino Nunez, Temecula. CA 
92592-6357 Donna Bohannon 
D'Lateat N Faohlon, 13385 
Yakima Rd., Apple Valley, CA 
92308-6492 Donyale Bailey 
Dora's Income Tax Svc., 920 
S. A St., Perris, CA 92570-
2330 Doretha Small 
Player Communication Svc., 
25951 Redlands Blvd., Apt. D, 
Redlands, CA 92373·8478 
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Dorian Henderson 
Fontana Voc. Education 
Train. Cntr., 10178 
Woodridge Dr., Alta Loma, CA 
91737-6834 Dorothy Henley 
At Ease Living, 11775 
Countryside Dr., Fontana, CA 
92337-7645 Dorothy Scott 
Ranchers Feed & Supply, 
705 S. Waterman Ave., San 
Bernardmo, CA 92408-2331 
Doug Wagner 
Opportunity Reoearch & 
Info Network, 19954 Athenon 
Ave., Perris, CA 92570-7626 
Douglas Gillard 
Pacific Sunset Embroidery, 
12126 California St., Yucaipa, 
CA 92399-4331 Douglas 
Campbell 
Western Horse Co., 14536 
Peyton Dr., Ch1no Hills, CA 
91709-1605 Duane Grice 
SS Wholesale, 5095 Pinto 
PI , Norco, CA 91760-1652 
Dwane Stephens 
Lexicon Information Svc., 
12393 Napa Dr., Chino, CA 
91710-2043 Edward Mickles 
E&E Grocery Coupon 
Processing Co., 29337 
Breakwater St., Lake Elsinore, 
CA 92530-7307 Edward 
Freihoff 
AAA Home Improvement 
Svc., 9869 Estacia Ct., 
Rancho Cucamonga. CA 
91730·2820 Edward Sanchez 
High Reach Equipment 
Svc., 3000 Date St., 
Riverside, CA 92507-5525 
Edward Wickenheisser 
Jared Enterprise, 3330 N. 
Arrowhead Ave., San 
Bernardino, CA 92405-2552 
Dondellngera Desert Sand 
Realty, 14174 Green Tree 
Blvd., Ste. C, Victorville CA 
92392-4302 Edward 
Dondelinger 
Ed's Desktop Publishing, 
11255 Mohawk Rd., Apple 
Valley, CA 92308-7816 Edw1n 
Barb1eri 
Travel Galore, 12860 
Candlewick Ln., Victorville, 
CA 92392 Eileen Patterson 
Spectrum Signs, 2040 
Eastridge Ave. , Ste. B8, 
Riverside, CA 92507-0762 
Eldon Brown 
Encuentros Con Dlos 
Mlsslon-Crlstlana, 535 W 
California St. , Ontario, CA 
91762-4202 Elia Valenzuela 
Lots 01 Likes, 7477 
Brookside Rd., Rancho 
Cucamonga, CA 91730-6306 
Elisa Hearn 
Our Legacy, 1550 Corte 
Coming Soon 
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Santana, Upland, CA 91786-
5t84 Elisabelh Walker 
R&R Cleaning Svc., 9527 
Monte VISta St., Alta Lorna, 
CA 9t70t-5029 Elizabeth 
Rueda 
It Auto Soles, 632t Thunder 
Bay Trl., Riverside, CA 92509-
0t46 Elizabelh Bergman 
Home Loan Mortgage, 
tt776 Mariposa Ad., 
Hesperia, CA 92345-t622 
Elroy Giddens 
Amapola Cafe, 2t8 N. Mam 
St., Blythe, CA 92225-t623 
EMra Hernandez 
Think Homo 
Communications lnl'l, 465t 
Ho~ Blvd., Ste A Montclair, 
CA 9t763-4730 Emanuel 
Unaegbu 
Emedlth lnt'l., t 095 N VISta 
Ave., Apt A, Aia~o. CA 92376-
4t33 Emeka Odomegwu 
El Taco Loco, 401 S. Uncoln 
Ave , Ste. G, Corona. CA 
9t720-7t39 Emma Galvez 
El Taco Loco 12, 3484 2nd 
St., Norco, CA 9t760-2842 
Emma Galvez 
Desert Survival Guide, 
t3650 Hidden Valley Rd., 
Victorville, CA 92392 Eneida 
Orchard 
Three Panther. Inc., 8962 
Arlington Ave . NF, Riversode, 
CA 92503-t365 Enrique 
Plascencia 
Cal. Custom Polishing, 5275 
State St., Montclair, CA 9t763 
Eric Medina 
Csltl. Super Models, t97 W 
40th St., San Bernardino, CA 
92407-3850 Eric Thompson 
Abeoluta Computing, 1908 
S. Business Cnlr. Dr., Nttt, 
San Bernardino, CA 92408 
Eric Kooiman 
Citra Production, 25655 
Redlands Blvd., Ste J, Lorna 
l..inda, CA 92354-2050 
Erlangga Goni 
Creotlve Multl Syatama, 
38886 Calle De Companero, 
Murrieta, CA 92562-8877 
Ernest Alatorre 
IMtura Scant, t525 N. D St., 
Ste. t4, San Bernardino, CA 
92405-4774 Ernesto Espiritu 
Landmark Cellular Paging, 
2026 N. ~ide Ave., Rialto, 
CA 92377-4685 Ernie Lopez 
Youth With Goela, 207 North 
Date St., NB, Rialto, CA 
92377 Ester Roes 
S...s.tv.clor-..:.1 
BIIHng Svc., t6357 Del 
Molino Dr., Victorvile, CA 
92392-4t 04 Esther Crandall 
Lohman'• L.andacaplng, 
25010 Daisy Ave., Lorna 
Unda, CA 92354-3417 Ethel 
Lohman 
- Life, 9836 Foothill Blvd., 
Ste. 1, RlwiCho Cucamonga, 
CA 91730-36t8 Eveonda 
Firestone 
us Cia. Reel ........ 9836 
Foolhlll Blvd., Ste. 1' RlwiCho 
Cucamonga, CA 9t730-36t8 
Eveonda Firestone 
Frank's Auto Repair, 9407 
Magnolia Ave., Riverside, CA 
92503-3703 Fares Zalt 
Flags For Fun, P.O. Box 
1496S, Orange, CA 92856 
Farouk Alswa.Jd 
Pac-Net, 7900 Umonite Ave 
#G226, Riverside, CA 92509-
6169 Fausto Navarrete 
Oiscoteca Bronco, 9131 
Citrus Ave., Ste. E, Fontana, 
CA 92335-5524 Federico 
Terrazas 
Toxocol Auto & Ttuck 
Repair, 2006 W. Valley Blvd., 
Co~on, CA 92324-t63t Felipe 
Torres 
Lomar Blinds & Orape1, 
t790 N. Sycamore Ave., 
Rialto, CA 92376-2867 
Fernando Lopez 
Highland Nursing & Rehab. 
Center, 7534 Palm Ave., 
Highland, CA 92346-3736 
Circle Of Love Foundation, 
12237 Thomas l.n., Yucaipa, 
CA 92399-t986 Florence 
Benyola 
J & D Enterprlao, 14540 
Slover Ave. , Fontana, CA 
92337-7148 Frances 
Carranza 
Blanco Enterprise, 21735 
Winding Ad., Moreno Valley, 
CA 92557-8506 Francos 
Blanco 
Running P Feed, 23092 Elhs 
Ave., Perris, CA 92570-73t0 
Frank Pantoja 
Riverside Builders, 1400 
Aimroad, Riverside, CA 
92506-5543 Frank Schiavone 
Riverside Activities, t700 
Iowa Ave., Ste. 150, 
Riverside, CA 92507-2403 
Frank Brown 
Golden Goto Certified 
Travel, 2094 W Redlands 
Blvd., # Kt 03, Redlands, CA 
92373-622t Frankie Delacruz 
Riverside Appliance Svc., 
1179 W La Cadena Dr., 
Riverside, CA 9250t-t450 
FredriCk Schmidt 
Soma Auombly Required, 
1360 W. 9th St., Upland, CA 
91786-572t Gabe Pari 
VIsta Monte Enterprise, 
1070 River Dr., Norco, CA 
91760-1420 Gabriel Gonzalez 
Inland S1ona Co., 3t400 
Emperor Dr., Sun City, CA 
92587-77 45 Galen Thurner 
Aapen Air, 24030 Alvita Cir., 
Murrieta, CA 92562-4500 
Gary Rogers 
Oreck Floor Care Center, 
9496 Magno"a Ave., 
Riverside, CA 92503-3733 
Gary Joswick 
Rlghtwey Insurance Svc., 
44125 TerwiHiger Rd., Anza, 
CA 92539-9325 Geary 
Rodriguez 
Geo-Sec Inc., 237 s. 
Walarman Ave., San 
Bernardno, CA 92408-1517 
Geo-Sec Inc 
Preclalon Mobile Home 
Svc., 590 S. State 51, San 
Jacinto, CA 92563-40t7 Geoff 
Bogart 
Ufe Time Reminder, 20683 
Waalew St. , #t , Apple Valley, 
CA 92307 George Robinson 
By George Aircraft Painting, 
1989 Aviation Dr., Corona, CA 
9t720-9603 George 
Bougeokles 
B & G Upholstery Supply, 
1121 W. Acacia Ave., Hemet, 
CA 92543-3960 George Willis 
Cross Cabinets, 3437 
Seymour Ad., Running 
Springs, CA 92382 George 
Cross 
GC Electric, 5349 N Mayfield 
Ave., San Bernardino, CA 
92407-2635 George Chaves 
Newatar Industries, 13567 
Rye St, Apt 5, Sherman 
Oaks, CA 9t423-3t42 
George Uoyd 
Creative Boundaries, 860 W. 
9th St., Upland, CA 91786-
4547 Gerald Heilig 
Napworks Printing & 
Publishing, t2tt S . Spruce 
Ave., Bloomongton, CA 923t6-
1525 Geraldine Towns 
Gem Svca., P.O. Box t469 
Lake Arrowhead, CA 92352-
t469 Geraldine Marton 
G&G Sports, 63522 Denver 
Ave., lndoo, CA 9220t-7023 
Gerardo Melgoza 
Tho Corral Bar & Grill, 
12345 Mountain Ave., Ste A, 
Chino, CA 917t 0-2783 Ghazi 
Fedail 
Needles Janitorial Svc., 
2045 Cortez St., Needles, CA 
92363-3020 Gilletta Parker 
R and G Janitorial, 3738 
Harrison Sf, Apt 29, 
Riverside, CA 92503-4204 
Gladys Avila 
Your Mailbox N2, t5604 7111 
St., Victorville, CA 92392-
3204 Glen Sallee 
Smog Check Only, t3600 
Quinnau~ Rd., Ste. 8, Apple 
Valley, CA 92308-6580 Glenn 
Davies 
Cracks N Crevlcee, 7900 
Umonne Ave., #G227, 
Riverside, CA 92509-6169 
Glenn Warrington 
Holy Tabernacle Church, 
42940 Via Rami, Temecula, 
CA 92592-3648 Grace 
Clayton 
Let Go, t868 Industrial Ave., 
Norco, CA 91760-2947 
Graclela Jacques 
Eucalyptus Booka, t6t3 
Valley View Ave., Norco CA 
9t760-2960 Grahame Jones 
Support Systems, 4t95 
Chino Hills Pkwy.,# 370, 
Chino Hills, CA 91709-26t8 
Gregory Berge 
Special Cars Family Home, 
593 Almerle Way, Hemet, CA 
92544-1701 Gregory Fowler 
Born To Paint, 10051 
Ironwood St. , Rancho 
Cucamonga, CA 91730-t5t7 
Gregory Hacker 
Cuatom V1deo Surveillance, 
1846 Apple Tree Way, San 
Bernardono, CA 92408-3653 
Gregory Monsouir 
Peppl'a , 17670 Foothill Blvd., 
Fontana, CA 92335-8529 Guo 
Ding 
Amaral & Amaral, 3050 
Riverside Terrace, Chino, CA 
917t0 Gustavo Amaral 
HA Enterprise, 1072 Scenic 
View St., Upland, CA 91784-
80t4 Haider Ali 
Manno Mkl & 99+, 1198 N. D 
St , San Bernardono, CA 
924t 0-3524 Hanah Chang 
California Homes, 3090t 
Wellington Cir., Temecula, CA 
9259t-6929 Harald Hublik 
Dlscounty Liquor & 
Grocery, 1443 University 
Ave , Roverside, CA 92507-
4466 Harmohinder Gill 
Revolution Advertising, 8t5 
5. Main St., Corona, CA 
9t720-3421 Harold Mcgruther 
D&M Furniture, t337 N 
Mount Vernon Ave., San 
Bernardino, CA 92411-t840 
Harold Clausen 
Green World, 28625 Central 
Ave., Nuevo, CA 92567 -9t76 
Hee Son 
Weatech Communication 
Repair, 9636 Foothill Blvd # 
610t , Rancho Cucamonga, 
CA 91730-3660 Heidi Blair 
Henry's Barber Shop, 3004 
N. Rippling Creek Dr., 
Orange, CA 92865-tt20 
Henry Mizuki 
JSP lnl'l., 4062 Georgia 
Blvd , San Bernardino, CA 
92407-t847 Hirayoshi 
Kawada 
H & H Cleaners, t4084 
Amargosa Rd., # t20, 
Victorvolle, CA 92392 Hotesh 
Patel 
Rose Nalls, 2809t Warren 
St., Riverside, CA 92503 
Hoang Minh Nguyen 
TW Products Co., 534 E. 
Victoria St., Rialto, CA 
92376-5231 Howard Thomas 
Jr. 
Castlerock Realty, 1755 S. 
Mountain Ave., Ontario, CA 
9t762-5941 Ignacio Topete 
A Cantina Palapo, 125 E. 
Tahquitz Canyon Way, Palm 
Springs, CA 92262-6468 
Ignacio Del Rio 
Hannah'• Reltaurant, 1355 
& t357 E. Highland Ave., San 
Bernardino, CA 92404 Ignacio 
Salazar 
Fashion Star I, 2540 S. 
Grove Ave., Ontario, CA 
9t761-62531melda Murray 
Sunny's Cleaner, 1655 W 
Arrow Fffe., Upland, CA 
91786-4202 In Kim 
Umonlle Ave. Christian 
Fallowahlp, 6021 l..imonne 
Ave., Rubidoux, CA 92509 
Karaoke & More, P.O. Box 
974, Alta Lorna, CA 9170t -
097 4 Integrated Enterprise 
Inc. 
An Angels Touch, no W. 
Ralston St.. Ontario, CA 
91762-5042 Irene Arroyo 
El Meson Mexican 
Restaurant, t8768 Hwy t8, 
Apple Valley, CA 92307 Irma 
Gandara 
American Wilderness 
Experience #12, Ontario Mills 
Main St. Retaol 1, Ontario, CA 
91764 Isaac Palmer 
Torrez Enterprise, 14400 
Bear Valley Ad., Cart 3, 
Victorville, CA 92392 Isaac 
Torrez 
JB Enterprise, t6843 Valley 
Blvd., #E438, Fontana, CA 
92335-6666 Jack Block 
Total Body Clinic, 12900 
Frederick St. , Ste. C, Moreno 
Valley, CA 92553-5229 Jacob 
Rekem M.D. 
Nu Une Gtx's Studios, 
15645 Via Vista St ., Desert 
Hot Springs, CA 92240 
Jacqueline Banks 
Companion Flutes, 2t 006 
Hwy 18, Apple Valley, CA 
92307 James Powell 
Leading Edge Kites, 2220 
Camino Largo Dr., Chino Hills, 
CA 91709-t 042 James 
Campbell 
The Jw Olds Co., 17052 
Pinedale Ct. , Fontana CA 
92335-4766 James Olds 
Bob's Rental Svc., 22807 
Vista Grande Way, Grand 
Terrace, CA 92313-4948 
James Bush 
Js Appraisal Svc., 825 Vista 
Del Monte, Hemet, CA 92543-
6000 James Smith 
Black Hole Engineering, 
7540 Buckeye St. , Highland 
CA 92346-3706 James 
Vanmeter 
Palomar Investments, 61483 
Onaga Trail, Joshua Tree, CA 
92252 James Silver 
Sparkle Uke A Gem, 39945 
Bolina Dr., Murrieta, CA 
92562-4065 James Lupo 
Ontario Health Centre, 320 
W. G St., #t 03, Ontario, CA 
9t762-3230 James Alvis 
Jlms Smog & Auto Repair 
24440 Hwy. 74, #C, Perris, CA 
92570 James Morley 
J&G Supplies & 
Maintenance Co., 3352 
Eucalyptus Ave., Riverside, 
CA 92507-3345 James 
Gilliam 
Blo Home Grown Farms, 
6730 Kerry l.n., Riverside, CA 
92509-t625 James 
Bennington 
Ponderosa lnveatmentl, 
2737 Muscupiabe Dr., San 
Bernardino, CA 92405-3057 
James Lorenz 
Precision TUne, 26673 Ynez 
Rd., Ste. A, Temecula, CA 
9259t-4626 James Goldstein 
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Dr. Ronald W. Eaves 
Dean, College of Business 
Administration 
California State 
Polytechnic University, 
Pomona 
Ron Eaves has the bug-the computer bug-
and he's had it for a long time. 
He caught the bug while working on his 
bachelor's and master's degrees at San Jose State 
University. With a doctorate from the University 
of California, Los Angeles, Eaves went to 
Fullerton, where he taught at the college and 
worked as a systems engineer in the Electronic 
Data Processing Division of Honeywell, Inc. 
Eaves became certified as a data processor and 
became a member of the Association for 
Certified Data Processors, the Information 
Systems Auditing and Control Association, and 
the National Contract Management Association, 
where he serves on the national board of advi-
sors. 
"I get to meet and work with a wide variety 
of people in business and industry in the San 
Gabriel Valley and the Inland Empire," Eaves 
said. 
At Cal Poly since 1968, Eaves has served in 
a broad variety of department , school and uni-
versity capacities. He created the nation's first 
graduate program in electronic data processing 
auditing and in 1983 was named the Outstanding 
Educator in the School of Business 
Administration. 
"I do my job because of the challenges of 
setting goals, meeting the challenges and then 
seeing the achievements of our planning effons," 
Eaves said. "It is very challenging but fulfilling 
to serve the interests of our students, faculty, staff 
and Cal Poly, Pomona." 
Eaves' commitment to service goes beyond 
the university. 
He took a personal "tour of duty" to West 
Germany from 1985-86, where he taught com-
puter information systems to American military 
and civilian personnel at several Army and Air 
Force bases. He has also taught in Hong Kong-
giving lectures on computer systems manage-
ment issues for the Hong Kong Productivity 
Center. 
Putting it in writing, Eaves is co-author of 
"Programming Principles with COBOL I" and 
"Programming Principles with COBOL II." 
Boyd R. Plowman 
President and CEO 
Lee & Associates Commercial Real Estate 
Services 
B emg a part of the " wm-ners c ~rcle" has kept 
Boyd Pl owman going 
s trong. 
Jo ining Lee & 
Associates in 1989 as a con-
sultant, Plowman soon 
moved his way up into the 
president's seat. During his tenure, the Inland 
Empire region of the company has had revenue 
growth in excess of 135 percent and earnings 
have grown ten-fold. Aggregate transaction value 
of the business unit has been approximately $700 
million. 
" My greatest pleasure in my job comes from 
the opportunity to interact with winners--the 
many fantastic people among our brokers, staff 
and clientele," Plowman said. 
Being on top is nothing new to Plowman. He 
is also the founder and president of a firm offer-
ing management consulting services to compa-
nies engaged in the businesses of manufacturing, 
real estate, venture capital and other financial 
services. 
Earlier in his career, Plowman was responsi-
ble for helping Fleetwood Enterprise, Inc. , 
Riverside, grow from approximately $80 million 
to about $1.3 billion in sales--ranking the firm 
26lst among Fortune Magazine's 500 largest 
U.S. industrial companies. 
Plowman is no stranger to recognition. He 
won the coveted Utah CPA Medallion in 1965 
for his performance on the CPA examination. He 
is listed in "Who's Who in America" and 
"Who's Who in American Business." 
But those honors have not kept Plowman 
from becoming involved with the San Antonio 
Hospital Corporate 2000, Drug Use Is Life 
Abuse and the Children's Fund President's 
Circle. 
Terry Gray 
Regional Vice President 
and Manager 
Union Bank of 
California's Riverside 
Business Banking Center 
'"J"'Ierry Gray is an inno-
.1 vator. Helping to initi-
ate Union Bank of California's presence in 
the Inland Empire 12 years ago, Gray focused 
on the area he liked best-commercial lend-
ing. 
With a master's degree in finance from 
California State University, Long Beach, and a 
graduate cenificate from Pacific Coast Banking 
School, Gray gives his customers the expenise 
that they have come to expect. 
"I enjoy the challenges that people present to 
us each day," Gray said. 
Kurt James 
Co-owner 
Empire Graphics 
Vurt James is carrymg 
~n a family tradition-
with a twist. 
He was raised in the 
Chino/Ontario area, 
where his father started The Ink Spot, a print-
ing shop. He graduated from the University of 
Southern California with a degree in urban 
and regional planning and went straight to 
work as a commercial real estate broker in 
Orange County. 
But after some gentle persuasion from his 
father, in 1993 James joined The Ink Spot team 
to assist in sales, marketing, "and just about any-
thing else that came up." 
Working with his family and long-ume 
employees, James managed to take The Ink Spot 
into and out of Chapter 11 reorganization m 
19%. 
"This was by far our greatest challenge and 
accomplishment since the company started in 
1972," James said. 
Together with his brother, Jeff, James started 
Empire Graphics, working out of The Ink Spot in 
Ontario. Empire Graphics does everything from 
photography, design, pre-press and printing of all 
types---even "late night press checks with the 
'grave yard' gang." 
"I enjoy the challenge of taking a concept 
through to completion," James said, "and work-
ing with craftsmen and people who take pride in 
their work." 
James lives in Tustin with his wife, Cathie, 
and their three children. 
Bill McNulty 
General Manager 
KCKC-AM and KCXX-FM Radio Stations 
H e was making a good living and earning a good dollar. But selling automotive service 
equipment just didn't start Bill McNulty's 
engine. 
"I realized my mortality and didn't want to 
do what I was doing for the rest of my life," 
McNulty said, laughing. 
Taking a tip from a friend, McNulty looked 
into the radio advenising busines and staned 
humming its tune. 
"It was so different," McNulty said. "It was 
selling something intangible, but I really liked 
it." 
Seventeen years later, McNulty 
seems to have found his nitch, which 
allows him to communicate and interact 
with "a variety and cross-section of the 
community." 
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McNuhy satd he didn't grow up until he was 
30 years old; he will be 47 in May. He said he grew 
up during the "volatile period of civil unrest," and 
that "people over 30 were over the hill." 
"But that's when life really happens," he 
said. "I've seen people get consumed with the 
mundane part of life or things they take for 
granted. I see a sunrise while I'm jogging and 
think, 'oh man, that's great.' I get a kick out of 
that." 
McNuhy has a liberal arts degree from the 
University of Wisconsin, his home state. He 
moved to Califorma four years ago and has not 
hesitated to get involved. He's on the board of 
directors for the American Red Cross Inland 
Emptre Chapter and is president of the 
Riverside/San Bernardino Radio Association. 
Joe Lyons 
Vice President 
Quinn-Lamb Media 
Webster 's Dictionary 
describes the word, "ubiq-
uitous" as "everywhere," 
"omnipresent" and 
"allover." That's the 
descnption the San Bernardino County Sun 
dubbed Joe Lyons-and that just about describes 
him. 
From touting the sparkle of jewelry to ham-
ming up an intra to a song, Lyon's voice and 
demeanor have been broadcasted on radio and 
television since the 1960s. 
Mter attending the John Carroll University 
in Cleveland, Ohio, Lyons hit the air waves first 
in the United States Air Force, and then on the 
Armed Forces Radio Network. 
Lyons woke up the people of Canton, Ohio, 
and Spokane, Washington, as a morning radio host. 
While in Seattle, Lyons sharpened his wit by train-
ing with the same man who taught Rush Umbaugh 
his art. There, Lyons broke into talk radio. 
"I very much believe in the things I do," 
Lyons said. "I get paid for my opinions, and peo-
ple may disagree with me--but they don't censor 
me." 
Now, putting his experience to work in help-
ing others, Lyons is vice president of Quinn-
Lamb Media, an Inland Empire advertising 
agency that has been around for 22 years. 
"On any given day I am OCilSUlting ~ 
about wlae to place thdr advei1Nng and how they can 
get tbe IDIIil WI ci thdr advei1Nng OOilals." 
But this new avenue of work hasn't kept 
Lyons off the air. He also hosts six different local 
broadcast and cable television shows, including 
the daily Inland Empire 1V News and the Friday 
morning talk show, "Southern Exposure." His 
byline can also be seen each month in the Inland 
Empi" Business JOUI7UIL 
Dr. J. David Moorhead 
President and CEO 
Lorna Linda University 
Medical Center 
He said that he got his sense of humor from 
"growing up as a 120-
pound wise guy." But 
when David Moorhead jokes with the children at 
Lorna Linda University Medical Center, there is 
a unique undercurrent of sensitivity and concern 
that makes them naturally "warm up" to the 
doctor. 
"Kids don't use big words and they don't 
like white coats," Moorhead explained. "You 
have to convince them that you're an okay guy." 
Moorhead grew up in Washington, D.C., 
and in I 966 moved to Riverside to go to college. 
Opting for a medical career, he went to La Sierra 
College when it was part of Lorna Linda 
University. 
He became a surgeon in pediatric urology, 
specializing in problems children have with their 
kidneys and bladders. 
With Moorhead being a specialist, the fami-
ly moved nine times within the first seven years 
of their marriage. He spent some time with the 
Los Angeles Children's Hospital in pediatric 
surgery, and then they moved to Detroit. But 
they always ended back at Lorna Linda. 
Moorhead's compassion for others has 
pushed him into the limelight, promoting legis-
lation in Sacramento and Washington that will 
"provide a safety net" for people who cannot 
afford health care. 
He said his role as president and CEO is to 
raise issues on behalf of people who are sick and 
end discrimination against them. 
Kanellos Astor 
Executive Director 
Ontario Convention 
Center Corporation 
Stomping around in muddy boots and wear-
ing a hard hat makes Kanellos 
Astor feel right at home. 
Responsible for the construclion of the new 
Ontario Convention Center, Astor loves being 
smack-dab in the middle of it. 
' The planning and construction of the build-
ing is the exciting part of the business," Astor said. 
As executive director of the convention cen-
ter, Astor has his hands full helping design the 
building, bringing new staff members on board 
and developing a marketing plan. But that is all 
natural for Astor. 
Although he bad no desire to get into 
the food business, he fell into it naturally, 
helping his father at a restaurant. 
Through the years, Astor rose to prommence 
in the food industry, uhimately becoming presi-
dent of Szabo Food Services, Western Division. 
That job was a stepping stone for Astor to start 
his own total-management business, Group 11 
International. 
Since then, Astor has opened public assem-
bly facilities in Alaska, New York, Hawaii, 
Puerto Rico and London. 
To help open the Convention Center in 
Ontario, Astor put his business on hold. When it 
is complete, Astor will pass the torch to a prede-
cessor and tromp around the world finding 
another building to build. 
Cliff Cummings 
General Manager 
Chuck Obershaw Toyota 
Cliff Cummings believes in "making 
good things happen" every 
day and every chance he 
gets. 
Coming on board with Chuck Obershaw 
Toyota six years ago, Cummings brought their 
average up from 88 cars sold per month to 327 
cars sold. That, combined with moving the facil-
ity and changing the advertising style, has made 
Cumming's leadership style an important factor 
in the success of the business. 
"If you run your business ethically and treat 
your customers not as a one-night stand but as a 
long-term relationship, then things will be 
okay," Cummings said. 
Ready to pass the torch, Chuck Obershaw 
has completed escrow, giving Cummings full 
authority over the dealership. This is great news 
for Cummings who, six years ago, was living in 
Virginia looking for a dealership to call his own. 
Cummings had bought into Calvert Toyota, relo-
cated it to Fairfax, and made it a success. But he 
was anxious for something new, and Chuck 
Obershaw Toyota presented the answer. 
Now, with the dealership in full swing, 
Cummings can continue to contribute to the 
community. Cummings has a history of working 
behind the scenes as president of the Toyota 
Dealer and Advertising Association of Southern 
California, past president of the Lincoln Club, 
slate legislative director for the American 
Independent Automobile Dealer Association, 
and appointee on the Employment Training 
Panel for California. 
But his "get it done" attidude has come to 
the attention of friends and supporters, who are 
urging him to vie for political office. Now that 
the dealership negotiation is complete between 
he and Obershaw, Cummings will "give it some 
thought" but "won't make any promises until 
I'm certain." 
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3 Planning for a career in medi-cine or health will be the focus of a conference for high school 
juniors and seniors and college stu-
dents at the University of California, 
Riverside. The Health Careers 
Preparation & Survival Skills 
Conference, scheduled from 8:30 a.m. 
to 3:30p.m. in Life Sciences 1500 on 
the UCR campus, is free. For more 
information, catl (909) 787-363 I. 
3 The San Bernardino Symphony Orchestra presents "Spring Choral Concert" at 8: IS p.m. at 
the California Theatre in San 
Bernardino. Popular pieces include 
Andrew Lloyd Weber's "Requiem." 
Stewart Robertson will conduct the 
orchestra, and the Inland Empire-
REGULARLY SCHEDULED EVENTS 
Monday 
Business Builders of Rancho 
Cucamonga, weekly, 7 a.m. at Socorro's 
Mexican Restaurant, 10276 Foothill Blvd., 
Rancho Cucamonga. Membership: $25. 
Contact: Dawn Grey, (909) 484-5244; Shirley 
Patrick, (909) 625-2386. 
Personal Break Through/Networking, 
weekly 7 a.m. at 7385 Carnelian St., Rancho 
Cucamonga. The club meets to discuss maxi-
mizing~business and personal leverage, 
Contact Warren Hawkins, (909) 626-2681 or 
(909) 5 t 7-0220 (pager) 
Thesday 
Business Network International, La 
Verne Chapter, weekly, 7 a.m. at Cine's, 309 
E. Foothill Blvd ., Pomona. Contact: Donald 
Clague, (909) 593-3511. 
Business Network International, Inland 
Valley Chapter, weekly, 7 to 8:30 a.m. at 
Mimi's Cafe, 370 N. Mountain Ave ., Upland 
Contact: Lorie Martinez. (909) 608-0500. 
Ali Lassen's Leads Club, Claremont 
Chapter, weekly, 7:15 a.m. at lhe Claremont 
Inn, 555 W. Foothill Blvd., Claremont. 
Contact Philip Board, (909) 981-1720 
Regional office: (800) 767-7337. 
Wednesday 
Business Network International, Chino 
Valley Chapter, weekly, 7 a.m. at Mimi's 
Cafe, Spectrum Marketplace, 3890 Grand 
Ave., Chino. Contact: Mike Agee, (909) 591-
0992. 
Business Network International, Rancho 
Cucamonga Chapter, weekly, 7 a.m. at Plum 
Tree Restaurant, 1170 W. Foothill Blvd., 
Rancho Cucamonga. Contact Michael 
Cuneny, (909) 467-96t2. 
West End Executives' Association, 
weekly, 7 to 8 a.m. at Ontario Airport Marriott 
Hotel, 2200 E. Holt Blvd., Ontario. Contact 
(909) 949-3525, or (818) 96().5834 
Toastmasters Club 6836, the Inland 
Valley Barlybirds of Upland, weekly 6:45 
a.m at Denny's, northwest corner of Seventh 
Street and Mountain Avenue in Upland_ Info: 
Nancy Couch, (909) 621-4147. 
The Institute of Management Accoun-
tants Inland Empire Chapter, the fourth 
Wednesday of the month, 6:30 a.m at the 
Mission Inn, 3649 Seventh St, Riverside. 
Contact: Ester Jamora (818) 305-7200 Ext 
t06 
The Rancho Cucamonga Women's 
Chapter of Ali Lassen's Leads Club, weekly, 
7:15a.m. at Mimi's Cafe, 370 N Mountain 
Avenue. Info: Patricia Brookings, {909) 981-
4159 or (909) 594-5159. 
Thursday 
LeTip of Upland, weekly, 7 a.m at 
Mimi's Cafe, 370 N Mountain Ave ., Upland. 
Contact Glen Morgan, (909) 987-3369 
Business Network International, Upland 
Chapter, weekly, 7 a.m. at Denny's, 385 S. 
Mountain Ave ., Upland. Contact. Jim 
Mangiapane, (909) 946-6616. 
The Chino Hills Chapter of Leads Club, 
weekly, 7:15a.m. at Mimi's Cafe, 3890 Grand 
Ave., Chino. Contact Nicole Smith, (909) 
3934304, or Shirley Ash, (800) 767-7337. 
Friday 
The California Venture Forum, weekly, 
7:30a.m. at the cafeteria of South Coast Air 
Quality Management District, 21865 E. 
Copley Drive (at Golden Springs), El Monte. 
Contact: Eti Yorba, (818) 332-2685. 
Saturday 
People Helping People to Keep Dreams 
Alive!, weekly, 1:30 p.m. at The Peoples 
Place, 135 W. First Street, Claremont. Info: 
Dr. D.M. Yee, (909) 624-6663. 
Sunday 
Claremont Master Motivators 
Toastmasters Club, weekly, I) to 7:30 p.m 
in !he Jagels Bulid1ng at Claremont 
Graduate School, 165 E lOth St., 
Claremont. Contact: Chuck or Dolores 
Week, (909) 982-3430. 
California State University, San 
Bernardino, Symphonic Choir, direct-
ed by Tamara Harsh, will perform. 
The Chaffey Symphony Orchestra 
will perform a preconcert at 7:15p.m. 
For tickets and information, call (909) 
381-5388. 
4A free Cinco De Mayo Festival will be held from I p.m. to 7 p.m. at the Temecula 
Community Center, 28816 Pujol St. 
Celebrate Mexican Independence Day 
with delicious food, cultural perfor-
mances, games and exhibits. For more 
infonnation, call (909) 676-0783. 
7 Current and potential business owners can learn about new Small Business Administration 
(SBA) loan programs from 9 a.m. to 
noon at the Inland Empire Small 
Business Development Center, 1157 
Spruce St. , Riverside. SBA and bank-
ing personnel will discuss LowDoc 
financing and other programs. 
LowDoc simplifies the application 
process and receives a rapid response 
from SBA loan officers. For reserva-
tions or more information, call (909) 
781-2345 or (800) 750-2353. The cost 
is $10 in advance and $15 at the door. 
7The Employers Group is host-ing a seminar entitled "Pre-Employment Inquiries" from 9 
a.m. to 11 a.m. at the Mission 
Financial Center, 3600 Lime St., Suite 
421, Riverside. Topics include how to 
limit the risk of liability and what kind 
of questions you can ask a former 
employer. Prices are $65 for mem-
bers, $80 for non-members and $60 
for each person in a group of three or 
more. For more information, call 
(909) 784-9430. 
8Steven Mintz, dean of the School of Business & Public Administration at California 
State University, San Bernardino, will 
be the guest speaker at the Inland 
Empire Association of Health 
Underwriters' luncheon. Mintz will 
talk on "Creating a More Ethical 
Organization Environment." The 
event will be held at the Ontario 
Airport Marriott Hotel, 2200 E. Hall 
Blvd. To obtain advance reservations, 
call Donna Talbert at (909) 624-1326. 
The cost is $20 for IEAHU members 
with reservations or $25 for non-
members and at the door. Registration 
will begin at II :30 a.m. 
9 Enjoy dinner and a night of folk music at Acoustic Interlude from 6 p.m. to II p.m. at the 
Temecula Art Gallery, 42130 Main St. 
Tickets for that night cost $7. For 
more information, call (909) 693-
1979. 
1 0 Maya Angelou, award-winning poet of such works as Son to Mother 
and Phenomenal Woman, will head-
line "A Tribute to Mothers 
Everywhere" at 6:30 p.m. at the 
Coussoulis Arena, California State 
University, San Bernardino. The 
Mother's Day affair represents a col-
laboration between the San 
Bernardino Symphony and Phenix 
Information Center. 
21 Those that want to learn how to sell their products or services to the federal, 
state or local government and how to 
better manage their marketing dollar 
will want to attend a free seminar 
from 9 a.m. to noon at the High Desert 
Small Business Development Center, 
15490 Civic Drive, Suite 102, in 
Victorville. Business owners and 
start-up entities are invited to attend 
this presentation by the Inland Empire 
Small Business Development Center 
and HDSBDC. For reservations or 
more information, call (760) 951-
1592. 
22The Inland Empire International Business Association's Fourth 
Annual World Trade Conference will 
be held at the Red Lion Hotel in 
Ontario. This is the premier world 
trade event in the Inland Empire. For 
more information, call (909) 782-
7276 or fax (909) 780-6341. 
Locus' focus 
whether an individual is hkely to 
l>uy a product or not. 
Locus. l>ased m Redlands, pri-
marily ~rves financial companies. 
although they have expanded to 
mcludc any firm that needs to reach 
a target audtence . Locus' client!>. 
mdude a range of husine.·ses from 
major lender.. to mdividual insur-
ance agents. And the datahase. 
referred to a-. "Omm.'' makes it all 
po"sil>le. 
"We l>eheve that tl "the most 
powerful marketmg database for 
financial services in America," 
Cosgrove ~id 
Usmg Locus helps companies 
mcrease theu profits and efficiency. 
Cosgrove satd, b) "applying mfor-
mallon leverage to target individu-
ak" 
"Onl} mdtvtduals make l>uy-
ing decisions - not market areas, 
not 11p code~. nnt clu:-.tcr groups 
and not demographtc o.,cgments 
Teens ... 
conwtued from Pa!(C l5 
''There 1S <~ \1. hok \I.Ortd out there:, 
Bed.m.n s.tld of custod1al work: She sa1d 
MclcndrtL s an cu·etlcnt menlelr for h:c:n 
agers. 
He msp~rcs L1ds to t;o~kc pr1de m theu 
\toOrk." Beckman s;~1d. 
Other ROP honor'--es anduded Cape. 
Roy Hulse of the OnLilno Fue Dcpartmcnl. 
Ibe rre-nan ensures thai a fm: stauon as 
a ... ulable on SJturdays or ROP trammg. 
The Bald) Vi~ ROP s.ef\oes four 
school dastncts: Chaffey Jomt Umon, 
Ouno Umfic:d, Oaremt'.nt L'mtied, and 
Upland Umfied. About 4000 people go 
through lhe progr.o~m annually. and they arc: 
usually not paid. 
Those n:cogmzed and 'lot yet mcn-
uoned nclude Scrgto S;~hagun, Al..-arcL 
Realty· Rachard Cole, U..rpcnlc:rs 
Apprenhccshap & Trammg C".ommmee· 
Don Wood, V.Ood Engmeermg. Inc Lind.t 
Mu1mez Central Vc:termary Hosp11al~ 
Page Stelzucde Country Sualcs by 
Carlson, Dons Dmglo, A Touch of Oass 
Travel, Stephan~e Kooaman. ACTO. USA 
Products, Daana Agon, Football 
Independent Bank, Cheryl Plummer. 
Cbmo Halls Chddren s C.cnter~ N1d De: 
CJoppo, Claremont Camera. 
••• 
Locus has hcen husy serving its 
customers ~ the firm mails out 
l>etween half a mtllion to a milhon 
direct-m;_ul pieces a week . Tho.-;e 
pteces produce sales leads for 
Locus ' chents 
The company has come a long 
\\"3)' since Cosgrove founded it in 
1990 and htred one employee The 
firm now emplo) s 35 and grossed 
more than S7 million tn sales last 
year. The company can he reached 
at (9(l'l) .107-26/o;K 
Perhaps the main reason for the 
firm ·s success is the extent to 
wh1ch it 1~ able to serve it:-. cus-
tomers. 
\Vhen a firm comes to Locus 
and a.'ks for help generJilng leads, 
Locus can qUickly· identtfy who 
ideal prospects are l>y ustng 
ad"N•mccd statistical-modeling tech-
niques, design a direct-mail piece. 
and execute a weekly mailing pro-
gram of I,O<Kl to a fe" IOO.OOOs (or 
even .t million on spectal order 
pteces) 
MAY 1997 
Ad agency reinvents 000 
J.:..H( Wl~t.·els fl't'J ~hac/ow~ am/ full·pj}gt' photographs to t'lltia ih targt't tmdit-11a. 
contmucd from Puge -12 
dreams of two partners, Sasso and 
Steve Burgoon . No"· those partne" 
have a staff of seven and major 
clients such as Freedom 
Communications. the media giant 
that owns the Orunf.:t..' Cmmt_v 
Reg•stcr, and Toshil>a . To reach the 
finn, call (909) 605·5R25. 
To hear Sasso talk, the success 
of the agency comes down to a 
stmple phtlosophy " Trust 
worthiness, tntegrity and quality. 
That's why people come hack to 
us. We look for the l>est return 
on your dollar and ltme 
mvested " 
Advertising in the Desert 
Tom Stanford has done his l>est 
to honor memhe~ of a local Native 
Amencan tnl>e and to help them 
make a ltttle money. 
fits company Stanford 
Marketing, Productions. destgned a 
vtdeo brochure for the Spa Hotel 
Reson and Casmo, a resort in Palm 
Springs on lndtan land. The moe-
minute commercial plays continu-
ously on the hotel's in-house televi-
sion channel 
The video was so well done 
that it won the Best Ongtnal Music 
Score Instrumental award at ihe 
American Advertismg Awards 
Show tn March. The event, held by 
the Adverttstng Federation of the 
Desert, honored Coachrlla Valle) 's 
top adverttse". 
Stanford said he worked close-
ly wtth the hotel sales director, Bob 
Landry, and wa~ closely monttored 
l>y the leaders of the Agua C'altente 
Band of Cui lha Indians. 
"The piece had to be approved 
l>y the lndtan Counctl," Stanford 
satd. "The entire tnl>al council had 
to grve us thcir hlessmg that we 
represented thetr tnbe tn a proper 
fashion." 
The hotel rests on Indian land 
that has spintual •alue l>ecausc of 
tis hot springs, Stanford satd. 
Indians and vtsitors have l>athed tn 
the spnng water for decades 
"People come here from all 
over the world to l>athe in the nat-
ural hot spnngs' waters," he smd. 
The vtdeo tied the springs into 
the hotcll>y showing a ptetorial hiS-
tory of the location. The ad ptece 
hegins with old l>lack and white 
photographs of the hot springs and, 
then, shows the bathhouse that 
formed there, followed l>y the old 
hotel that replaced it and. finally. 
the re~ort. 
TradtttOnal lndtan mustc 
accompanies those scenes. 
Stanford, SS , wrote and pro-
duced the video ptece and dtd the 
voice over. The music \\as com· 
posed l>y Andy Fraga Stud IllS. 
The president and founder of 
Stanford Markettng, Productions 
has more than a decade ol expen-
ence wtth Inland Empire firms 
Stanford moved his company 
to Palm Spnngs from Seattle tn 
19H6 to do sales and markettng 
development for Oasis Water Park. 
"That's how I found the 
desert," he explatned 
lie has two employees and runs 
his office out of the guest home on 
hts estate, formally owned by 
Lil>erace. 
One of the company's l>tggest 
cltenb ts Time Warner ( al>lc tn 
Palm Spnngs. Stanford and hJS 'taff 
sell ad time on Warner\ cla...._,ificd 
ad channel. and hi-.; office manager. 
Mtchele Williams, de"gns the com-
puter-generated ads. 
Lorna Undo University Chadren's Hospital Foundation 
and the chadren of the Inland Empi'e wish to thank Walter's Mercedes 
for ther generosity in conceiving, planning, and hosting the_ 
Walter's CMdren's Charity Cklssic. Golf I oLtnatnent. 
Fund> raised by this event were donated to the CMdren's Hospital for LCe in 
pl.fchasinginportantneo-natalandpediatrt medic.al eqliptnent. 
I hank you Walter's! f ogether, we are a ho\e in one! 
